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JH B 0 5 P (R B ,2013) 20 0 ke, S IE AT 28 TA A B3 725 2 R0 B 48 4 b S 7 A S BRI A
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PG EAE— S (2 90, B 5 10 725 A B S AP ey, (L il ] A0 4 o 256 PR AR T B 2 TS i i, D
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PR B o Feb, S UL 2 2 D 53 BE U 2 JE R e n L JR T PN A M TS AR AIE Y W ( Frank,
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(2000) 27 42 H B0 25 B —AT I — 1 BE BAS I BE AR 0 A S AT IR A AR R B I, BRI
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T 326 L £ 11 e AR ARL S 0 A R 2, T SO R R 25, RE A AR 3] T 4 o 1, R o R 0 e 25
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SRTE LR IR (1) 42 7 Ml s 23 A A8 [R] — 380 TlT 69 AN Rk X 5 (2) A 3 A 2 U5 M s 2 ) 19 T 2
FEBIARE TS TR (3) Ui (i T AN &% EERX, Bl 8 AR &N A
(4) BV AR TR RE AR BORE Ak 20 435 (5) U7 SR 42 U5 o B2 b A0 A AR A Y T A
A WO T AT O G E RS | SR IR U S TR L S JRE iR e B A LR 90 I I C N 5 JEE Wi
AL RN B G R B — T8, A AT 5 2 it 7 R i Bl S . % A kARG 8145 A4
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(1) A5 o ARAEWF TR B, 5 203 S IF 9 SR8 Y I A JEL ™ o8 iR I 14 90 ke 5 R T 2% S B 5K
SR o HARBEE LT A 6

FJE B 7 A 2 (Family travelling possibility,, FTP) , #/n Z & “ BB 5K AN — K IF 7 H) o
AT, BB R, AZUTE AL 2L RS RAN BB IRIEM AT BUE R 1, /&
>0,
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A0 Jite i T 2% W% 2R (Possibility of excess of individual travel consumption, PEITC) , 3732 i 4
A S PR T 2R SR AR B B AR 3 B O S B R 95 U 2 M T A AR IR I U, e A B R
o AR ARAR R AL SR A TR I A S 1, A 0,

Ji 77 2% 77 )% ( Family travelling consumption ratio, FTCR ) , 45 Jikt i & 1E 52 Ui 24 45 M % A 5b H ik
i e R v S B a0 T 9% o A A R I8 A 0 LU A, B SR RE IR Ui T % T S R IO A LR
LA R o R T 0% AL A PN O A R e A b A 0 S 9 VR IR S e 2
S DT S22 Y W 2 A5 300 H A BRI 5207 2 T A i 30 TS 2 T B T D AR D A o 5 R 9 Ao
i T A B MR T S R A R R AR

2)ZOo A E, FiEBFEJE (Intention to travelling with family , ITWF ) J& AW 58 i 4% .0 B 48
o B UTAGE T A AN I A T 2l SR O R TR T A B A B R — R A Y R
W™ ) o BT ARSCHY B B IA X g2 —FuO B B RSB ORIEAT O, SE PR B RETE.O T B XA ARk
T e 920 B e , RIR R ORI TH 9 I 2 G T 5 2, S BB A9 g e e i o A F 5T
o LR I T S T REAT AU R 2 N AT O R SE PRI 2 SO . D T AR I A DI R, AR SR
Bty F R GRRE e I o O B A B (ITWFL ) MYy B8 4 (ITWF2) A 778 & o HiT
S IUH R L A RS FE G (G L AR RIS 1, B WCR 0, FEAE
JE WA 7 AR B MU B A B R AT SR AORA T S W R AT 5 BR AR AT e LAARY
FBE R FATIRAT " HACRHIRAT " 5 FLoiRAT” o RIS AS [R] 4 47 B ARAF B, 12722 o 1) BU(E Y 16 o
1 ~6, RAE T X5 FRAAE—AL 7 5 I8 8 i 1 ot ) i A

