AZHE IR s £74

o | B W EEXT & BOR 52

EARF OAWAM 2 OmW

(LEHZHFHA g RFIHMER¥K, LKL 100070,
2B A G AFERE FR, 4 100029)

NBRE: N EL TR LM LT RXAN M EEZEHREA AT HEH] &£ 4
EMENER, b TEHEERA P BRENRETALA FRAERT EXEM. MM, AT L
EEBIAEEHEAF LU E AT ER) ENERE—FE S LR @ E R
ARAPAMABEN , EEHEEANTRSUAAELR) EHRR, B, L EEEHEL
RREMXGEENAEER, AXETHAM T THREFEAE L, BLIHNEZRERT
FTARR; EFZREN ERRY A NENR AR AR S, FREREZA(1)AT
HEW)  EZRET U ARG EEEMINRE TR EFIERAEAE Y
FER; QAR ERNERLEENINAEY MG AE R FEER N F A
HRZE) EFRAET, CTERFRN) S AT ER FZRELEEEMT
MRE HTREGHEFN T RSEMUXER ;A TRBEFRN) & T AER £5&
HELREEREMINEE HTRREFZN"EAERMUEIER, AR LT
ETANER ERXRNERERR BRI AN I TRBEEAET N E B EFH XA
B R Ry A AR RAT N EH ) ERERETEEZNEERE T,

KEBIF:-FZWHE THERS & BHamITEWER TEHKFRK LH

hESES F713  XEREDL:A XE4HS:1002—5766(2022)07—0159—16

—. 51 &

749 5E 16 ( Behavioral Targeting ) J& 24 Fi 75 2% )™ 5 45 o 2 36 5 FH A — ol 285 4 0 A, 7R o 4 )
JH P AE AT R B8 00 W 3230 535 30 W 7 o 45 ) ofe b 2 R 7% 4 4 8 FH P B9 T 5 1A 8 (Summers 4
2016) ") o AT g s 1) ) A6 i Ml T LA o % B o B e T A U 1 2 8 R DR G, T A R R b 2
FI P R AN VEAL B 45 28 (Ham,2017) 70 BRI, 3530 0 78 B 4 R B0 35 4R 0 T 4 ROR ALl
Wtk o BEARTIE R, AT 0 B AR TT LAGE S 5 5 7 54 5 670% , 3F BLI 45 i i (9 5 1k R e A%
Gi )45 E WY (Yan 28,2009 ;Beales, 2010 ) . [Ji, R4 eMarketer 445 , 56 5 i ) 52 180 %
ARFNVZ 9% 36 90 B, 42 BR B 1 b 38 8K - &5 ——Facebook 42 BRI 45 1 25 2021 45 Hi i1 ik %)
950 4237 (Williamson ,2019) ) AR5, 47 Sy 5 18] )™ 45 0 SRl ok i WA S P P 0808 T Lk 22 et
16 2 L B 7 =R 4 1, DR A 445 P BARA S S T 1 K 1 B ( Borgesius ,2016) 7

U B #B:2021 - 11 - 16
* BETE  HE K [ RR 4 L0 E CBCE I 5T A Al i Ak B s 5T 7 (72032004 ) 5% A0 2855 51 5 K 2ERHIF BB Sk
SWH“PER ISR FAEE 7 AT R In) ) 4 i WY RE X A AOR (W5 e BIFAT” (202159)
TEHE RN Ek S, B, #8450, 8 2, 5 0 o A O &P O R AN (SRR, TR A
wangyonggui@ cueb. edu. cn; X &4, Lo, 1 LTS A WF 58 7 10) 990 9% 45 47 A AP ALE 8, B 7 R 46 51029261071 @ qq. com ; 22 ,
2, BB, T B 2 RS D5 ) S T 9 O BRI T S5 B2 0 2 4T A, WL T B4R < 1i. yan@ cueb. edu. en, GHIRAER : EK B,
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R G At T B B RD DS, A ol M A A 11 R 2 2 AT A B Al 3 AT Ry ) R B —
i 8 Ay 2 2 o 45 S5 R8P D 0 A B8 SR 2B AT R A T T Y (Kim 45,2019 7 gk 2 Al
i BN P SR 3 U 1] ) A5 A S R A A R, DAOR B P X A N KSR A S SRR A A AL
EBR S, Al 508 30k Aol A 35 ke 455 T B A R, AT TR 35 R T P AT s ) T T R B T RE 2
Sl P A 22 R g, SR R ARAT g ) B SEBR AR . PR FE SRR, 2 BOE 1))
B2 B A AT ) A A R AR A R . ERAR A T a0 A ol 7R S B B ER T Y BEE , A Facebook |
Instagram FUBT RGOS (H A AUUE — Bl 592 27 0946 &% , BDAUFE T P R 3= 2l Ml 55K B A4 R 15
AFRAEAR N A5 B (il Esh sl RS Fm BT ) o el W FEAT N E 18] ) SR g
AR A M — LTI I 33X — A R SR A« 0]V 2 7 32 0 50 98 R 3 2 B B AF DG AR R 7 4 m) i i A7
] )7 a7 R R S R ARAE 2R T 5 RORIOCR 7 T8 98 38 98 38 23 X AT R 5 1) 4 35 P A ] Ao s iz 7
X TR AT R A T ) S R e R R A R 18 DG B )

Y24 R 1k A RAT O ) ] R T A RROR B e 1 SCRR FEEHESE T 4 A PE AL (Keyzer 4
2021'%" ; Bleier il Eisenbeiss,2015a""" ; Lambrecht fil Tucker,2013 ") 74535 i it Bf [a] 45 R Flfor &
(Sahni % ,2019'"" ; Bruce 25,2017 LA B 745 1935 B B8 ( Kim 25 ,2019"7) ; Summers 25,2016 ) %
AR, AR REREZNE) &M R, RADEEE RN T S&EE
A HI RN o BLAh , X B B W Ko 5 W B WF 9 A 45 98 0F R — 3. Bl 4N, Kim 45 (2019) 7 #Y
WFIE R B, P 68 AN T 432 2 A5 I s IR 8O A TE — S F T R T 4 245 B A Re s T
AR 5 H Summers %5 (2016) AR ST 45 5 000 3 T, 1 904 B kR A T S AR R L I 4 30 B AT
SRy T A ) 4 2% 19 A T LA B2 8V 9 3 AT g R . Pl e R L, Y A A ol S R R B e BRI
B NTHRACXS AT Ry 2 1] ) 45 32 B 3 QnAe] 52 e | 4 58OR B9 F 5% o

