LT L 2 AR e i T K R

# a8 A R ogR4’

(1.2 RFEAFZF5EHFH, L 200062 ;
2.LEMEARFIHEEZR, LA HE  250014)

NERE. S THAAGEHRTEFW R EF BB WEEF R, WM& MET XN
BEFEWREANAZUANE LB ERZNNEN, BB AFARRERH, T4
EEETME A TREERFEEREHE F TR AXANEBEIHFLXAMFT L XAR
AERBR AEFENF RN IERHATAR, A EEHEH N N E T E K,
BRumlRAHEESEHREREHRTREANRKR, EATETE L, B = ENERIHAT
LRI, HARERELA, BB T LA RN BN RSN HEAHLRABRTHAEE
BEABRZRAEEZ, RER I RATHN R RGN BEAFNTRAEFLIREB LR
KR TEFHEM HTRAWEER, S EH L 5B R R KA H &
HEFEIAAFLSHRRE MR AHEMN, FMRA N ER; & H LM %R R
BLERRAF T RAEAHEREARREZRAEE, FRERRANTH R EHAEX
B BRTEFEIFLXEANFARTE  FETHHABNHARAR, A ANEETRAF
EHRAARRBEERBELE AR AT A EN AR IR LA 5B R R REAH &
GBS RRBEMEAGELEMLERER,

XEIR.HAREH EFHREA FRAL R fHEE BHREE®

FESERS F713.5 XEIREDB A XEHS:1002—5766(2023)04—0133—18

—. 51 &

BT AT AR W 2D T LR AR A R R BRI LS TS| T 2 R RS AR,
HEAT ELRRAT 0T . 76 HL R ELRE U SRR R I AW BERR O TR IR N, R IA N TTRR T4 R AR ) 1
EE AT E LA (Guo %5 ,2022) 1 WL BT ELRE AT A7 78 W A B ORBON PR o R R AT
) SR B o A R R R A N HEAT B A A T R N A R Ao E AL A g Ol T R E AT
P 265 B 051 (A AE PG )t 1k S SR TR IR i R AR R R bR A (AR R A, AR
51 2 7 IR N TT BB 23 45 i LR R AR 1 I A B A i R R DR S A R 2 2208 B T
Ji R 0 S T O SR, 2020 AF R R LSS A B TR R R R LR Y 320 1% , T
#2023 4F 5 HORHE T 509% |, R CORRCOA S TT 22000 B HL R LIRS B AR, OF AR BT A A
JALET AT LUSE 2o ah R R AT HE)T BB, X TN A R R, B = — R B T 8 0 4 R

Y 8 H #9:2022 - 09 -27
* BE TR v g A S A B 55 97 300 H A 7R D K 2 A SCHE S B T AR B A BHEHT BT BRI B OB B R IF BT R g R
T Bl 2R 5538 16 5 FAT U 28 UG 5 O Bk FSE 7 (2021QKT007)
EEE N 5T 5 LU T BT E R S RS E RS B F BB 48 52204402001 @ stu. ecnu. edu. cn; FEF],
B LBE AR, A BT I O RS AR L S A2 E B, B F B4 - gdu@ dbm. ecnu. edu. en; BEE AR L BT, ML
Az SO A E A A WS O 1) oA i A B S S R B BT IR AR - Xiongsexah10@ sina. com,, i HUE & ALRIT,
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AT B Y S B R S W D R R B T RN 4% B AR R AT RIOCR B AR AT M A s
) 24 it WA T R S S T4 A R AR B T AL A S ) AR AU B AR A N AT
Al R IR R AR T RRE Y A R AR DR A F S L L G 0 4 o R R R A
FrRTE .

LR BT AT LULE SN IR P 92 58 5 ki DK B T (R WA AR BT, 2022) 2 R R O 9 A
st F) AR, 3% JIC HAT BT 77 il RO A TR A 2 P A AN AR R, T 2 TR X B
HEATHER I PPAL (R A AR 55 ,2020) ) 35 BE 09 A B 28 T 23 110 B HHL0 K R AT A 0
(Hong #1 Pavlou,20]4)mo rn B S B IAANA Sl BRI R m W AL S A,
Lo R A LA RN (B D A 4 A, S D R Y R i ) SR Bl R R IR N
st P 2 W 5 I 9% 2 a0 SISO 7 i, LA 1) S BT T Ry 22 W UL i, B T B S BB 7 A0
Rl , 2 DL B a8 RS N R2 W 1 Rl Sl = s B R BB BT R T LS WA
SCHRERHES 5, BRATHT ™ S 1 50 T A A R R S N LR B9 3 P 5 DL SN A A 1 T AL P
HERAR I OCHE 5 I B RE A L N7 20 A 22 S T B AN [ % ) A% 3 1 S ) T e R R
PR J8E A ] REAF TR X3 ot o R 28 426 AR A e, 9 I Y A ) TR S O R R R R T 3K
TR, T B LA BRI P i 8 A TE A (L ot R SR IS T 114 SR Ok R AT 2 o 1 RS 1
P Gt R T A E A [ B R G SR R 5 R T 9% R DR SRAT O, LA 1 T 2 R A AR SR BT R
A S5 2 1) RS 0 T 0 RS IR A (IR AR AR AT AR, 2021 ) A T B B 9 W DG AT B L R
FERAL 5™ i B RO A0 L85 25 TR I AR 2R AL 7 i 2R 0 5 0R BT R IR o R O A el A
Jay VLT LA T 7 A 7 AR SRR I 250 1 3 v R R T 1 1) R Sy v R LR I S SR A BT RO R A
Ay it B TR R A L B ELRR R R M SR A e S

L BORJERE SE 5 IRl

1. BEEERELHR

P TR L A R B R AR R AR 6 5 2 AT S LBl O A ) T O B
77 b (Clement 5 ,2021) 1) 78 E 3R W) vh | 1 B 4 W S D 5% 1) i 2 S0 A0 0 T Pl 78 32 9 X — AR 4%
ROERA2021) 7 L, 6T A R R A A0 B 9 A R R R LR AU A I SOE AL FETAR E
HL T ELHE 1 TARRAAE B2 — R 5 2358 W 2% 4 W S AT O 1) H 7 R 3 e o 4G mI 5 1k Bl ik
M A A (RS IR AR IE K ,20201 5 4, 2020 ; Zheng 45,2023 s Zhu 45,2021 |
b g 44 B X A R R R G TR NI LR M L T REAR R, BRI A S WS A
HEEZMME E K (Guo 25 ,2022) 1 FBHa ME4E (2022) "X 4L £ 45 5 B A 875 0915 B R R
SRR 22 AT VE AN UL B 5 00 BT, SR A REAR 4% S AR A A TE N ME M Bl o 55 R 4 I A A 2
5o SR H AT OCT HL R R T 2 R ) 5T A X 20T O LA S R R Y U AR 4 B
X FWIBF5E X G B IS5 (9 4T 4% (Park B Lin,2020) 12 {H K #8430 BF 5% %A 1 358 A
TR (T 20217 s Hu FI Chaudhry,2020°°7) ) E#E ik A SR SRS 2 E 50
i B B 2 T 22 9K (Xue F Liu,2022) 10 HEAT HAA 2RSSR BT R AL B