(3) Atk ACHIFE 5 B 45 ) A 52 o i a0 £ 90 TR SR RN 90 1 9% S i R Lk SR e
MMERN B G AR & B T A 5t e B A 52 R 0 T B AR AR R TR ROW T T R U5 T
PR R RS T A ANBA LR AN D gt & A NGO BRSSP R E AR
W S R R PR L DX 3R 0 A0 PR 250 B 35 5] % ( Campossoria 45,2015 ; Bernini
Ml Cracolici, 20157 ) o WA 24 TS 5 07 5% BE 11 2% 6 7 1) J 7 22 725 &k ((Alegre 47,2010 5 Aguils
4 ,2017"0) e i 2 R Gl 4b L 1, Bernini Al Cracolici (2015) ™' % B, 52 Wit A o i 5%
iR B N e B R (EAR TR S, — SR I A ISR R T ) R S i TR A 2 X i 38 T
oy 3 pe A N ] Z 90 84 5% i) ( Brida il Scuderi,2013‘34‘ ; Ferrer-Rosell F1 Coenders,2017‘35‘ ) o HA,
B AR 150 Al 2 — AT B (9 %5 FH 48 it , Streicher I Saayman (2009) ™ & 81 T 1 i % 8 R S
Ui % 78 ZBE iR U J7 ThD AL B B3R, X — B R WA 3 1 S JE 1 WL A 5 JE 01 A TR 90 9 9% v G R
EH .

AR b AR R S AR T 2 U5 B AT I 8] ( Time) (W] SZECHCA (Ladncome) (Vi)
(Gender) 1% (Age) .32 2L H T Z ( Education ) § W AR B ( Marriage ) (Wl ( Career) | 4K IR i 4
(Leisure preference) FI 5 & Ji A X 3 ( Living area) .

(4) AT Ry 73— DR GE e B X R Ui U R SR RN 2 S T 2 S R e 7Y
RS AW FEAE S T ER 00 %5 4% 1 R BE M AE A5 & (Family belief) #9835 300 . K BE B (B A7 &
(Family belief) 7R354 & A5 45 32 76 W U A W R e A5 8 HE A2 LA K™ SR T U A 4 = i iife TR 5K
EEMRRE, &R RE N 1, /NN 0,

AR RRIAYE G AR ISR 1 PR BEAR B SOt o, B R i SR A IR i A
84.5% M N5 S T 5 % e i bt — R UE L 74. 8% B AR T MR R UE T B 5 7 5 RE iR AT I 1]
23% W Z V5 AT TR AR T 9, I S I REA 0.9,
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* 1 TR AR gt
T E TR A8 A0 ] SR £
ExE
K W Ui B % (FTP) REREHRBETH =1,F0 =0 0.61 0. 49
#B 4k 5 9 % AR % (PEITC) WEHEATRE =1,%50 =0 0.23 0.42
R % £ (FTCR) TR W B OH % B R R AL M B e 0.39 1.85
B BEE
FEE W E IR 1(ITWFL) HEREKRABHOREE =1,%0 =0 0.73 0.45
B RAT =1, 5 M AKAT =2, 5 A F kAT =3, 5 B K&
FE W E R 2(ITWEF2) T F & AN R R R ORAT =4, 5 KB RAT =5, 5% F 4.60 1.72
®AT =6
BHEE
W A7 B ] ( Time) R AR T 3 R 3 14.29 12.67
] B\ (Lnlncome) S OB 8. 63 0. 67
P 5 ( Gender) B =0,4K=1 0.50 0. 500
KF60 % =1,51 2F60 % =2,41 £F50 % =3,31 &
F 4 (Age) 3.09 1.399
F40 % =4,18 2 F30 ¥ =5
S %% 42  ( Education) MERBRUT =1, FNEHET =2, KFEL 4 =3,8 > 66 055
aucation . .
R LAY =4
BH =1 K EEES =2, BHEFMEE=3,0HEXET
A (Marri 4.43 1.33
Y& W 4R S (Marriage ) 4 B EETT <5
Kb =1, EX BN xTmELEATE=2, FEHL I T
Rk ( Career) 3.09 1.35
=3, 5RE,LTHE=4HM=5
JE B KB R R R B R AR kN =1, BB 4
A B I Rt ] g \ 4 A =2, AN =3, 8
1K W 1R 4F ( Leisure preference) vER &Eﬂj]ﬂ By RS AK %17]!1 45()\ ’ E#f AR o 3.03 0.95
B /NAAE R D N DL B D oy R TR B ) =4, BB D
AR BI S — R IR A =5
R JE B £ X 3 (Living area) SR =1, % =2,/ =3 2.02 0.35
WHEE
E YR EE B EE =1, 50 =0 0.48 0.50
115 A ( Family belicf) %3%%%K%ﬁﬁf % % N
FERTR P FRERFELE =1,50 =0 0.50 0.50