b b T B E X TSR R B PE LL AT O R R e —AE BN AL B0 B AR A
15 B BB ER 0 2352 W e R TSR BB A T AR B . EH R, R A OF 5 DA B T Ak B i
AR, 3 AT N S [ )7 2 WY R QAR e 2o R BN TR B ROCR AR SR LRI AS 5 e i
FEPAETER I A0 B, A B 98 56 785 48 I T AT g 1 A A4 ( Elaboration Likelihood Model,
ELM) B8 i 3o 52 90 B3 ok % 4847 A o [ ) 4 325 W B2 X )™ 45 280 2R 52 o 19 oA FE AL o) LA B 300 3L 2% A o
HARTIE AR SCRL BiR e sk ASH S EAAE 5 D9 W18 95, 38 5 P A S92 56 [ 25 R 5 R) AL A7 o 5
[e] ) 3 D A 2 3 ok {5 SO0 R R 5 0 T 2 A S R RN SE R IR AT R 1 )T
A 85 308 5 RN T T R X 7 it 285 B R A I R 0 A S i Y S R R A2 B S IR OR (A v, R
PE) BT 7 @i X A ) A BR O, A T AN A 3 B AT O RE (8] )T ad B RE X )T AR B R R
P& — B B AL T B S IR AT O S ] T4 37 B RE ROV 1 00 R R AR R 0 A B D RE A A
28 o0 ] R P AR B AR AT Ry ] ) A0 A R, DT A Aol B G M S AT O E 1)) A SR A A
BRI ERA R o

Tl SCHR I R R 3

LiTAEBR EREEHEXN SHRHTM

7 9 R 10 2 07 BT A R A A B — ol SR R R ) R R . SAEGEE M
e CUTRE AR [R5 N 28 3800 T4 2 1 FL AR T 37 S 18] Be ) R [, 47 2 7 1) 7 4 2 o6 3 2 1Y A 7 7
AE i B PR TR R R B AR T T R B I b A ) R B A 5 1R R B P
[ i 119 (Summers %5 ,2016) o At , 308 5 i AR (9 B0 A8 T 38 35 P I 72 2647 O BOH L H
AR B FE P 1 0 T 5 088 J3E AR G (9 )7 45 P9 4 (Ham 1 Nelson ,2016) '™ Horh i P fE 46 AT
Oy BCHIE AL A 1 2% 0 BRSO AR T s e s R g s (AL RO R ) L APP B s s
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SE AT S A A2 (A0 HL T W R R 26 0 A R A 4 F B 1 R AR BN 4R 4 ) (Borgesius,
2015) "

P BF 585 52 T 475 9 5 45 R ) B0 R 0 ) 45 20 AR By 5 i, G P 6 1 0 22 B0 AT o S )
MNP o AT 5 1 A P A P B A 089 00— 5 TG AT LA 5 0 B X R A A O
(Keyzer % ,2021) "/ Fl 145 H 74k ( Bleier il Eisenbeiss,2015a) 7, JETM 7 A BUbR i 1 15 28 5 5 {HL. 53
— 7 TH UL 2 18 109 2% 2 B AR ORI B RL $H4K ( Bleier 1 Eisenbeiss,2015a) ' &1 A 42 1 ( Doorn il
Hoekstra,2013)[15] RIS 0 G 55 14 ( Aguirre 25 ,2015) (16] SRS A R T A TE A 2 i . Lambrecht
1 Tucker(2013) ' 58 1 — T07 [ BF S0 06 2 B, 80 AN VE AR A 7 45 B2 5 1 15 BOR AR, A Y i
A 4 55 I LA A B 86 B SRR T 9 AL R A BT R . Bleier il Eisenbeiss (2015a) 7§ 34 % &
T A T LB ) 5 AP A A SF 60 60 TR0 0E , F LGN ™ 4 AN A 45 Ol 9 1 T80 E o A 2% B S A
A i M B 75 5 e I, B A A A B A 5, A 119 5 o 2 B MBI . Aguiire 45 (2015) T
WAL % B, 24 sl SR S T B9 5008 Wi 42 07 2, 1 4 B A P A A 8, P 14 ot 8 L A T
2ol SR JH e 9 S Wi 07 2t P i o BT S R BT R  EARE E TR A B AR B
A H ARG T AR & b, P T 45 9 S A G £ 5% 0 314 20 2 X 5 ot 4 R R
189 ( Shanahan 45 ,2019) 7" X i it i i 25 JBE ( Tran 45 ,2020) 7 LK G f ot 4 52 B4 o 2
J (BTG 45,2021 )

B T AR FR B X — R AE , O A WF SR IR TE T AT 2 5 1 T 45 0 15 i I i) 9 23 A0 7 8 F ™ 45 4
JRGEEIR . 40, Sahni 45 (2019) BSR4k 7E HAB T A b G 207 IR A s
F9 D P ™ 45 T L4 e D P PR T X sl 4 T R S L I o 2k 7 B 2 D O O i i g 3
TV 55, 55— A BT 45 7 A WOV =4y 2 — S R AE AR P B M S 55— K . Bleier I
Eisenbeiss (2015b) " 4 T AR 4 I 7 76 W0 0 150 3 14 30 B0 AT 9 15 °F- 5 B0k )45 i A M AL P B )
15 S ) A 8 22 ) 10 5 A L RS B, 2430 9 5 e T I SIS o 5 S R o R 1 B R Y B
RS B T T R A R N T AR A W BER I 2, AL T U TE AT
90 235 190 3 Bt 05 Ay A 5, I 2 T TR F 389 0 ) 4 B 0 R s TR BRI o Ak, TE A T 4 B 4 1 3 e 7
SIAPIARSE T A PR R ) A T AR (ELR X T U 1) 2 R R 3 5
WIAR SO T B AN A 0 T U I 3R 5 T 244 0 IR0 5 g T S B s A A 2
A - U 5 7] 2%