P B L PR AT M 1 R R LA R A R LE DN A S T X Al B R B I Y L R R AR 2
A EZ A EHRTE, Lol M R Sl SRR S AE ST KA B HE T 0 R 1 B SR B AN L 22 e
BRI IR R 5 A O W 8%, R 00T 8 A BB R R . AR T ROk 22 LB R K5 )
(1 FRE AN S RE 5 B TR B R AR R Tl A+, A B A R, R K
R ) g (ZRHA TR AR 2022) 1T T B A ELRE A ) p SR B X RS T AR S S TR D A (O o
WA ,2021) 7 KT AR ELRR AT O, I S 2 M v 7 2 AT e R
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9 FEREIR N R T b A B 0 B BT T A TR 2 R b R 25 A AT A R R IR S
fit (Zhang %7 ,2022) "1 PR SRR 4 B R OGS FE AR IEAT SR BB N SRR R R 4
W5 |1 B LA ELRE 5T, AR HHE il L S 4 1) & M e T P S A 1 T 9 AR A O T R Y
AR RS BT S AR W SR TSR, AR, BRI R B R N LR XTI SR 25
S EAT T A ST (R AR ,2021) ) EIL 20T A R AR R N 4 B R R S AR A N EH AR
[F1) B J P L A BORS WR 0 G BEAT 4 ] . 55 0 44 il R A ) A L, AN R 44t R A 1) R B
2 B A RIS JHE R ) 1 R B S R AR ALl A L S M A e B = 5 R
I NRH VE TE 1) 20 44 J82 5 T 240 44 ot ot 9 1) 8 9K 45 0 4% 88 TG0 o R 49 1) 32 4 1) & ol 1 B )
PRI DL RG89 @ PEAIVERC o PRIk 150 D i 49 ) ) 20 4 B8 8 3K 2 0 L1, TR 44 o TR
Ot AR S R Ik N AR EAT O LU 9T 2 B S, S5 R e s B LA X . £ B
O3 ASBIF 5T Ay sl S AN ] B 32 1 25 S R IF ST 2R A T, B S IR ERE B I AT e AR
KN VLK 55 22 Jw AR DE TC A R0 44 st A ) ot L A A S X B IS8 0 G 4R A [) 32 7 2R B )
TH B 8 W S 3 A 22 S A 52 ) S N TE DL B 5 01 5 1

2. ESEBREHT"REH

FE 1L WL AR, AN [F] BT 40%  ~ 90% 5 7= il fie & DL 2K i 28 (Castellion Fl Markham,
2013) 0 pl TR A T R AR R A R T S A A T R R W O g
SR 7S i n9 5 K 2R A5+ 43 BB B ( Herzenstein %‘?,2007)“0- o N BT R BZ e T
s A I D0 PP A5 B, TH 2% 35 RT BB TGV 0B 7 il R AT TR A VA AT OB 7 B A R R 2
B B RHIE S R 85 05 8 A RO A% 28 25 B AR SR Ak A AT X B 7 i I B A TR 7
(9 PEA , B I AR 32 At 7T 368587 19 2R 44 ( Gourville ,2006) '

OISRV A BAX PR ES T, S ME B — Jr il a5 S ORME A B SE B nE S
Kk E BT S LGS U KR ARG 5 (Eliashberg Fll Robertson,1988)[22] o 1E5E R
R, b R 2l o 4 AARE 17 28,6 44 A 4 838 B 2100877 i o (Rocha % ,2019) 4 45 ik
BT 7 ot T A R 7 R 8 D 2 0 T RIS 75, 2020) Y 1R B AL R R A AR
FEHL T RIS B A SR — o S FLHT T BN B R 3 9 8 1T (Hasan,2016) L5 5 B
BERFAE (Wu 55 ,2016) 07 35k 0 iy 250 06F 1 2 3 100 75 #0802 3 B2 A 0 o o 0 T U 2 A Xl 7 AR R
VEIG YA B 837 OC B R ULV 2% A 5L L I P N BE AT 8 7 K T S AR ((Plotkina il Munzel
2016) 7 S A TH B 0k BB S S 0 B S R (W 55,2021) YT A B LR A B A X
18 B VL ST A () R A A Ay ot RS ORI 7 ) b A V) S e T A T 9 S R
i B AR T o RE O AR H T R 55 R A B ) 1 A, R IR N LR ) Y 7 R
T WA R 22 AR T TE T 9% 3 TR o 7= o BT e A X T A S, DA A R AR N B R ) 1Y
PAARCE 2 N BE SR, A0 EXRSS MR e B 5L F2 A K N ELRR R VE R OB R ML, 2 S B
124.7 J7 B B i ;2021 AR ESRARAEVE T84T T 6 B dh, b b e R 3R R R N A ) BB
AT 1 T b AR E 255 20 7L AT bk 575 8] 858~ 5 H #5542 1000 2
et P I WX L,

T LR B A rh R AT AT DATE B Sk TR AT 7 SR 3l ek % B AR 1 9 9% AL 3 L E R
(Lu Al Chen,2021) "™ | % B3 AY CH X4, 1 51 AR 224 & BF 5% Al i 20 376 110 Jig ik R = 3% i 4 ot
T4 2% F B 52 W1 Wongkitrungrueng F1 Assarut (2020) ° Ma (2021) ' 5 FR 2 2 (2022) P 4%
T, A B it AR T 0 0 A B R 110 S0 A R X 4 e ity L o 4 i) 1) T 2% Pl ) ) 22 S Ak
R B SR /)N | oA R v, T A () A DX T R B 22 b (R B A T 8] 44 BR (R LR R O 2 AR =0T A%
ELHRE)) R4 BE TR FPE 00T 8RR B 22 1 R 2 R R R ] R 4