S ES PR S 31
3. EAEE

WEFE R B H, FIAT SRS H, i DA A8 B G262 T M 38 (FTP) VR Ui Ui 38 9% (PEITC) J& —JT
BRI B AT R A 58 Probit SRS HEAT AT AN I, BB

FTP = BITWF1 + X, Control, + &
PEITC = BITWF1 + A,Control, + &

(1)
(2)

Horp, Control AR W AL &, i BAZHI LB AL, B A A, JEBITREL, ¢ FURIRET,
75— A PUAZ iR WE T B SR (FTCR) 7 5 G2 B Wi I Bt v i 0 F9U80 1) LU A9, Jm 3 S U AR o,
PRI, A 36 32 9F 50 I S IR P e /)y 3R 1 MY (OLS) BEAT AT il o LIl AR 4R
FTCR = BITWF1 + A Control, + & (3)
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. SCuEgs R

1L EA@EER

T 5 IR AR A T A A S 7 2 VR, A SCTAT 1809 B9 X A 3 S 8 B BR v R EAT T White 507
EABIE . A, AT & BT A i A8 ik 19 7 22 WK IR - 357 /0N T 10, DRI AT 260 A 3 i R A7 A8 7
9 Z IR, 3 2 SR TR0 11728 1 5008 H U 78 JEE (RS IRAIE 1) (ITWFL) X 52 68 ) i 4 2%
(FTP) BRI $e R (PEITC) FURWE Y ¢ J1 B (FTCR) (9S40 o [0l 4% SR B 1 52 e H e
JEEN i 38 314 2% phe 5% 199 10 T S -

(1) ZRJE e 788 JE X 2 1) TP A0 20 0 S5 ) o 5 B 0 3 JE (ITWFL) 7E 1% 19 7K S b %o 5% 6 iy
WEAT I 72 A TE [ 540 (B = 0. 8003 ™), 3 ¢ W H e 228 JRE i 270, 52 G 1) 90 4% A4 1) A 3 i 5, F 52
TR H, BRIRT . e Ah R AR B U T S R PR DR Bt o 5 EE Y U AR AT I IE 1
ER . (E % R R AR G SR JEE H IR B A e S5 AT A B AT A SE AT
FE 9 K B (1 T AR Kbk ,2016) 0

(2) GREE Hh e 785 B X 8 AR U 01 20 B R T o R J6E 4 e T L (ITWFL) AE 5% B /K b ) 8 4 i
W B 77 A TE 5200 (B = 0. 1804 ) 33 ¢ B H e 228 JEL B ot 270, A A0 0 4 4 0 o T 05 E 3 it
B o BCUESE T WS BE H, AT L 0 A, e e AR ) X R 0 B 9 AR A IE ) B . {E T 32
Tt A A PR PR i 4 o 8 50 0 04 0 A7 AE 7 1 S0 o 3K T R R R A T S T WA A LA B - A PR
F9 N 2 ] 5 A X S 25 0 R W TG PR MG S A R R

(3) G2 H it 725 DX R 90 0 9l 3 B2 R S0 . SR8 HH B AR S (ITWFL) 7E 10% £ 7K SF- b X e 30 4
P J) BE 7 LR TE S0 (B = 0. 12397 ) 33 42 WY 907 25 JE e 588 20, 5 ik 0 04 7% F9 K X WA B kG, 285 4
E3C(2) WS e, Bk — B UE S T B Hy o oAb, I I 1) X 9 % g B A7 7E IE 1] 52 R R T PR R O
U X B 7 P AEAE ) SR 3K 3 I %R i I IR AR K, 5% TR U TR 2 o R W T A L R A T
A DR i i 5 A S T2 ) R i 9, DA T /N 00 B 3 BEE o 3 TR DR A T X e 0 0 9% g
FETE SR S0, R D 25 A B A0 20 B 8 R T A R DR DRI 3 D 20 5% 6 i B 0 O S (B 4