B T LR ARAE SBT3 I R R B R K AR S Ak 4 4R
TR MR o A7 o 5 i T R SR A Al 1) ) 45 Wi R e 9 0 A A B
S A RS U T 4 i (Kim 25 ,2019) 7 BUA BIF S %5 58 T X R0 BB B T S R R HE A
ERTEAEE A — BT o Kim %5 (2019) 7 3 45 B 30 i WU BF 78 7 48 55 T 422 32 4% B 0 A0 R W]
P2 A 00 T 5 A R X S R W TR N A 5 T R RA LA B P A A R 2% 1 AT
(R 1 P o 2 5 B, R A T 3 £ SO 2 B PP O B R P DA, e AT A A O S R R {HL
JE P B4 B R FEL DI R0 A SIS 8 B 4 8 T 32 15 O RN AR R 15 R RR A A B 25 5 Y
FURBAE T 45 BT 6 I, 4 55 7T 42 3% 09 475 5000 U0 2 42 5 W 3K 3% )& . Summers 45 (2016) VR 5 T
AP AT o 5 ) T 45 5 A AL G2 52 1 )45 B IO B0 25 S, M AT AR R AT S S 1 A T LA S — i
TE R SRS W T Al 0 T N B R RT . 5 A e R AT A B T A L B R

AR AR A X 4% D0 W AT g T 2 1) K G, S A 2 38 A R X B TR s R 4 1 B 3 4 ok —
A5 B AN A 1 R B0 TN i AR T AN VR X 7 i ) W S R E K R W O R LA 1R AT R 1)
GARAT Ry B —FERE A S . Grigorios %5 (2022) ' g BF 5t e 3 W, 1 31 B K B RR )45 R
il ) P A B0 o A 1 6 A T L R Y 2 A 7 A R S R B, I EL 3 8 7R
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T e b F BN 2 RN B L BRI A, Aguirre 45 (2015) V' BFST & B, 4T N E )45 5 A
3 SF k< PR A TR A (E X A O RS o R R G R LA PR R A 2 A
AR B0 7 5 BEE A A T 45 A U SR A TR U 3 U 45 1 5 4 oA S e S B, S A TE 4 T R I8
3 A e S 7 2R 0 AT SRR A R 2 T (H M R AR R A A R AR A R A R
HERR RIS AR TE 2 TF I B Wi 4 07 5 45 1F TR 1 o B JE . Noort 45 (2013) 2 (g ifF s £ A,
R T RN IL T A T T s 0 VAT g, A A T LA SR B A R A2 AT S T
RO

(o] JB5G 2 A 054 SCHR T LA L A DG AT SR A i T T A R B R () B 5 T S T S A A
AR S, X 3 RS IS AR LR L T EL AU R R A IR O 4 45 98 AR A B
ULAYIEE o DRI R SRS Ak S IE ) A i T ST S 0 R kS T 3 T | ACKS 4R 0 T AT A R
AT S 5 16 )45 375 T 3 X 5 25k R 5 0 ) P AL o D R 3 R A

2. EEMIRENT &SR

TR 5 T 4 3 T TR 2 2 e i PP ) I O A R O £ S ok A R U T
o 8053 U ) 45 A B D ( Kim 45,2019) 77 AT i B BE B AT R S 1 T LR B R A B AT
SE T 4 5 S EL A 7 B RS AT O 1)) T AR g R B R A AT O 1) A AR SCHL R R
X PRI AT 2 1) ) 4 O 1 U R R 2 5

T2 16) )45 375 1D 88 T LA A1 A X33 U ™ 455 ity RS R A O P 3 T 418 28 A 1A ) 1 45 3 S K 4
N8 K A A B0 T B0 T 5 4 A TR B, B R BB B 5 ROR . 1 e, AN IR ERBE i o
PR L R T A2 S R X ) R 0 R VR 3K S 3 R R A R AT 3 R B RE S U A
PR A FIR S [ 5 097K 8 8500 4 A4 5% (Celsi Al Olson, 1988) ' iy T47 M5 1)) 5 4%
TR 5 B T A RO B0 % WA A B A S U A T S T 9 P PR R T N T i
5 1 T 7 SR B SRR G BT LI — 15 B2 AT LR T 6 T D A R S L A BT S 4
SR W 1) P S T U A AR A L 2 A IR % B Y A A T A K B S R P T R S
B SR 22 ] B A VE T 2 T 785 ) 45 24 R ( Summers 45,2016) '

GRS AN T R A A B A S, B LRI BE 3 R e T R 1 JEORS 4R T AT Bk
(Petty Fl Cacioppo,1986a) ** i AN A5 BN T A Sh AL 32 5 2 Fh K 2 00820 , 4> AAH 608 A
R A B A IR % (Kitchen 45 ,2014) "7 Petty il Cacioppo(1990) ** # HiKE 75 B 15 11 3 (9 4T ]
7 THAF 5 T 0 2 33 50 A 8 2 e 4 L AR S L, At 758 30 1 51 A B 2 R ——iR B TR, IR T B
AR 22 16 B K 6 P 1 S 28 S PO 135 B e 3 B0 AT A A T 0 S T A R X
K5 20 0 T (4 72 BE ( Petty H1 Cacioppo, 1979 ) 7 A4 X5 SRS 240 i T A 6 32 8 , 4t 36 B A (A X 435
I T T R T B £ A A IR AR AR RN T B S A A R 1 i T Y &
FEEATREE 5 B0 T 0 J3E TR 2 WA PR A 745 80 T W 3 38 0 v o AN AR X B AT 2 1Y
B AR TR b B AE B L i AR A RE BB RS, Yoon 45 (2018) % Sarial-Abi il Ulginaku
(2020) "7 S (R BIF T 45 A ER 2 W1, A5 00 TR BE A VO MR AR B R W 28 AT O 0 i B R B Ay
fEH .