135



H OBM N EEE BRFEEXBENHTSRUIZENHME

B, EMNASC S ASERENT ML KL D T 0% 5, ok 345 NPT 5 0
i R AR, T 22 M 2 ROR AR B B O A R TR T R IR NS BT T R 22 i W
B, BA] R SE I E AT B TR S W S B Bl A 2 kR B S AR AR B A 0 R AR Sk
LR L3 e 58 86 38 N AT S AEA B T o AT 0 ool . (B £ A N B ERH 280+
A7 i, R S S REUBT 7 A A SRR T AR B TRD 5 o R R T DL R e b R 55U SRR A R
M B A 00 B A% A R R (B K AAR T, 2022) 12 L = AT DUAE R B St L S ad A b
I A I B A ISR IG 7 h LE T 2R BT 7 A D RS I M, R A 2 0 AR T LR i
s A OB BB E RS (8 AR X 2 5 TR N 0] BEAE AL AL 3 RN 22 AR IR) A, AR B
i 5 B AN T) T O i, DL AR R IA N R B R LR 5 T 2 3 7 T AE AE 22 5 (Xue F Liu,
2022) M fH H FT T R R AR AT T R B B S A oM B Z e A v R AR 2SR 3 2
BRSSO RESE R, A 5 3 R D] A5 X — R R A v i S ) A AN (] 32
RN I 2 W S S Y 2 S Ak 5 e 2R A TR R B AR B AT L B R R N LA R T
B,

3. BAMAHEN

N 5 PR R 15 AR X AR 245 5 | Paviou %5 (2007) "5 B A 1O A B 2 P2 g IS fiE T
PPAl 32 5 50 Al AR DG DR 2T T 2 T 52 2 25 SR AR BE . 7B i B I S, EEE IR S A K
AT 3 7 A = A B A 0 TP AR R, JCE I A 1 R A A A A B B DL R
PR A A, 3R A ASHA M 2 10 2 3 00 0% R B A & B R 4F . AR AT T AL 5
LPTIE S —F 38— F 28087 mis BRI, I 2 3 23 00 HU R 38 42 9 07 77 il 30 06 AN o P Tkl N
XUFEF,2010) ) JF= i S5 o A0l P A 56 19 15 18 40 BT, 3K ol AS i e L R i R R IR R g
55 8R40 DT g AS B 2 4 R 4 4E B (Hong A1 Pavlou ,2014) (4l

R TR AN 2 P T S LA R B R 7 AT S A ) R (Lu A Chen,2021) 0 B
7= 5 R AR BB 8 A B W B T BEATY AR AN A A ATTRE 7 S T A PEAL L BRI OLR T O
A LA BT B AT A B (AN AR B ) SR PR A P A R R (FhEEAE2020) 0T BRI X T
M5, BA 5 — T2 50 DL AW P PP A5 2, 0 2% 280 0 LLBA 22 ™ i 1 o3 g K7 i L ZE A 02
L i S5 s ORI 9% 3 % 7 5 A PR A R S R R4 (Fan %5,2020) 00 B & R R
VI A T B R AR T R E KR AR T e AR e, KWTE AR E T
o B AN E R ST, A0 Animesh 25 (2010) 7 Dimoka 25 (2012) % Sun %5 (2022) ) {H % Lk
WFFEHR R S BA 7= o, 7 AT A W 58 G 587 A AH O 145 5 R 9 A B T A
AN A PR S ] PR A B 5T B R T B A R B S PR TR, AN R 7 R
IR B R B 5 1

BEAN 782 W 4 (1% T 2 28 30 8 2 THT I — S JER 0 DG JC A A | JB A0 DG B AS 2 1 A 98 0 9% 4 G
{jéﬂz’ﬁff':tﬁ'l@@%éf@%ﬁﬁﬁ%%ffig(Hong F1 Pavlou,2014) (4] o XMTFHZLEEN,IHEE T E
BBy A REIEAG R A 1 C R 475K (Sun I Gilbert,2019) 10 1 DG E RS B M B 2 U
T B B2 7 AR I A B, DA B = HE W R v S R 4 22 )R AR DT L (9 2 % (Hong I
Pavlou,2014) (4] o XEWEBME S E S, WA —EMEENTE R E R IMY (Kin A1 Krishnan ,
2015) 1 KA T BOE A M R IR B KT 7 A b — ST S B iR ) — e A i,
T SORTE 5 I 2 A BT oK IXRT B3 B SO B 7 AR AR DR AT O 4 LR O B 5 I AR 1
1 (Matt Al Hess, 2016 ) "> 1fif FL & Bt i 7 2 2% 78R 0% SR 1 1) A0, LA OH f 28 i T 9 2 1) AS Tl o2 ik
DA% S 65 14 38 5% AR 9] J8E( Gu A1 Tayi,2015) ™0 DRIk, 4 S8 R AR T4 21 3 1) JaR A0 DG S 52 P X T
wn R R AE L HE R i B OCH S TR LR ECRR AR G S v T 2 A i B o & R DT GO
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7 1 T B[R] I A7 AE , 52 e At 7 ) I S e SR B W S TS AT R, DRI AR B 5 86 X TR e J A i E
HEAT X a3 A 5T

4. FAHEHBVELEBEERERME

AN P BRI R WY N PR G 28 i i ST A AN 0 A T AR 2l g S A R D AN W E
P WD N MR N BRSSAE A0 B ) o i BRAE 3R WA A8 AN S 1 ) SR N 2 B A4S = A |
F 3 92 F1H B ( Berger Fl Calabrese, 1975 3 JE) 2 LR 0 ) S A ,2008[45] ) o TE LR ELRE R E
T B 0 i TR AN E A BRI 9% T S SR AR R HRE SRR i RS K A Y
PR AT B B T B 1 AR AR P FE RIS IR T R 3 gl 1) 3 2 R OC
TR B AR S, IR BT SR W X G2 A 0 9 I R B E 1 B RO T (R RE AR R IR
2022) 7t AT RE S N B 5 A AT LS B SR R

HL T R B SR IS A i L 1) IO A R 1 — R S IR 55, A A o R 2 SR A A IR R A R
st TR O i A R IR T SR T RS X D S 7 AN R, T AT IR BT AR Y R Y AT 7 R
B8 (Jeng,2017) 7 IR B S — 7 T B2 0 AL P OR B AGGR B 3R 5) — O I BE A 38 AR
P e )0 A PR PR S A PR BT R S R B OC R L S R TR TR SR A R T R A
T i % 22 5 (Hess F1 Mayhew ,1997) " 4387 T il Rt 75 4T B 45 4% 470 2% 3B 4% £ [ 5 £ (Fan #1 Chen,
2020) 7 IEH R T ORIFNE BLF IR 132 TR AR SEE (4 T ORUE 8 ,2018) 0T Ayt LR R AT IR 4% 9
W E PR AL THIE S H