2019) "
*2 ENENEEES
A A 2 A 3
&4 KE W B E (FTP) #BBUIR I S AR & (PEITC) | R iiE # 5% 41 £ (FTCR)
(Probit 4% & ) ( Probit £ # ) (OLS # A)
L 0.8003 0. 1804 0.1239°
FEE W ER 1(ITWFL)
(23.32) (3.18) (1.65)
o 1. 040331 " 0.9785 ™"
AT BB ( Time)
(13.88) (10.07)
0. 6305 -0.2331" -0.1877
T % B U N\ ( Lnlncome)
(11.60) (2.59) (1.52)
0.0744 ™ 0. 0049 -0.0256
1 7 ( Gender)
(2.45) (0.10) (0. 40)
0. 1238 ™" -0.0373 -0.0187
% (Age)
(8.36) (1.63) (0.60)
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Bk 2
#A A2 A3
B 4 FJE W B E (FTP) BRI AL (PEITC) | 3k 5 % ) £ (FTCR)
( Probit £ A ) ( Probit 4 A ) (OLS # #)
-0.0673 ™" -0.0010 0.0327
Z ¥ H A JE (Education)
(2.20) (0.02) (0.49)
0. 1450 ™ 0.0278 0.0232
45 47 R I ( Marriage )
(10.46) (1.21) (0.78)
-0.0335™ 0.0132 0. 0008
R (Career)
(2.73) (0.66) (0.03)
CNGRCESS 0. 0985 *** -0.0659 -0.0667 ™
(Leisure preference) (6.28) (2.69) (1.97)
FE AR K 0. 0625 -0.0841 -0.0477
(Living Area) (1.48) (1.20) (0.52)
-4.5202" -0.9780 0.5813
&% % T ( Constant)
(16.95) (2.24) (0.97)
B 8059 5235 A8 5230
Log likelihood -4793. 5701 - 1864. 1342 R? 0.0211
f R? 0. 1160 0. 0592 i % R 0.0192
P& 0. 0000 0. 0000 P& 0. 0000
PEE T BRIRAE 10% 5% F 1% KT B HE S O AR AR v R X AY ¢
%*ﬁ**/ﬁ:l‘i%ﬁ
CRREMERI
ﬁTh%%&Hﬁ%Eﬁ% 1 Y ARE 30 R AR T % ARE 3R R e 0 2 O B AR vk, A

ST A BE 10 T 2 (ITWF2 ) B 5 i JE L (ITWFL) BB 47

M, 2

HORINER 3 MBIR 4

Bl S BEA 6 iR o BACRE A% 0 B S R WS R 53R 2 A RIEAR — B, Bk, R
JEE H i S 2 (ITWF2) 3 50 A% 1% 5% F1 10% 14 7K~ b X 52 H e B3 e 00k 905 T 21 MR =3 g i

TH B 1527 2 2 35 1E o) 3

B e R i I S B R U T RO .

Wi o AR B SR I BT A BRI H R A S i S AT L

* 3 BEMELD LR
A 4 A A6
B 4R FE W B R (FTP) #8 Fk W ¥ % (PEITC) i # H B (FTCR)
( Probit # &) ( Probit #£ A ) (OLS # A )
REBKETR2 0.2159 0.0447 " 0.0386 "
(ITWF2) (23.79) (3.03) (1.96)
1.0431 " 0.9823 "
1 47 it 18] ( Time)
(13.09) (10.11)
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T E 4 FJE W B E (FTP) #FIK U % (PEITC) ik Vg 5% A1 E (FTCR)
( Probit £ A ) ( Probit 4 A ) (OLS # #)
0.6151 " -0.2344" -0.1932
% e ¥ N\ (Lnlncome)
(11.28) (2.60) (1.56)
0.0710 ™ 0.0038 -0.0253
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(2.33) (0.08) (0.39)
£ 8 (Age) 0.1220 ™ -0.0364 -0.0195
 (Age
- (8.22) (1.59) (0.62)
_ . -0.0601 " -0. 0003 0.0329
% # F A2 )& (Education)
(1.96) (0.01) (0.49)
(M ) 0.1284 0. 0259 0.0184
R arriage
(9.16) (1.11) (0.61)
-0.0292 " 0.0138 0.0014
IR (Career)
(2.38) (0.69) (0.05)
R IR R 5 0.0939 *** -0.0140 " -0.0676"
(Leisure preference) (5.98) (2.70) (1.99)
JEE X 3R 0. 0600 -0.0842 -0.0474
(Living area) (1.42) (1.21) (0.52)
-4.7820" 1.0449 ™ 0.5393
% %% ( Constant)
(17.87) (2.39) (0.90)
L 8 8059 5235 W 8 5230
Log likelihood 4780. 2676 - 1864. 6194 R? 0.0213
P 0. 000 0. 000 & R 0.0194
f R? 0.1185 0. 0589 P& 0. 0000