PRI, AR SCIA R, 45 B AT 4 R 1 L AT 5 1 R B B R A LA AT R R 1 T A A 1A
ST A TR S A5 BN T Bl BIL , T 5 25 A R T A T B L e A 8 TR
(A BRI AR B, B A R U IR T 5 2 o 5 2 Grrigorios %5 (2022) ! [ IF 55, A F 5 o 3 %
AT 5 25 T3 T ST 85 T A A A4 3 of Y R A B/ R B R A L B AT O I A R A B IR
DRI, AR SC4R 0 F i

H, 47 2 0 1)) 45 375 T 532 000 £ S50 T R B2 4TI 530 0 314 90 3% 100 7 5 25 B2 R ) % 75 JEL, B A
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I T BE TR AT A9 5 1) ) 4 3 T X 77 i 25 8 R Oy S 25 B 4 5 0 oh BT TR A PR
J.HEIRRATEMRNF N
YRR T 2 AN TR A DT R 7 R 9 5 R AR B 4 (Lee 45,2010) 7
P AT 2 1 ) 4 3 WD 8 B A 1 BN T B B AL, 0 T S 1 A AR 4 A T B AR L A A
TR I LAAT SR T 4 3 T S o A N TR B T R ) S A AR 1T RS B VR SR 1
I
FERSR IR I T 2 B P B 1 R T AR R B 3 3k T R ke £ 3 5 R R 25 L LA
[e) 2 By, P LA 50 R B 4T 20 38 2% 3 W 3K 7% S, BB R oK (Rational Appeal ) A1 3§ 5K ( Emotional
Appeal ) (SB[ R4 20157 3 4 dik v 45,2020 ) 2 Hevp g WL I — o020 2607 Ko B VR SRl o A% i3
7 it {5 SO0 w72 T A T 7 S R DA TR SRR R R U 3 3 9 e R S R 1 R SR S e 3
P H B BERIAT R (PE %% FEE % ,2015) 0 BEMERSR SRR 9 T 474 V7 3R ( Feasibility Appeal ) , 32 %
3R 7 i ) S5 A AR 0 T P L B Y SR 0 S B 2 b 5 1T R VR SR 28 LT T IO VR SR ( Desirability
Appeal) , ] 45 P4 75 3 B8 5 B i T A O 19 175 4% FLURZ: ( Kazakova 45 ,2016) 1 B4 DR ST 48 i, %t
AL ATV VRSR f 80 A IO IR SR 13 6L B9 B 7 5K R B9 30 0 T 5K ( Liberman 1 Trope , 19987 ;
Trope %,2007"") . p1 FAIAT R VRR (BRI BE R IRoR ) £ BRI T 52 2% 098 90 ok A 28 72 B 19 32 B4
AIE T B B, T LA T 2 5 A5 22 B0 A 00 WL, 3 et o A o T X ok 99 1) L A i s 5 A
(Kazakova %8 ,2016) ™ . 1z, T HUHE VRSR (RIEEPE VR SR ) 15 B0 A A 5 52 24 0 3 52 9 7%, DRI o
I 5 b B, A VA R T8 PR 11 28 32 OR MM SR ( Srivastava,2013) 7 Lee %5 (2010) 7 4 )
1 150 AR 2SR B T 3 2 B AR AR 5 ) A RSR[5 DU TR, 2498 A Ak TR 4 T
S, T AT AR YRR A 5 4 SF 19 158 MR 280 S0 B 007 5 T 244 38 2 5 Ak T — i i DA R T S, T BB
SR T 54 R £ 150 IR 28R ) B G
Bl B A5 B AT N 1)) 0 T AN AN T 4 0 SRR AR S A T SRR A N T S b, AR
K 400 TR RE AR £E A BN TR G BB 3 25 S S HE R L A B T S LA , A 1A ] A
ok e B AR TR AT A SN T, A A SR PR A A 5 A M, £ 0 T B WL AR 5, A A T
Bl 3 ek 30 % B AR TR AT A3 I T TSR H — B 9 IA 800 T = ( Petty il Cacioppo, 1986b) ™% i i
H B AR ) A S TR, A R A A AR 1 R R A R 8 5 A R AT AL T A
B K 400 54 135 BN T, O 7 e LR TR i 0 7 A T 3 o 0 G AR T A B T
AN A BRI IA R85 ) T RS, T 2 M R AR A ) 4 o i1 — S i B 2R N R R (T R R R
3,1999)
X T B VRSR 09745, i T 78 SRR A5 B AT M 1) 4 1F TR O B Ak RS i TR R, T LA
T B N ELAT R T DA A PR K SR AT ) BT R 5 2 T A AR 0 7 A R R S T 5 T 7 R
P B2 A5 BAT R 5 745 AR, o T Bt ) A BN T A R AR B AR, T L) 4
DM R IR o X TR SR B AT B AL A 5 7 R R M 5 S ST G R £ B P 7
JIE LA AE 48 5% 15 B0 45 09 5 i 145 A0 T A A 4 SE TR PN 2 10 ) 15 85 2 2 1 A e T
AARVCRE , SB35 BN T AL 1 515 AFR WS, )45 ROR AR . 75 R BB (5 B mfT
SRE TS SRR T 3 G AR R AT AR BN T I LU YRR B4 4 5 e A
T AR AR VC T, 33 b D T B A0 5 T 5 A3 2 25 D A G SR e 3 e 2 T A R B A
WA T T AR, DT AR SR S G 1 T AR . DR, AR SR S T R
HL < A7 A9 5 1) 375 D 3 300 o 15 0 0 T IR 58200 7 g 24 8 0 0 32 228 JL A9 PP A 32 300 45 SR 9
R (iR
o, % TP VRSR )4 A7 0 8 1607 4 5 0 38 2 B0 {5 50 T R 3, O T 422 2 0 72 0 2
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Hoy X FIPEVRSR AT A7 S s ) ) o o2 T 38 il 583 15 S50 T AR B2 3 g R A 119 7 i 25
i LM A AR P SE RY B HE SR an s 1 R o

[ R B ]_‘ BT

B 1 MREIEEZR
BERE A U - A R

=L JiikidktR G sk

1. 75k %

AR S B R . 2 TR Sk, B e, SR R R E
P22 1 B W) S92 48 R 1 A TE 6 PR 22 AT AR T, A 2R 6 M 45 B 5 A R 0L 0 k0
FIAT S b 80738 Ak, 0 1 B 2 T 9 728 5 0 B 47 S 22 i) PR R 6 R B — R BT 5 O i 0 AN TR T L4
VR A v ST A 7 v, SEI IR A B 2 —TE TS AU AT L 30 45 ) 5 8 45 i EL RE % X
PRI AR 5 2R HEAT 20 IE A 78 SCI RS B (6 7 %6 AT 2422 ,2020) ™ i i R ARSI H AR 2 — o I
U AT N T 45 375 WD E 6 1 S A ol 7 B 1 A I 7 1) B M B R % 1 B B S B
YR, IR LR A BN R 2 A A S B DR A R £ L, DR I S S 4R AR T R
5 B AT N 2 18] 45, T 2 000 A 0 AT o 1) T 3 D AR RS e A A I 0
PERAT 9 G, 508 A A SCH W SE 15 B . 65 =, 18 SCAT o 1 T 4 3B W 9 B0 A AT D, 4
KH A HHR T S8 v, 40 Kim %5 (2019) 7" Summers %5 (2016) """ Grigorios %5 (2022) Y &
Aguirre % (2015) " RIS ERA KM R LT T ZRIER . LA EFRE, 0T REW R 5
HIF 5 75 5 6 08 358 St T T, O 1 A S 0 B B AT R R B, O D b
S B 45 50 T, B B AT 0 9 AL, ARG EE A% T Kim %5 (2019) 7 Summers %
(2016) " Grigorios % (2022) *" K& Aguirre % (2015) "' R HI #5256 0F 53 75 1, I JF B T AR 4
Wit