XF b [ LR B, R TGP AR e G B LR 2 R LR B fn s AT R 2% I W) X L AE —
SEFEEE bR T 9 0 4 5 B2 o AR L R i R R . [ R et R BN B, 2021 4R 4 S
Wi dh W _E B A 10. 8 JTAZTC X B E IR SR 10 JT AL, SR, BB R TG B AR 4
B AE R it 5 A [, 2 A D A i G A DR e IR 8 T a2 T O 9 R X
23 fofE I Bl 2 A W 3K B A 7 I SN SRR S A R AR AR | S A B3R BT B
T, I RE 23 B 2 5 A0 Sy it R R R T DG T i B I B A S X AT BB A B T 2 SR DA e
12 15 44 8 % ( Rokonuzzaman 4 ,2021) S A, AS B 58 6 2 T B0 A BF 58, 3 0 O BT S0 B 9 L)
R A B 1 3R BT W P RN LT, T 2 X 0 3K R

= WFE R S

1LERFHBAVEHBEUIER
HEEFHOL R It ATT N EERGE X T4 5 RS, e LIE A R
LA (R AT 0BT dh A B T A £ 5 R IR S A il R ECHR (8] T B8 B2 AT F2 48 15 N EL 3% 6] 52 A
T, ELD RERTRS 0032 8 1 A AR (1 0 32 2K R X0 24P AL 2 i EE AL, e i 9 9 A
R EL B 7 b A 25 T T Bl 2 T AR AV ™ Al B A% o il R R T % 08 N B #% T B 23 7 RO 7 A 2 Ak
32 AR, A 3 3 N9 e b AN ity T S PR 5 | B 2 09 9 I S AR s AR T — 0™
A s TR A R B 2 J 0 R 108 7 il B R SR IO
AR Nelson (1970) 2 (B 5T, 77 il 2 51 43 Shy 481 2% 200 77 iy R0 56 780 77 | 480 % 5 1 A OG A% 8L T
AR 9% 2 15 28 B S SO0 7 i T B9 00 2 SR, R 36 i B9 AT O£ 8L B AR T LT 9 3 4 R (H
3k 75 5 i 2 DC T 7 W ST 5 A BE SR o S [) A 4 2 A 7 it 2 03 DX 23 T AT REAF TR A%
RIES o X TARRBURT ™ &b 1 2 8 207 b A5 S8 B0 A2 S8R g EL X T 044 b e L K 3 4
BB BRSEEIAAEE, O MR A S G G R R BRI AN AR R R
FEL 28 7 i PR BE SR JT, I BE BRI HH A O 7738 7 i SRR J 1R B, oF B 9 90 28 77 i DA 84 1
B Xk T AR B8 T 5 i, G DL e A E TC T 9% 5 A R i A T T U R TR S T, 2 7R
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PN O WRENTIN RV NY: o %N = o TR S S I DRl LI R a a7 Qe e R S % N ol S B = S R ]
F A TR R it R A 36 2K DA K AT R R J 1, AN S 2 1) T 2 A R R 7 4 R R
BAEE WS w8 2 AL 3™ Sk B8R N2 G X T RE S ST 2 O RS I T E R A
(Guo %,2022) " 522 X b, R 4% 10 3296 22 0 R A VRN B, ok 1 R PR N B IR
B 3% I A Re AL 36 H T ™ S A N B3 = 5 82 (M5 i L R TAE N R T RN B M
i1 B4 B AR (SR HE PR 45 ,2022) 121 X T 2 3 9 S0 AE 0 DA BOR = S IR s B 48
i%iﬁj}\ PELIHG A AR 5 4 1 0 A3
L TR AR S e BE S E R BGE N B T 2 0 A I S B R S e TG R 25 R

HH,.7|°HXTuuH$EIT§,1ZFEA’*”%ﬁF£ EREIR N B T 2 3 X ™ i i W S8 B SRS Ty

2. BRAN S TE 1 R R A R

TH B 50T 77 il JOT A S B PR R A T — A EE A IR R T e 2 A ke R Y
NEPEAN | BV & bR o0 4 B8 7 o B 115 R, TH 2 3 7T REATD AR N 0 5 A AT X 5 £ 1Y VA ( Fan 55
2020) 7 AR I E M, b T R B ALY S A SRR B A S T S T R D i DG G R
S LA 0 655 Sk I % 8 2 TG A 90 R 28 P (Wang 48 ,2021) 7

XA R B 5 AT AS B A B0 A A 50 e M U 2 6 R A A DL G I A B R e T
ol ) LS T PR ] B B DR AL, AR R S PR e 3B TR T TR A R H s sk i
J5 AR TG 1 AR HUAT A 1 77 il A 30 S M el AN i M O T T o b A o B SR A Y DE G GE
B BE P I A T 4 SIS AR X T 2 TR DG AN S M 1% 5 e 2 S G0 5 T EL et R L A9 TR] Y 324 DA B
F IR N G 77 it PR REHEAT B 7 Al A X 7 i 0 P 0 R A 7 P B O S A A —
HER , A AUAN A R Ry 7 it B a2 IR A5 300X B T 2 7 i A A AR S G U X 9 2 o Rk R
Jo e AN S T 9 5 ) 28 S DS o

X T A5 AR 7 i, AN ACHR R T 77 b 0 AR R | S IO T 2 3 19 W oK M 4F ( Markopoulos %ﬂ
Clemons,2013) %! (AT 70357 7 5 14 LA J Pk 1] DLWl 4% AT A 490 8 5 1 3% 48 Sk AT R R )
A, %E%IEJXT%FEMKS@F@ B 4 R K TR /N 5 Xﬂﬁﬁ%‘fwﬁlﬁ%;@fﬁim éﬂﬁﬁ’ﬂﬁ%frm
55 TV B N AR I BT A Nl i R R 0 A — R B R 2 s PR AR e O T A AR A
T NHEAT RS 5 PP PRI 2% 5 23 A B4R Bk B AR 9 38 0945 RPN DL KOk B R A 5 Y
A EULEA (Bei 25,2004 ) 0 FERE IR K B0 TR B 1A I R L ol A3 A 4 N B2 A T 2 R
R JER R 7 K T ELAR LG T R ERR ] 4R A0 H 32 B S R IR N BB s BN % 0 1 R AR
7R R IE B A 28 A R R A S 1) T 2 R T T AR S TR AR S U R T 2
O il DC TC e M Y SRR D R E M R A Sy TE B Y S T B R B B A L AR S
FEE I BT R 2 —  H R S RN RE R TR 7 R 8 R TR T 9% 3 8 R A ERR A AR S
G ORFE—FE = ST BB A I SR, P AR R 5 K ik B AR B 1 7 R R AR 23 (A TH
PBATAE o XA B B R PR R IR N HEAT BRI, 23 BRI 2 5 X J A T TC A B A2 T 1Y
Aty TIT B2 T 2 25 X8 37 7 i ) W) 3K e JiE