VT S BRRTE 10% 5% F 1% KT 35355 i o R Ar ol 5 X ML AY ¢ {6

BEORLA IR AR SR B

BRI A . AFFIEIN, T A Fefa il B B SR AR 1T 2% 05 X Bl s 9 18 2% B SRR 9

S5 HHACPRACR
3. M

AR SC R E gy M G EE U T SR SR EE U R R IR U 9 2 AR A R 0 T B 0 BE Y R
MG A 5T B 2 s P, oA A R B AR AR AS PR 1RD . & S, % T O DRSR B P AR R 1D i
o T BB NS 0 7 S 2 1 AR 5 R AU 98 11 2t L R R U 9 o 0 L (EL RS ok, SRRE H i MR R R A
Jifk Y 1 2 AR S5 MUK 10 11 2 0 P S0 A D Be R i B . BRI AR T, R T AR i A AR K
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TR I b B TR T 0 e A R o B 3 A R T 2% R R B e (LR, 2018) 1Y
FoUk, 56 T4 o et T [ AL 8 1 a0 T A5, AR S0 8 00 R T D I RN Ui R e A B <2016 4
el ) R U P PR 80 A RSO 2 o TS A e R T O A A I T, AR ISR AT RE £
FIE TSGR TR b i AR . B = O TR AR R 22 R, AR SO SERE AR R A TR
b ARAE AR AR AR RS PY RS S AL SR L R XY 16 AT, JF HAE T LK GDP AE 16 AT
(A B S BEAS AR o 22 J2 R E 0041k e ) R R A A0 T ik T A O O R A I P i 22 TR I 4R TR
SCHF TSGR B T

T ARBE U VORI A B AT

b ek, AR SCHE S R HLEE BB 08 A5 IR T2 & Koz il ok BB A 3R 45 i 1 o %) R e h i R
BB 7™ A SR A R B HH T AT Ry L St R 0 0 W T B AN B R R T S L T AR i — R
FIX R R ARG e B FRE I B R 8 T 9 AR MBS O IE {8 P A B A O IE 5F
REIEE R . 1 0, A RTE T AR E 0 B, — 7 T T A2 1 FR 45 Ok s R B R B
M), 53— 7 T it 2 DAk R0 A B s 35 5 5 KO A 5 0 A0, DA T 2 5 e D0 Ak 1% 3R (S AT I A
2019) ™", Hew 2z, BiSEARIE W K | B B T A AN I A R A A A i AR (M) R AR
2018) ' SR, AATE W G ER A A TR P L L A AT O 0 R ol R i AR AT
FEWUSCARAE A T4 ) (S B R T2 ,2012) T R, TSR IE R — R T I AR A T AR 3
A0 PR IR 2 SE B I ) H AR R — DR E A B AR AR X — RS A 0 A 2 AL AT B
Jir 22 5 (L AT NI 4 ,2019) 777