2. FRig it

7R SCHE BT WA 5206 5 AT 5 i T T AR R R Y D9 T WL R S R A
o, Seu 1 B AERTEAT N ) 4 W T AR B S A LR T I T BN TR ) v
AAERT, B H 5 S8 2 W0F T 7 5 VRSR R AT 9 5 [0 )45 325 W1 B X )™ 45 A5k S0 % iy ik 7 o 1 9
PR, BV ASE B, RS HL, RMB S H, o 7E3X T SE i b, R PR T 78 0 0 2 e R SE e N 4 A
S AT S A R S e

B SZEG NG . WK SEEG M MR K 1 T4 b Al F 3 —— UL B (Credamo) , WA & — 5
Ly F T 1) B AT A A B AT A B, o TR A M T TSR M, AR s T HLAS AR, I AR
AR b AT LABA A B8 00 B0 (B B A i K ,2022) Y B IGOF B 8 A IR R A
i A R 5 B AR 1 23 ORI A 5 o S 49 0 50 S ofe 45 o A A, DA B ) 5 9 1
B8 e A R o T L, T UK S 0 P R AR R A A T A A Sy TP B K P AU — AR S LS 3 B
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TR B R ARG E R SE S 5 S B bR R T 1 T AT, R, R N Y 4
B 2R £ W 8 % A AT RO SR B, G BEB ORI B (2021) M ARk AR (2022) 1 AE
KA (2021)

5 ST . S R R 7 AR T 4 o S 4 S TR, PR S I A A TR IR
42(2020) P RITFSY , PO B H R AR T PO 007 A R ST o . TR R T o
S5 T 7 5 25 6 o 2 6 4% SR (0 5 0, S 56 o T8 P 0 AR B 44 R 2 Sk s L MR L (EL R T A R
YR S 3 1 RS R T IR I & b HEAT T B S B TR I S B bR R T A A
BT B R IS5 TR E S el A A M S A R IR B &
) A T TR B S T S 6 44 R 2 3% B B S T S 2 B S S P e T T b
UL B b R, 7 S 36 T 5 O HE R T A 0 S 3o R A R

5 = SRR . RS R B R SR SO R R AL TR R WO 1 e A B B — B S
ORI T BB/ RN— G R o Horp AT 1 0o ) 4 TR A 1A 7 ok 52 B0 F 5 748
BOAR N o T U S P G AT A A T 3 T AR A R — B TE B R AT R )
B A LE B L2 T 457 S B F 3B 27 B A7 5 T 4 $0 5 DR e 14 181 A 5 6 7R
B B AT RS T WA B S A R L A T U S AR B R A B
A7 5 Tl 74 v A 0 DR DR A A AR 1] 04, 450 25 T I P A i ol 4R A A R IR 22 fe P 1) SC
AL o Y8R, T A I X BT 5 A8 B B T IR I, B S R B AT T PSS

00, SR A . PR SEIR R R B B O SRR . B S, B A Credamo S £ 3k % A BE
P A BT, O EL 2Bk 22 Ge BEHL A3 IE 20 A R B0 S2 0 20 5 SRS, 93 5 0 46 2 — 7 A9 INF 11 of ) 158 52 3%
B, 52 0T HEAEZS BUIA 5 225, Bt A vk 1] 24 4 G B0 4 BRI AD A D 24 (5 8. e, h THG
o iR 7 A B () 4, e T U W I R R B S B AR S S A B H S
AR AR A

U 9285 1A ) W 5 RN LHE SR A1l

SLHS 1R (A7 ) R R vs. R PR ERAE B 4LIE S i, 2021 4R 9 A E i
& L& 5 UL ( Credamo ) 3R 5591 80 44 , A7 5 44 Bl sk A 360 ok B0 531) a8l AR AT 24 53 A 0 2 B
2l 75 ok A S TP (A RO s, b B 41 A, 2o 34 NI ARE IR 26,96 2 2 I AR
FHA LR Z (5 81.3% ) s EHA BT 54 N (1L 81.67% ), fEMsE 21 N( itk 28% ) .

1. SR %3 5+

S 1 BRICT A AR R S R, OF FLIEEE TN AR R N R AR A PR A
Kim 517 22 % (9 0F 53, AR SO aof 15 20 000 11 F b 7 485 4 A — 30, ) 3 o) A 002 75 32 416 £ 8 Bk
T R R R AT g 1)) B o TESEER R B T g 1 ) OBk TFE BT S B
R, A i Bl — ok P ok A R SR B0 2% T 45 A S DAL 2 o AR B0 S T R G 9 T P, o) o
P BRGNS s TE AR ER 5 B p0AT e m ) b pl R 2 S E B A AL
AR ABBE T ERIMRE . N TR AT R m) 7 37 W] 4R R A AL, AR SR AT TR
R S A6 (BRL PR ) B T, ol A DL B SRl 29 44,65.5% e, My, = 26.62,SD =
4.85) , SCHR AN SRR GORPEERAE B AT g 10 ) A LU, Bl R A5 R AT O 1] ) A B 2 b i R
TR 4 B TR (M =6.33,5D =0.72;M e =3.43,5D =1.8351,,,, =5.70,p <0. 001,
Cohen’s d =2.09) o JeAb, Hialonf |75 7= il 5 B B 7 5K 22 1] #4200 DE 50 AR 82 7 A 15 58 b S A7 7
R (My, =5.27,5D =0.96;M . =4.64,5D =1.55;1,,,, =1.31,p =0.20, Cohen’s d =0.49) .
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FESEI 1 b, bl BE AL 43 T 20 B 68 15 B A9 AT S o ) o s B R AR B AT R ) A
. EXRIT G2 )G A e rE W Y A OB R O s R R R B ) S R R A,
B2 F B — BB IR GO L 4 R R, OF B A B bl B 0 ) R A — 3
A2 ZEBE R AR B AT R 5 b e B — ik S/ B R B R R R B R
5 B RAT e m )45, wlial OB BT ST iR IR R & B R E A