PRLIHG  AS AR 5 4 1 0 AR

H,, X T AU ™ i, e 8 i B R alh N ELRE X TH 2% 28 SR B et S A A R 5 IR DR R
1 2 P Y B AR AACR 22 AR I

H,, < X5 T AR50 AL 7 i, e R 3k N L #75 B B 0 PR AP T 21 & i JR R DG PRC AN 7 P, DT AT B
o 118 ) K MR

EHEBRERBTHHEEMLE

R 1Y 1R BT HOR 23 2 T %%ﬂﬁ%ﬁﬁﬂﬁxﬁ%%ﬁ,ﬁﬁﬂ‘lﬁﬁﬂﬁﬁﬁiﬂﬂiﬁﬁ(Suwelack
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85,2011) 0 7E LR E R T, S 2R 1R SRR MR B R AW R I B B T B, X T R AL
7 BN RS T HE — B B 431%™ b HoA DR AIE 5 22 B ARG ™ i B I R | 38 S 23 PR (8] R A
% i, AGE I S G B IR BT SR AR DB i B AT T AR 98 WS | A RR ;e R
TR E AR LG 1) 32 B TT DL G o VR R R T TE AN A A8 L R S A A ) T 2 R
L PR S it B 2 114 AR BT TR W 5 A S0 2 TR ot R R AR AR A, A SR T R BT
IR BT A AR O, A B T 01 2% 2 W7 7 o 5T ek 0 L S 00, I fEOX 7™ o B O A E P AR DA T
FRETH 1 B 2 X 3 7 i A 0 3K B B (Lu A1 Chen ,2021) 7

XoF T ELRRAE TR TR A0 2R R S A 2 IR BT SR, 3K A 2 W B A L — b i B
AR AT LA T 5% 257 ) K it A SRR R AN 8 T o T 7 o T R AT X 7 o BT DA R T B A HE
(Jeng,2017) """, i 6 o Hl FH ORS00 A7 7= . BEOAR R RS2 S I R BE L
S A B AR BT SR S, T LA b A R R A S AT A S A S I E 2 T g R
Wy S A2 45 R AR 36 785 7 i, DT 30 et R 1 R 5 08 N EL G A AT 38R

PRI, ASBIF 58 4t 2 T AR

Hy o0 T8 2B 7™ i, ol R R S5t e 21 038 B SR I, bt 1 7 O R B ORI Tk
NI

Hy, ) T2 50 B 7 i it WL R S 6 9% )R BT SRS IS R 8 9 RO RO 2 5 Gk N B
Tl E X,

BT BRI SR AR BB, AR SCROAT AL AN 1 IR

P R
O 1 vs. 35 A ETH )
T R 1 WA
A1 mmrcmra e ET
7
(R vs. KR
B
(Fatf vs. AY)
1 R

VERIA I 1 4
(LI RUR STt S )

ARFFEE T ZA LKA I, I — B EAR M 9% 5 15 N B AR [ 26
7 AR EE R T B I ST R TR LR R b b SR R AT 4 R D s R R 25 S
i, S — fﬁmﬁﬁirﬁm@%mﬂ@mrmm@m¢ RO 5 520 = AR SR AT, B
o S G e B 5 1 7 AR 6 RS S L AT I N 52 LR PN O 2 A S U B R S R A
A4k,
1. BT SC 5
RS S BRSP4 (2018) 7 #7345 (2022) ) il Huang 25 (2020) 1 K 56 7 5 28 59 B BF 5
V1L 0L 5E W5 A EEHL BT A U IR R BN KB S OE 3 S AR L S — A5 T
SRA AT IR R 1) 3 98 5 1 A7 7 S 2 I i, S VR R 8 R R 7 R 8 R 7 i
SCBR G B T SO R M EAT HT 4, ELRRR v O A ARG 18 2R S T T R 2 MO
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PRGBGSR 7 R, H 60 BB 5, L RE — R WA TRk 0 B G 4L 52 4
BREWAR , g5 R AP IRME (M =5.019,SD =1.565) Fll 4 #/N k 4§ (M =4.692,SD =1.276) ¥ 1A
¥IRT il 4, % FHHL(M =3.327,8D =1.264) FIZEiC A H K (M =2.808,SD =1.172) f ¥ 1A
BUNFREME 4, B, 256 DAVAIEIE DL R ) 45 P8 A 25 5 AR 9% 36 35 0 28 B AL A28 0 A F T 4 o
8 R 7 T 2 A S IR AT RN SR AR SRy A 38 TR S Y S 7

LU, AR FEI B 25 2 A5 0 35 N B4 R AL 1 405 V0 ol 2 288 TR A7 5 AT 119 2 0 IA R AR A 5 o
FH 5] 4 8 2 vk AT ELAG )@ I, 4 50 R F SO AR R T 2K b a8 531 S 36 b RE 2 o R B
B B A 2 0k N F 8 BRI, 26 SCFIR R E R TR 2UF 23 il 4 At =R 230 44 5t R 1 % 049 (] R 7
Flih N =BG SR 0], Forb B T2 20N 60 4 R R L () A A0 B A 3 RS A B T AR R
AL iE N B BRI O R i GE N B ERRIRE . B 66 £S5, 4 kg ] Bz
& 0] J 60 4% & R B 0] R 1 45 5 R AR 1) 0 4% R LA ) 5 OR N 4% R LR 1) W — R, 25
it [F] — 045 TE RN 4 5 4 56 A A 8k, SCF IR T, H 4 S R B 3 UM R Dy 86.31% (1457
168) , ik N EAE IR 28 86.61% (97/112) ; W BN, 44 5l B A #5332 85. 71% ( 144/
168) ,i5 N AP H 93.75% (105/112) o PIFIE T B8 AR A5 5 4 i 3R 50 10 F i L 48 5
N ERE, BT R0 R0, AL SR R A AAAE R E 25 x* (1) = 0.810,p =0.368, iX
2 WA B 20 35 N L 0 R 1 R T R L SIS A A T AT P DA N DA BORE T A 2 1) A e 08 v e
B AT DA AT A e