P28 28 5 S 9 8 FE F 98 B 4R T 8 D D 4 S B 42 AT S Y N AE ML D R S e X PR
TR SR gt 6 A AR a0 AT 388 3 A 5 AT B < A AR A O B A S R A TR R e O s o 2
74 ( Ainslie F1 Haslam,1992) "' #3 4 1% BE 16 , 725 JB 00 52 R &% S ok T 5 A [ e 15 47 19 2% 10 4%
I —A B R A S0 IR AT A 25 L JC ik I A A TR 1 R 45 e, B R SR AT O AR N S — A AR
A St S 0 M) 25, B OG0 K I A 25, B % o w0 DA TR B 18 TR Ja o e R, R X S PR AT AR R A K
Hepa] A AR 2B S ST A (A A AR S B R R P A 1 TR IR A R . 7E EL R AR W T B b, 3T
] FRAT A il Ui A 2 AL R R B N I, SR T RN S At i 2R FH A R A AT R Bk
UiE WA it Ui TF S AR 3 SUAT R WA R B R SR AT SRR AT R A A, B R ke i i 25
i J5 & HAESC AT M N A O Y AT 4 i 2k o O, an SR AR 3 2 L4 T 90 5 E A 1 BB R RE
B UL, 23 3 A AN R B K B R AT o IR, A SCIACOH 2R e i A 1 I R AR E R
JE YA Sk R AR U T 2 R I 2R O BT S AR B HE D

WAB A5 & (Family belief) 3& 30 kb 52 i A (B 10 2 A0 AN [R), FH DK 36 5% 2 H 1 00 X 5% 22 ) Ui
B B HEAE H o AR R A SCRY R A BRI IR AT A2 U N TE SR BRI E 0 b B R S ) T A2 2R T
U B2 R 5 00 T J Ay TR D S A B R A B R IR (5 S B B, WA TR &, B
PRBL T B X R ARG AT B 5 BRI 4, R % 1 R 5 RE I R, R A I A (B B Rk B
2019) 7

TEXTE A AT A A S IR TS S K E il E IS L (ITWFL) B3¢ 535, ff
Stata B PF 43 B 5L R BE IR IR L (ITWFL) (M (847 458 T 3006 50 5 H it ME 56 L 8 490 e Ui T 9% Ak
R B 1 ER 2 . 45 WoR R 4 P M E A S A B R ER s Ak T S i
BT AR (1 =2.99,8 =0.0331) | 484 g i 74 9% (¢ =3. 91,8 = 0. 0599 ) i i 14 9% 1 B (¢ =
3.04,8=0.0475) {52 . [FEE A S (65 & 5 50 HiE B8 2 (ITWF2) (9 38 B3, 3F 43 il is 55
FE IR 2 (ITWF2) (815 A S H A8 1 T 6 52 6 1 Wi ABE 3R 8 50k T 3 2% L 3 0 2 11 B 1Y
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SN . SRS PR O (EAR & B IR 1 PR Y T R i
0.0484) AR IFIFH 2% (¢ =3. 65,8 =0.0721) MR 2% 11 L ) 5

N R BE AR (1 =3.28,8 =
Vi (1 =2.82,8=0.0584), Hilk

JESE T W i H
* 4 FERBFERZAN L 45
AT A HA 9
T E 4R FEE W AR (FTP) # K 98 % (PEITC) ik i W # H E (FTCR)
(Probit # & ) ( Probit # # ) (OLS # A )
o 0.9443 = 0.1490 * 0.0884"
FPE W U &R 1(ITWF1)
(29.09) (3.13) (1.91)
K i EE LUITWFL) 0.0331 " 0. 0599 *** 0.0475
Y18 15 A (Family belief) (2.99) (3.91) (3.04)
0. 0006 0.0435" 0.0366 "
W18 15 4 (Family belief)
(0.05) (2.40) (1.98)
L A 8059 8059 UL A 5230
Log likelihood -5007. 165 —2279. 8926 R’ 0. 0022
P& 0. 000 0. 000 I % R 0.0018
# R? 0. 0824 0.0071 P (& 0. 0000
SR RN RIRAE 10% 5% 1% KT B3 355 oo R bR v R N ¢ 8
TERRUR A SR
*5 FENBEERXA L RL AL
#A 10 A 11 A 12
T E 4 FEE W & (FTP) # K k9 % (PEITC) ik i # H E (FTCR)
(Probit # & ) ( Probit # A& ) (OLS # A )
o 0.2554 0. 0428 = 0. 0300 **
e UF &R 2(ITWF2)
(30.12) (3.53) (2.52)
K i BB 2(ITWE2) * 0.0484 ™ 0.0721 0.0584 ™
W18 15 & (Family belief) (3.28) (3.65) (2.82)
0.0014 0.0448 ** 0.0382"
-1 15 A (Family belief)
(0.11) (2.47) (2.07)
L A 8059 8059 U, A 5230
Log likelihood —4971.3111 —2279. 8926 R? 0. 0024
P 0. 000 0. 000 % R 0. 0020
4 R? 0. 0889 0. 0071 P {4 0. 0000