Foe LR M5 B Wi i 22 4 B IR YR [ OB 7 AS I S R RN B TR
J o X7 S IR A 95 T Lee I Ang(2003) T IS, M40 B = AN I AU < BRI N B
TR RS T B U0 B T 330 7 A ARG B 5 0 W B A A 2 T Yan 45 (2021) 1
MBI 5, e B = AN D R0 . 5 R UR AT 22 K T R I SISk 3 2 77 4 IR AR A 22 3 1) B I 3K
DO BT U MR A 22 v A I SK R F R S B R B DU R A4S T Yoon 4§
(2018) ** ffIF S, oA B = AN AT - ke X ik W) )4 A N A AR BN T C RAR N B A R T X
T 7 A AR FRAR L i I s T X T AT

SRIG N T RS IR AR AT Ay 1) ) 4 37 W (0 B 02 5 B, U BT R e A [ A R
JEE AT A BRI B T R R TR . HRE AR R R R R R, AL ~T
FoRMARF A EBIAEF G WAL . e, B A D s W SE 8 56 DL RN TSR TR OGAE .

B.RWHERSW

BROAKG 56 ST BEAR T A 30 3R B, A B G2 X AT S 2 [ T 4 3 BB R R LT . A EE TR
PR AT BAT A8 )4 SRS R B AT S 1 T a2 ok sk T AR B B 2 ik Rl
T B S R R T AR (M = 6.26,SD =0.83 ;M e =3.41,SD =1.6251,,, =9.64,p <0. 001,
Cohen’s d =2.21) ,

PRSP R AS B R T R (a0 =0.92)  Jh s BEA T R I 45 R R AT R 1
I 35 T R X P A AS A AN B (1, =3.18,p <0.01,Cohen’s d =0.73) , HAKI 5, 5K H
P fF AT N E W A (M gy =5.02,SD = 1.21) B 88 5 BT 0 5 ) ) 5 rp gl A 7 o 25
BETE 25 (M, =5.78,8D =0.84)

WA K R B T S B e SR A TSR R A (o0 = 0.95) ,MUSZREAS T A6 50 45 2R o A7 e
lia] ) 7 Y R ) W 3 5 B BLAT 3 B E OV (245, =2.06,p <0.05, Cohen’s d =0.48) . AAKT =,
HRBE AR BT R m ) A (M gy =4.73,8D = 1.55) B GR A5 B 04T A€ 0] ) 5 o w1y
W) S 35 SR T 5 (M, =5.42,5D =1.35) ,

F RN TR B AR SO AR BN TR B = A0 5t AU 1) 35 (B Ry A AR T 4515 B TR JE i 48 b
(a=0.87) S AEAS T A6 50 25 S WK A7 2 ] ) 5 38 W) BE X {5 80m TR AR 3 (1) =
2.33,p <0.05,Cohen’s d =0.54) . HAKMIF , 5RBEE BT R e m) HAHE (M, =5.23,8D =
1.35) , B ER A5 B AT R ) ) e sl i 5 N IR BE B v (M =5.87,8D =1.02)

H A 0B A B < AR IF 5 SR F Hayes (2013) 770 38 ) H 4 40 7458, H Bootstrapping 1 3% P 7
K, 5 52 BURE St 8 4% Oy 5000, 7E 95% (1 B AR FEOK P, LA™ b A8 B O pl i B s i, &5 SR R WA T
R SE [ )4 G B RS SR A B TR (642 a:B =0.64,SE =0.28,p <0.05) , {5 BT
TR BE T 5 ) T AR 0 77 A BE (%42 b:B =0.48 ,SE =0.09,p <0.001) , B FHEE Y, A2
R 0 1) 25 SR A A O () #2800 : 8 = 0. 31,SE =0.16,95% CI = [0.03,0.66 ] ) , 15 W £ B i T 9%
FELEAT g 1)) 45 33 W EE X 7 A BE A s e v R T A ROV . AN B R A AR B L AT O )
J A 7 B G 7 A ) RN DX R AR AR S ( ELRE AL ;B = 0. 45,SE =0.21,95% CI = [ 0. 04,
0.87 ] , A& 0), BEUIE BN TUR BEAEAT Ry o ] ) & 35 W] BE 5 7= i 25 B8 22 [] 2 #4238 43 vh A 36
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a:f=0.64,SE=0.28,p <0.05) , i 80 T ¥R BE SCRZ M T A ) W 3K 2 J8 (#% 48 b:g =0. 93 ,SE =
0.09,p <0.001) . [FEIFE, {5 B0 TR BE (4 b A 25007 3% (1R #3400 : 8 = 0. 60, SE =0.25,95% CI =
(0. 11,112 ] N4 5 0) 5 BN TR BEAEAT g 1] ) 45 325 B % W 3K 28 J8 1) 52 ol v & #4 vp A 4K
Wi o WEAN, Pl b A AR B J5 AT o [ T A s B R 6 I S R A T N IX R 0 (B =0..09,
SE =0.22,95% CI=[ —-0.35,0.54 1) , Ga 85 B TR BE 7R A7 R g ) ) 45 355 B 3 5 ) K 35 J =2 1)
RHESEA AR, & 2(b) FiR .