2.2 —

(1) SEER BT, AWFFE B A6 A 560 1 ol 0 49 S R0l 7 HE T 397 7= i o 31 9% 3 ) S R JEE R 52 i), R
FH 27 Eh 2850 A8 R A= S/ R B R 5 ) < 2 ( ELRE ERR A . R R /R N LR ) I 4[] S 5 i
Th, B A L R A o IR S A T b R T B AR AR SR S DL
B —A L6 A B AR . B ULEE B B R N AN S T 6 B SE 5 R (Escalas Bettman,2017)[()0] .
LS i R 5 5 | R i AR A, ELAR M7 S 56 mp e A g 3 %o il B 1 B S S B ((MEiller 1
Allen,2012) ' IR P AR T 5% 5 3 W1 55 ot R e 3 i 8 EE ML B MR i . o 17 [ 25 s R A5 L ol
P 32 49 A AR 20 R S B0 22, 48— SR 3% I8 AFRIE R R 4 . Ah, o DLERAF 52 26 T M 4%
Xof 91 2 7 S TN 4 5 W FE AE 4 ( Rokonuzzaman 45, 20217" ; Teas Fll Agarwal , 2000 ) | P it 7%
TF G2 A X A% AT H 1f1

BT ST AR B AR5 S IR R A A A A LR (R W i 22 D R R A bk
Jo S SR R, R TR AR SR 5 160 ) B a8 B X L A A R o B e — S H ek
IE RSB R, EATE A BE, # TR 2 A6 B SR, 38 1k = A [n] 85 i A
B 7 A 5 S T 5 1) ek, 42 T 5 7 A R S R

(2)FEERT . LW —m ek B TEME LR ST &, BB CAEA 21 4, A &bkl 3k 146
& o B Ol 40.31% AR R 24 & BEFE G o+ Power 3.1.9. 7 IR FR 25001, 4
AHCH A AHERN 1 BN & ()R 0.25 W F KN 0.05 BF, FEAR N 146 B Power fH N
0. 851, H i FA K 0. 80, WA R 41,

J A W B AL A3 TG 80 D 2 S 50 A B b I B SO TR R O LR RS ST AR SE R O HE AL
(BB 2 b sk IR ) |, 185k IRA — 1 44 il WAL 1) S50 ki 2 L ( S5 ke ) o 7 58 4 4%
L 1] (sl R 5 ARG Y TR R ) TR S ORI AS A S A EE . B T L (8
e ) S B A, R G A G Al T 2% P AR S AR OC A BT M2 % Rk 2 HHR IR) i 4 T HE
(R 1 ) 675 15 IF S A 47 (s BT AT 7= X, 296 30K I S FAL A R K B 2R
SIS R R BT 35 R 45 A% U TR )RR AT AN B (B B R ke A TR R AT R AR A
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D7 AR ANEE ) 7 B DU T 9l i S R A N T Ge it Rk, S0 i R R Likert 7 2%
FT 45, 67 W 3K 25 JE B I 555K [ Dodds 45 (1991) ' & 36, = A (o =0. 917) .,

() EERAHr. B, D™ 20N % R SR [ AR & R AR O U AR O B I 3K
B AR AT 2 x 2 W7 225001 . BAE A BT i 245 R R R (p =0.302) AR (p =0.591)
ANPIAS XY 9% 0 SRR R R S B B B T R S e 2 G 2 K R
(1958 BRI W (F(1,140) =4.972,p <0.05,m> =0. 034) . ik — 5 17 ] 5000 K 56, 45 L 5] 2
i TSR R A G 20RO A R T T SR WS R B (H (M =4.441,SD =1.147) 5ik A
BRI B W L B R (M =4.261,8D =1.243) £ A% (F(1,140) =0.539,p =
0.464,m° =0.004) ; fE A I B ™ 5 250 R, 25 N 36 #8010 TH 9% 3 09 K B H (M =4.73,SD =
0.980) KT AN 2 H WL EEHME (M =4.126,SD =0.986), HEF B ZE (F
(1,140) =5.799,p <0.05,7m> =0.040) , X LW, 48 B 7™ & 1) B R 26 8 o L 11 % sl ok N B 3%
HEAT 7= AT A A5 TG 0 3 2 S 5 AR B A R B R N B R AT R ST AR
TR T AR AL B H, H AR BIEE,

WA A AEER 4733
4.441

50F

sl 4.261

4.126

4.0F

35F

3.0F

251

2.0

A R =
B2 AEFRENTAMEEIBELUNEBREWIERENEM(ZH—)
YERE K IR 4 B

(4) /NG S8 — DL g E AR S I8 N BB SO R R R TN [ 2
SR S W S R R 25 5 SEe — AT A RS R TR H R H o EEEE— HUE NI R
TR AR R RA RO 25 5 IR A IS R X R 22 R L B, 7E SE I — Y Al L S
B Ak S5 AR MEAT A3 BT, EAE SIS T P SR R DL IR 36 IR 2O Y RO 22
SRR AT

3.k

(1) STt . ASHEG 5 A A 90 7 ol 6 4 32 475 25 R0 0 0 2 2 W K R S i 52 e, R T 2 (7 i 2
Sl A8 B AR A ) x 2 ( ELRE A SR AR R N R ) AL SE R T, ARG
A4 T A B B AL 53 FC 2 DU AN 920 20 v SR AR A F G Dy 4 B R BRI R SR AR TR
At S 565 DA R I W A O —

(2) SR, LI ek A FEBS LB ET G, 558 —AHRE, AR5 S B
JE A 1L TE LR A Y 0 4 7 TR TR W ) AR DL R 2 AR A 6 BRI Y
=10 A1 O A A A SR R R . I BR TCRORE AR 23 0y A apR A 157 & o B
F R 49. 7% ,SEHAER N 26 B, HEFE G * Power 3. 1.9. 7 BB Z 057 224047, M ¥ 4 AR E N
1 R (f) R 0.25 8 F K 0.05 B, FEAS & 157 B9 Power {0 0. 876, # i 3 A /K F
0. 80, RUIHEAR G,
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JIT A W B AL 4 T ) D A S B B b A B SO AR O DU B < T B S A I R L i
(B H BN KRR ) R BT — 144 i B B R 28 0 A UG (ST Ak B N IO ) W AR SR 4
T LA 1] (S S R O S 0 SRR ) ) HEAT T O MRS A IS HLA L, R T S e AR HL i
(B AN KR SR A, LB HA T 9% 3 I8 SR AR AR BT DML R S % Rk & B AR X
N2 A (BT R ) 7E RS I A A B R EEAT AR S A R S T AR I Y
FE BT HEE FEHLI I AR 5 B 45 4% 5 T D BE JE MR A B (B 4K R A IO KRR Y JRORE L
R At ARFEMESE A Oy AR A ) L7 RS e T ik Y SR RN B A S A AT DG S )
N A= O NI e = L & X 1