W™ VTR R RIRAE 10% 5% 1% (KR W

BERLAR R A S

155 P O R R AR TR X R Y ¢ {H
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DL b 25 SR, GE (B 15 A S E MU AR SE PR SRR (AR N A R Ui |
i U 97 B LA KBS A 2% 1 BE) W AR . R U, AR R R U o R AR U 2R AT B 1 5K
N AR+ R D R S G PRl N S B = W SIS o= SN G N = s B e (Ul < IS o K
fiE o ARSCUESE T B AR i H AT B 3R 45 i M 1 5 B U 5 I8 0 1) 42 i T R 2 11 Ui A % L
RIS R N RV QA A S B A VAl = I o MR = N S S S s RS B i D S 0 v
2, SR B g P B9 K 9947 3 ( Thaler 1 Shefrin, 1981) '™ [ it B $12 185 3% 26 47 3h 89 & A2 90 R &%
T 2% 1 (Smith,2012) Y Hedn, B SRR W IR 32 07 RE A, HOR U T RS2 B i B T
X HBEAZE R 05 1223.2 505 1412.2 g0, 2, I8 9% & 3 50 W A 7 AROR 4 3 1) T
PN AL o DLAS SC 1 58 2 TR Ui A B, 5K BE M (B OO RN 5K BE A A X iR i R IR BA AR
( Streicher Fil Saayman,2009) ", ¢y 1 7 0 ik 9 2 9 .0 BH R iF 25 Ak F14T g 45 iF A8 4k, 7] 5 2 5
Jife U7 & 9 i 37 9 9% ( Dragouni %58 ,2016) ', 5% BE Ay {E UL vk V5 (9 98 B & AE TR £ B K EE R W 1)
U AR A 1Y G JE AR 5 B T G BE S A IR S it AR A 19 1 2% 47 3l ( Shaw Fil Dawson,
2001) )

A 17t 3

1. AR LiL

TERE G AN B, T SRR 2 KB BT R T AR SE 3 42016 AR E [E R
it e VA PR ] A KA, LR 3 T 2 v i g JRE LR B O X 4, B TR O O BRAT Sy R U S 9
o X I o e U B VR ML B L B AR o RO R B AR U T B A R M SR 7 AR S B A AR U8
THRAOR  FE XA f b, B B B (815 & B 3 i B HEVE T

(1) ZRJE M e 8 T AN R 08 A R0 1m0 5 ik T 1) & A AR 38, i R B8 T 5 I8 i i v 17 7 49100 9%
DA T B 58 e Y 2% 0 B 3B A AN R] AR I T = DA R A G Al A AR R SREE Ui R TR 5K R il
A RE S G i IR ) AL 2 R IR T 2 00 BE 0% 0 3 IE ) RN S AR AE o AR AR SO RE AR R
WoR, BAT GRBE i B AR U v 84, 5% W N TR IR SR T 5 RE AR DL — R Ui 1) B IR 74, 8% 1)
NT2 AT AR 9% 5 AE R E TR AT W 0], 23 % 1 32 U5 35 A5 0 AR U0 O 0, O Y0 2R O B
% 0.9,

(2) PR R BE AN (RS AR 1 2002 1 30 8 BE A S PRV R A . AR BF SR8 R, K BE M (EL1R &
XoF 52 & i 2 B S B iR i 2 SOR Z 1R B OC &R B B 1 AR o 3X S5 5R R S g H i A BE R
TH 9% S 77 AR SEBR AN B AL T BR A o BRI, A S i 4R B B S i v 2 R R A S R AR
(R R E ) 8 i 5 RS (%) SIETE AR R T B0 DU S T3 o S A SC BRI SR AT S 22 1]
G Z B mIRE 1 007 BE A5 0 %07 77 A 52 1 5 | B0V T A0 4 A8, o 8 I R e 2 DE IR A 4R it T