[HJHZE : =0.31; CT= [ 0.03, 0.66 ] MR . p=0.60; CT=[0.11, 1.12]

fg T

1M 5E ) b 1 75 1)
JE R SR

(b) WL

B2 FEREETAER SERESFRSE/MIEEZEAMPNER
F:"p<0.05," p<0.01, " p<0.001

S 1SS R SCRR T RS 1y BIAT S E 1)) A A R A RN TR R R ) i 2 R R S
& AR BN TR BE XS AT g 7 1) | 5 7 W RS 7 i A R W SK R IR Z IR e R B A TR . AR
e A5 B RAT R ) )4 SR B AT R ) R TS T A B TR R gt
Pt AR P il A B RN SE R R o AN AR EUAT A ] T A B R X W S R R A S I N
A3 R 5 ] ) 385 B RE RS 7 i 285 B ) TR S MR R B iR o Rk T U AR Sk — 20 G 56 R I AE R AT
SEm T EEWNE—REN TRE— S E Wy S B ) B X A R (TR R B =
0.25,SE=0.15,95%CI=[0.03,0.61]),

Ti. SEHE 2T B VRRXAT A )T i W R 1y O FTAL

S8 2 R BN T 2 (A7 ] - R R S vs. RAEERAF R x 2 ()& URoR B vs. BE)
(0 20 8] 52 38 e 3, [RIREAE 2021 41 9 H il i WY 65 30 55 80 210 44, 16 44 Fa R 1 o 30501 Al
A RE S i 1, B AR B 194 ok ML TP B R o b B 75 N (i ke 38.7% ), otk
119 A (i b 61.3% ) s BV 34 0 28. 32 2 5“2 I IA R X UL BJs 2 (15 H 91. 7% ) 5 2R AE
PN DI 149 AN (i EE 76.8% ) fER A4 38 45 N (/5 H23.2% ) o
1. SRR S48
SEH 2 BRI T A #E AR Dy SERR R OF Bk T g b 0 A N 0 2 B K B
J“ LSREF i 227 V5 Ay it A 44 Bk (V8 525 Bl by 22 800 148 7 i B 5 SR l ok 20  fcilioby 22 %04Y
A3 N) o ASICE I AR B IR GO b T A T I SRR O 6 B A GO AR T R OR . MR
Kazakova % (2016) ™ fy F 78 , BEVFR A9 ) 45 35 030 2k PF 41 00 307 R A G477 i 1 LR AE A B
7 T LA R A SE PR 5 SR URSR A9 ) 32 A% 3827 il T LA R G RO Je (An IR L B8R
FAGSE) o 0 TR R A B UE 75 A7 380, A B ST E AT 1 8 i) 052 56 (9 D9 1 A () 503,
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it WAL LB B SR 39 4,56 4% R4 My, =25.56,8D =6.30) , Hirr, T4
SR T2 b AT Rh 4 Sk R R I S BR £ AR S0 7 A R AR TR R B A R A T A R
ORI PR TR SR 5 3 D T AR A2 T LA R i R R g TR R s ) ) A A A R SR
F) 235 MR B S 2 VRS 327 1R A R A 0 e B Pk o o 0 S 6 23 SR 3 T < AR T U B R VR SR M5
B 19 Ak, R FRAPE R SR AR B 89 20 A i BN DA [R5k D) 7 A5 SR R T T R Y S B 5 A AN
FER T P R AN FEAE (M, =5.50,SD =0.865 M, =3.84,SD =1.43;F(1,37) =19.42,p <
0.001, 7, =0.34) ; Ml% T 2 EPE VR R A5 B 20 AL, W8 vk VR R A5 800 19 A3l 1 ik
(7] 330 D) ) 5 3 B2 7™ i AT DAl R g Rk I g Tt R ) ) i S sg e H S 28 (M, =5.39,8D =
1.02; M, =4.50,8D =1.09;F(1,37) =6.99,p <0.05,5> =0.16) . M Ah, Yo 5K £5 B 80
BRI BB Pk R SR AE BB XS T 7 A S B B/ R ) RN DT R B (M, = 4. 15,
SD =1.60;My, =4.37,SD =1.71;F(1,37) =0.17,p =0. 68 ;5> =0. 005 ) FIXF )" 45 7= b 1) 4 2B E
(M =2.90,SD =1.48;M,,,, =2.68,SD =1.67;F(1,37) =0.18,p =0.67,m> =0.005) ¥ K f
ERFEES,

T30 1 )45 0 R A R\ 5 5280 1 AH IRl . AR R 5 B AT o ) S bR T S E R
Bl A i — sk B R, AR R B 46 00 D R AR i S AE R oG T iy P, ) S8R A
TR BRI N S TER BB AR B AT g m ) S g RE R S E BN E .
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FESZ g h WO BB DL /3 BB 4 R B b (A5 R AT e 1w T - B UROR B R AR B Y
AR T = B UR SR s R B R 5 B AT o w5 - BRPEIROR s KRB ER 5 B AT A ml )45 -
BEAEUFR) o TR R Z 5, 5 A AE W YE 8 OB IR U 3 oy R R A B D
B4 . B WORE B B S IR R | LSREF ¥ 227 Yk R 8 77 b ) A5 e Rk |, e B
PEVFR SRR PIAE 52RO S B/ BURFM 7= A A SCE . BRitb, B EE 5 Bt e )%
o TS B A HORE S F B K O S BT T i ER R B R R B R 1R B AT
R i 35 e | DX PSR I

B LRGEBE WO E BS S 1A R R I P, g R A 1 S 1A [R] R
o 50 X AT R A ) o W R R R R . AR, I A Dy s SR 4 G DL R N I S A G
EPSH

3. XRERE N

FROAKG 0 b ST RS T K56 110 45 R B, AR B SE X AT R 1) ) 0 B R R R T . A
Ho T AR ER AR B AT R 1) ), B A5 R 1A T o 1) )T S g S 2 A T E R A C
W B32 7 4 B TR PR AR T 8B (M =6.20,8D = 1. 133 M e =3.19,8D = 1. 7551, = 14.21,p <
0.001,Cohen’s d =2.04) ,

PRI SRR A AT B (o =0.92) o DL S A EE R Bl e R A AT Y XL
WER I ZaI R AT hEn) SENES SRk Z MM E/EREE (F(1,192) =18.25,p <
0.001,7; =0.09) . XF 28 H.F FH A7 6 Bk Ry 43 A & B (N 3 7R ) « fE BRE R SR 56, B iR 4
BAT R 1 I R B R AR B AT o 1 ) R R R S (M, =5.45,8D =0.89;
My =4.83,8SD =1.17;F(1,95) =8.77,p <0.01,7° =0.09) ; ;L 2 , 7EBMEVR G 5 T, R EE(E
BYAT R E 10 T LB EE AR R B AT 8 I ) A TR AR s T A A (M =5.48,SD =0.97;
My, =4.75,8D =1.34;F(1,95) =9.51,p <0.01,7.=0.09),