LY T A R R A Likert 7 20 AT 4, X JECH B OR B 2 E A9 T & oK ) Dimoka 4%
(2012) P8 2, PO AS U (o = 0.933) 5 XF 8 %0 VT BE A 65 5E PE 9 90 & 5K H Hong 1 Pavlou
(2014) " g EEER L POAS BRI (@ = 0. 926)

() SR Hr. B, U= O B R AR SRS A AR & PR AR O PR AR T B I oK
BN AR R HEAT 2 x 2 Wb T 22000 . BE A T g R R M (p = 0. 150) AR (p =0.266) T
ANPIRAE 1T 9% I SRR R S R A B T R S A G I T B K R
(128 BAUW 3 (F(1,151) =5.774,p <0.05,m> =0.037) . #E— 5 JE47 5 BLA0W K 56, 45 R W&l 3
JoR TESE R AL GO0 b R R R T 2 A 0 K B R (E (M =4.308,SD =0.998) H5ik A
BRI RN 2 W K R (E (M =4.143 ,8SD =0.879) 2% AW FH (F(1,151) =0.698,p =
0.405,m° =0.005) ; ZEPRI AL 520 R, 3k A B #8009 11 9% 5 W 3K B Y (B (M =4.545,SD =
1.360) KT il 8 F 8 009 2 2 W K B H (M =3.794,5D =0.998) , H25 5 W35 (F(1,151) =
6.489,p <0.05,m> =0.041) . DX UEHT, F8F AU 7 5 B S Jt vl 2 6 ot L 11 98 B804 0 7 i o
IR TE 3 25 e I AR 50 TR 5 1 o R R B A N LR AT R R T R AR AR T A R A
W, H—wEIE R H,, B H,, .,

so. BEMETE A

4.545
4308
45 4.143 :[
I 3.794
40 |
35 ¢
30 F
25+
2.0 L
17 PRI

B3 ARFRENTAMEETELAUMEREUNIEENTM (IR
Vo U8 M 4 i

SRIG P ELHE BRI (ARG =0, 38 N B = 1) /0 A A8 i J8RN 0T AS 1 8 M 5 I DT
A 5 PEAE R AR i, 7= S O (B R AL = i =0 (RIS A = 0 = 1) /R R 5 A8 1, T 35 B AR
SR g, S M Preacher 25 (2007) " 42 i Bootstrap 77 1, fdi il SPSS 19 PROCESS T2 JF $47 9k 1
5B R A RN KB (Model 8) |, FEA & 2 N 5000, B A5 X 8] % E N 95% (Hayes,2017) ') 453
FeO TEAR R A G2 T BN T R R M 5 R D C N i E T Y R A R RN B R X
(] 434 B O s ZE A B6 U 7= S 2 T B I AN 8 2 P A P A O R B B X B 0, R
D Jic A B 5 2 9 T A 800 S, B (S X AL R AL 0 ( BootLLCI = 0. 031, BootULCI = 0. 429 , 5 {H Ay
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0.202), LA TR R ST B & A 36 S0k N B % SE 178 ™ W) il 9% 3 Jk
RV JBE S N A g TR DG AN A M ) R AT A SR 25 S5 AN B 5 T A AR G R 2R R RIS N
RE VAT ™ ShAHE) LO R A R O 2 AR R AT % A % SRR UG AN B v, DA 4R e S B R R
B H,, B H,, 52 56HE

(4) SEH0 /NG S SIS R FH A Rl ELRR T2 49 2 A ) 5k AN T S8 — 1 AN [ 2 )
i, ANACER R B IE TR ] 7= S 2R 0 R 2R 1 S R R 2 S UE B TR A 2SR 25 S Y T A
P T ELEAT T IR0 5 AS W o e 5 R T IS W E M RO T (L SEBS TRWE ST A Rt — 2B R
F,TE S BR HL R E RS A AR v R R 2 R 02 AR B SR I 3k R T b 9 AR B BOR Bk R AR BUR
7 3 23 % 14 2% % Ye 8677 6 52 10 ( Fan il Chen ,2020) 17 R I | 4k S2 1531 52 56 = S R 5% 1) 4 2 42
HEA [T HE 5% 5 W 0 ELAE HE BT ROR O R B S 528 — A R Y 77 25 G Ll A DO A 1 R O X Rk
RER.

4. XW=

(1) SR BTE . AT B FEA 50 ) T 2% 2 $ 6 AS [R) 18 6% SR s 1 1 000 1, 79 b L 49 5 % 2 A X
TH 9 WS R B2, SR 2 (77 S 2 4 3R = S /ARG R 7 ) x 2 (LR SRR 2SR S A
B/ iIE N EAE) x2GRITHEME o 9h/ [ %) M 4LE] SC8 51 E . AT H AT SC 58 19 30 K i A
BB AL 53 B 2 \ASSE B0 A b e BR 0 A EE ML O 48 R B TR Sy A 6 B 7

R 45 P T 3 S DR B TG 150D, Y R KA 43 28 H AT R IR SRR S R 15 R AR IESE X
A T 5 AR A A L R OT B A DGR e DR BUR KA R R A AT A IR 7 REk 15 R AYIR 1R JE
. B, ARG AR IS B b R e PR SRS AR O 15 KX AR A iR . A S I B T DL R D
R —

(2)EEHRT, LR =Mk A TEMILRE A, 550 — M0 M, AUy
S R A A L E L (R W ) i 22 107 T B L AR W ) 1 % DL ik 2 TE A AF B B BLA%
WAy, 38 2o = A ) R0 O 2 0 8 1 A SE SO B ST IR . S R TERORE AR 38 1, A3 sl ik 3t 244 44 K
W B AN 46.05% AR IR R 24 & 38R G o+ Power 3. 1.9. 7 XL 07 22007, ML B K
8. HHEN 1 BN (f) N 0.25 BEMAKFN0.05 BF, FEA A 244 (4 Power {H N 0. 973, i it
FEAIKF 0. 80, RIIHEA R AIE .