k%,
2. BREW

TELETE T AT B BeHR IR T 98O0 AT An] 28 55 (AT 5 0 2 — 1F N B A S o R e AR, O 1 B 1k A
BRI IR RN T AU N B JUN R SR, S A 2 T b il B 245 T B AR IA
JE T, XTI T AR BN RS B i SR AEAR KRR 1 o ke, AR 2 T 5 o T 2%
I5 VB il R 2 B A I B D7 ORI B o PR RS N B b A LR O BOX B I ik R B
JBe T Z2 R AR T 2% 08 T BOMUBI R o AR SOk T 0 i 90 1 9% 40 e 0 R 6 E o R B v A ST Ak
i KA RO A T SR T REPE o DG, AR SCHR Y LA 0 S — T T, AL 2 RS X SR R TR
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Can Subjective Intention Leverage Actual Consumption?

Take the Precommitment in Family Travel as an Example
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Abstract: The“ COVID - 2019” epidemic has caused a serious impact on China’s consumption economy. As the external
economy is more seriously affected by the epidemic, and the domestic production investment is still restricted by the
epidemic prevention and control,,whether the post epidemic economy can recover as scheduled largely depends on whether
the consumption can be effectively boosted. As we all know,the most important factor determining consumption is income.
However,the epidemic has caused a major blow to income. Although various regions have issued policies to increase income
such as issuing consumption vouchers and reducing taxes and fees,the practice of boosting domestic demand by increasing
income in the short term is still facing great uncertainty. Therefore , governments at all levels need to adjust measures to local
conditions, pool their wisdom, seek new ideas and means to boost consumption, and improve the probability and scale of
actual consumption.

The theory of consumption behavior reveals that in addition to income factors,improving consumption willingness is also
an important option to boost consumption. However, as a kind of subjective psychological behavior, whether consumption
intention can lead to actual consumption behavior and consumption effect is still controversial. At the same time, the
empirical research supports the consumption effect of many policy variables and policy indicators, and rarely verifies the
actual effect of subjective factors such as residents’ consumption willingness on consumption.

As a new consumption form, tourism consumption has become one of the most typical consumption markets in the
development of modern service industry in China. Among them, family tourism consumption accounts for 50% to 60% of all
domestic tourism market. Therefore , this paper takes family tourism consumption as a representative consumption scenario to
study and verify the actual consumption effect of consumption intention, so as to provide theoretical basis for China’s
economic recovery and consumption boost after the epidemic.

Based on the data of “2016 China National Tourism Leisure survey” ,this paper uses the measurement method of binary
probit and OLS regression to explore the boosting effect of family travel willingness on tourism consumption. This study can
not only reveal the actual consumption effect and mechanism of “family travel intention” ,but also realize the large-scale and
typical empirical test of consumption intention and consumption expenditure, and provide further evidence to clarify the
relationship between consumption intention and consumption expenditure. The results show that family travel intention,as a
typical endogenous pre guarantee, can effectively improve the probability of family tourism decision-making, enhance the
excess consumption in future family tourism,and enhance the tourism consumption scale. This main conclusion is still valid
after the robustness test and endogenous analysis. This is because, as a typical endogenous pre guarantee, family travel
intention is a kind of long-term self-control consumption intention,which is conducive to the actual action after the decision-
making. In addition, this effect is also positively regulated by family value belief, which also reveals that positive value belief
is the boundary condition for family travel intention to produce actual tourism consumption effect.

The main contribution of this paper is that through the large sample data of typical consumption scenarios, it is
confirmed that consumption intention can bring real consumption effect, that is, “ psychological behavior” can indeed
produce actual economic effect,which makes up for the lack of research on the relationship between consumption intention
and consumption expenditure.

Based on the conclusion of the typical case of tourism consumption,this paper puts forward that the economic recovery
and consumption promotion after the epidemic can not only boost consumption through the income side,but also effectively
stimulate consumption by using the will side and the cultural side,including refining the consumption intention, optimizing
the willingness attribute and giving full play to the guiding role of cultural values and beliefs on consumption intention.
Key Words: willingness to consume ; precommitment ; consumer spending; value belief; self-control
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