WA S« S R I R A T S R (o =0.95) o DA 8 8 S A kA R AR e R AT W) B
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IR ZR Ty 20 0, S5 R B AT g 1)) A B B S ) SRR Z M i 28 BAE 35 (F(1,192) =
12.69,p <0.001 75> =0.06) . %5 T A FIPE 4T a7 B0 07 20 Mr % B (&1 4 PR ) « 18 B VR R 1
LB ERAE B RAT A A AR R S S BT R ) A T R R R W SE R (M, =5.28,8D =
1,095 M 4y =4.64,SD =1.55;F(1,95) =5.44,p <0.05,7> =0.05) ; T Z , {E &M VFRAE 5 T, &K
PG B AT R 10 ] bk R AR B AT A A 1)) 4 T AR R R WS B (M, =5.33,8D =
1.17 My, =4.51,8D =1.75;F(1,95) =7.26,p <0.01 > =0.07) ,

F M TR B 00 {5 8 TR B 0 = A 0 5 B AT 45 2 o = 0,90, 3R B I 4 4
TGN o 8 WA SR 28 T 22 00T, G5 R I AT o ) E I S S R SR Z B B A8 BLAE
@3 (F(1,192) =9.47,p <0.01,5; =0.05) . W S HPEVRR A A Bl 0] 3% 88 15 B 0047l 2 1h)
P S B TR B (M, =5.84,SD =0.82;M,,,,. =5.35,5SD =1.46;F(1,95) =4.22,p <
0.05,7, =0.04) s Yt BB E VR R 15 B Y ot R 8% (5 B0 AT o 1 ) i 19 5 B0 TV B o
(M .y =5.92,8D =1.065 My, =5.30,5D =1.55;F(1,95) =5.25,p <0.05,7> =0.05) ,
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B4 TAERTEERES ERRXEMEANMIEENZME

A VH B A 3BT AR SCR ] Hayes (2013) W7 48 HY B9 AG 9855 89 70 A 23 B B 8, ] Bootstrapping
BT R, A BORE R SR R 5000, 7E 95% (1) B G FE KSR, DAFS S A BE ol e e s B, 45 01
SR A R B A RO B (R B TR A R840 0.71,SE =0.23,95% C1=[0.27,1.17]), A
SAF B B B2 3500 43 M 2 B < 2 ) R oK S BB AT o ) T 4 o B B E A BN TR B 7 A
JE 7 AR 52w ) T A 2800 GE 1) 3 (B =0.32,SE =0.16,95% CI = [0.02,0.64 ] ; >4 & iff 5K Sy Jlbk:
B AT R ) ) A B R E O A BN TR B X A B AR R Y A RN B ) (B =
-0.40,SE =0.16,95% CI=[ -0.72, -0.06]) .

DU, DA S R N A B A R AR i, 45 2 R, A R B A SO 3 (R Y 8 TR A FR Bk
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TAT N 1) 4 375 W E 10 SCHR — D7 T R AT M 2 16 4 D 4 v O B A R FEL DI O i )
AL P A AT S (Kim 28 ,2019) 775 55— J7 T, A R 45 2 2 1) ) 45 325 T 4 408 01 9 2 0k 1k
RS DA T X 45 2k S % A O T 5% W (Summers 45,2016 1 5 i B BIFGE RS R, AS 5 A
o S T Ak B AR E S AT SR S TR A 3 T R 2 I B A 1 N T A B 4R
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PSR 2 R 2, 03 2 E 5 AT (Kim 4E,2019) 7 ) R 6 50 B E AT O I — Bk
(Summers %5 ,2016) ' A9 B 1% 2% ( Grigorios 45 ,2022) ™', AHETE 5 11 B A HOA E HH K
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The Effect of Behaviorally Targeted

Ad Transparency on Ad Effectiveness

WANG Yong-gui' ,LIU Dong-mei’, YAN Li'
(1. Capital University of Economics and Business, Beijing, 100070, China;
2. University of International Business and Economics, Beijing, 100029, China)
Abstract: As an important marketing tactic, behaviorally targeted advertising has been widely used in the online advertising.
Although it can significantly improve advertising efficiency and increase company profit, it threats customer privacy due to
the collection of massive customer data. Accordingly, industry regulators and consumers expect companies to increase the
transparency of behaviorally targeted ads to disclose how the data were collected and how the collected personal data was
used for the behaviorally targeted ads. In other word, companies ought to explain why consumers see the targeted
advertisement. However, such disclosing behavior may undermine the effectiveness of personalized ads. Thus, companies
have to carefully consider and decide whether to disclose the relevant information or not.

Building on Elaboration Likelihood Model , this research examines how behaviorally targeted ad transparency impacts ad
effectiveness as well as the boundary conditions of these effects through two experiments. Specifically, this research seeks to
address the following research questions: (1) Will behaviorally targeted ad transparency influence product attitude and
purchase intention through the depth of information processing? (2) Whether the process of behaviorally targeted ad
transparency influencing product attitude and purchase intention through the depth of information processing will be
moderated by advertising appeal ( rational vs. emotional ) ? We conducted two experiments to test our predictions in the
context of Sina Weibo. Study 1 found that ad transparency can increase the depth of information processing, which in turn
had a positive effect on the product attitude and purchase intention. Study 2 showed the moderating effect of advertising
appeal ; for the advertisement with rational appeal, the effects found in study 1 hold; conversely, for the advertisement with
emotional appeal,ad transparency decreased the depth of information processing,which in turn had a negative effect on the
product attitude and purchase intention.

This research makes several importance theoretical contributions. First,this research proposes that depth of information
processing plays a mediating role in the relationship between behaviorally targeted ad transparency and ad effectiveness, thus
providing a new explanation mechanism on how behaviorally targeted ad transparency impacts ad effectiveness. Secondly,
this research investigates the moderating role of advertising appeal, identifying a practical and actional boundary condition
for the effect of behaviorally targeted ad transparency on ad effectiveness. Finally, this research extends the application of
Elaboration Likelihood Model in the field of behaviorally targeted advertising. The findings of this research not only deepen
our understanding on the effect of ad targeting strategy, but also provide important practical implications for marketers and
policy-makers to effectively implement behaviorally targeted ad strategy.
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