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Effects of Brand Strategy Putting on Airs on Consumer

Purchase Intention
WANG Xin-gang' ,ZHANG Qin’
(1. Business Administration School ,Zhongnan University of Economics and Law, Wuhan, Hubei, 430073, China;
2. Business School,,Zhongnan University , Changsha, Hunan ,410083 , China)
Abstract: Many scholars traded the brand as a person and have applied interpersonal concepts and rules to the brand
management domains,such as brand personality, brand image, brand relationship, etc. On this basis, combined with local
culture and practical issues,we try to apply the Bai Jia Zi to brand positioning and brand image management research, and
clarify the definition and the construction of Bai Jia Zi behavior of brand and its influence on consumer behavior. The
Chinese proverb “Bai Jia Zi” is a pejorative term,which is usually used to describe people’s arrogant behavior, which is not
welcome in our daily life. This behavior, though not popular,are used by many brands in their daily operations.

According to the behaviors and the performance of the symbolic value brand Hermes and the function value brand
Haifeisi, it seems that the symbolic value brand should apply the strategy of Bai Jia Zi and the function value brand should
apply the strategy of Mei Jia Zi in their brand positioning and the long-term management of brand image. Why the unpopular
behavior “Bai Jia Zi” can help the symbolic value brand to improve its performance? Why the behavior “Bai Jia Zi” does
not work for the function value brand? How would the behavior “Bai Jia Zi” influence consumer’s purchase intention? In
order to find the answer for these questions,the following work has been done.

Firstly, this paper tried to define what was the strategy of brand Bai Jia Zi. Through scrutinizing the relevant research,
brand Bai Jia Zi was defined as a series marketing strategies, which companies were used for a long time to distance the
brand from the consumer for maintaining a high position of the brand. The excellent product quality is the internal foundation
of the concept of brand Bai Jia Zi. Brand position and brand image are the external expression of the concept of brand Bai
Jia Zi . Secondly,in order to investigate the relationship between “Bai Jia Zi” and consumer purchase intention,two studies
were done. Study 1 was done to find out which kind of brand was more suitable to use the strategy of brand Bai Jia Zi. The
results showed that compared to functional brand, consumers perceive more fitness between symbolic brand and “Bai Jia
Zi”. Study 2 finds that adopted “Bai Jia Zi” sirategy, symbolic brand enhances consumer purchase intention for the
attraction brought by the distance. Whereas functional brand enhances consumer purchase intention by resorted to “Bu Bai
Jia Zi”. Consistency between consumer’s self concept and brand personality moderates this relationship.

Based on the above two studies, we draw the following conclusions, specifically; Compared with functional value
brands , consumers are more likely to think that symbolic value brands are more closely aligned with “Bai Jia Zi” ; compared
with symbolic value brands, consumers are more inclined to think that functional value brands are more closely compatible
with “Bu Bai Jia Zi”. The functional value brand and “Bu Bai Jia Zi” will enable consumers to have a closer impression
perception. Lay theory was used as the underlying mechanism in this fitness between the brand and the brand “Bai Jia Zi”.
The congruity between the consumer himself/herself and the brand moderated this relationship. If the consumer self and the
brand personality are more consistent, consumer purchase intention will become more Strengthen. While In the context of
symbolic value brands and “Bai Jia Zi” , impression perception has a main effect on consumers’ purchase intentions, while
there is no main effect on the consistency between the consumer self and the brand personality, as well as the interaction
between the two. The reason may be that the great attraction of symbolic brand and “Bai Jia Zi” plays a major role in
consumers’ purchasing intention,and It has nothing to do with the consistency of consumer self and brand personality.

This research applies reveals the process and mechanism of “Bai Jia Zi” on consumer purchasing intention, discusses
the influence of “Bai Jia Zi” on consumers’ purchasing intention. The research conclusions will not only make a useful
supplement to brand value positioning related literature, but also have important guiding significance for long-term
management of brand image.
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