JIT A W B AL 3 T 3\ A S B0 B8 v A B SO R R A S0 — e T R R S S 9% IR 1R
MG S I AE BT A TR A 2 e T R A HE AL (BB K IR ke ), AR 104 K AR B H) 4 9% I 16
g R ) KN LAAE IS 15 RN F SR 08 ™ 5 i RS St B 9% R 07 3R S 19 SE B0 4R
PN F2 4 067 5 S RE 15 RJCHE fr iR 4 0%, 5 7 i I o (0] 80 AR 1 32 2l 32 5 B I A )
E B L GRAT BT I T R A B T A AN M B R DG AN W e SE R R DA
N GETF 224 1E

(3B Hr . LA a2 B RG2S AR BT ARG g [ AR Gk PR AR R R B AR i O
W SR RO PR AR SR AT 2 x 2 x 2 W 2540 0T o B A3 i 45 SR R S (p = 0. 458) AR (p =
0. 612) P~ o X 31 2% o W % 5 J 1) 52 Wl R S 2 A R AR 2R 7 S AR B SR X T 9%
FW S R A AN AN B (F(1,234) =0.024,p =0.878) , i 5% 5 W pE AT BA AR 4G 46 55
B AR 5 2R 00Tt R A IC O 9% R 5T SR A HE BT SOR S B E A T E A R R IO 2 A
PR BLRME (p <0.001,7° =0.072) , 35 A ELREFEHC S 2% 3R BF 5 W 114 41 07 0O w Gl O 1 ot L 1 30 95
ME I 9 A PR BRI (p = 0. 053 ,m, =0.016) 5 ARG Y 7™ i 50T, i B 1 4 14 T 00 21 1 5 5 e
P R A0 2 W 3 O T o R 1 R TG T 2 A SR AT SRR (p < 0.001, 7,7 =0.059) 35 N B
BE B 27 3R 57 SR W 1 B8R W GO T A B SR RS IO 2 A SRR AR ARG (p = 0. 075, ) =0.014) ¢
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R TE 7 i O 5 R R A R DU LT il R R S e B 3 B SR ) R AR A T
HIHE AR TR,

2Tk ARWFSE 43 7 i O B RS SR TR S B HERT AR 22 5, AR R
R GRTHREE [AR EME ARIE  Ph R O 2 S RN TR AR BT 2 x 2 DR 2250 M, AE
A ST R S0 G 2 1 R BT SR B R LAk N B I HE T SOR AR (M, =
5.267,SD =0.785;M,, =4.807,SD =0.806,F(1,116) =4.704,p <0.05 5> =0.039) ; i i i 2t
F2R R T sRme i, M A S X N ERR AR C R F 2% (M, =4.311,SD =0.871; M, =
4.366,SD =0.994 ,F(1,116) =0.423,p>0. 1) (W& 4 FioR, AR P 5250 | R i S0 it 5
PR MG, S AR S A N AN R EER (M, =4.944,SD =0.875; M, =
5.204,8D =0.941,F(1,116) =1.228,p >0. 1) ; i i & 5Lt 4 9% R 2R IS B 8 N EFE L A A
R RORE A (M 5 =4.089,SD =0.914; M, =4.785,SD =0.791,F(1,116) =8.762,p <
0.01,7m2 =0.070) , 4l 5 s, &% H,, B H, 78S UE, 254 10 5 , i R S5 5 2% 1 1R 5%
SR B il R A R AR B T B DR AR S R AR A I FEBILEE

Wi AR AR
i 5.267

55F
4.807

50F 4311
I 4.366

45}
40}
35t
30f

25F

2.0
B R BT 1 PR B2 s

dg
)

4 AEARERBAUBRBETREINTHAMEBRIBRUNERZEUNLIEENS
BRI A H

6.0 - WA R AERE

55k 4.944 5.204

sol ]: 4.785

4.089 I

45}
40}
35+
304

25F

20 EAGS 11 R 5 e

B5 ARBRSEBRUARE=SX TRMHEREIBELNNEREWIERNEZM
VA M
DCA3 7= 200 K B AR (R H 3 =0, 3K N B = 1) /8 A 78 i, 8 5T i N o
5 ST AN B E PEAE S A e i R BTG (2t =0, B 9% = 1) ARyl AR i W 3K R AR O I
A Ak 42 B Preacher %5 (2007 ) ' 41 H Y Bootstrap 7 3%, f#i Ji] SPSS () PROCESS #& /¥ $h A7 9 4
T T AR B (Model 8) , BEA R B 5E S 5000, B 5 X 0] 5% %€ 4 95% (Hayes,2017) %' 7E 48
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R RN T 25 TR R R S G 2 1 R 6T OR W IS JER R TR e A B A R E R ) AR X A
ANEHER B A2 b B 2, 845 X 8] A4 & 0 ( BootLLCI = - 0.351, BootULCI = — 0.006, %% 1w {4
R —0.150) ; 5 8 RS S 2% A0 R 6% 5 W A J T I S B S R A R R R R IR N TR A I AR
ORI BAE IX AL 0, % %A% 0 2 M b 5 S0 56 MR ) 5 30 3 B L 7o S i i 2% 174 3R 9% SR I 1
TH B 35 0T it R 1 A AT s SRR O AN P AN T Y ) DA R T O K R R AR AR I A
R O R S B A IR B SR M A JER A DT C S R AR R % A X IR A B RO AR
RS X AL 0( BootLLCI =0. 143 ,BootULCI =0. 569 , 3L B N - 0.258) ,iZ ik ic B E 5
S A [ 5 T R R S e 2 R BT SR M B I B AR O B A DX A B 053X 3R WY A R
S it e B 11 AR 0T S 1 Y e A GF it AL B T e SRR D TS e AT B R DT 42 T
W KR

(4) S5/ 9280 =R F 5 05— HE ) 0 R EORE ), DL 5 S50 A W) A S50 25 3R Bk T
EBERME N2 A AR IGAIE T 5256 — 55086 g 51 i ELARHT T 1R T 9% 25 0 A R S e 2
1R SR s B 11 A8 A BT AL, DA A A T T T 9% 3 JRR N T AS A e U T DG A A A 1 A
, 5 il BT S it B AR BT SR AR B B L IR IR TR S G 25 5 L ARSI R A R R
o7 2 AR 7 it 2 ) L S T 0, Bk 2 T o BT R T SR S 2 R T My i R R
[ 41 i R e o U S %

. siw5e

1. ARGEiL

P AT L A R T I AR A R R AR R I R A . LR SRR, ERR B A
B AR Z it WL TR I SRR (PSR B A B 1R R I R 5 R OR W R R 1 2 LR T LR R R
it AL RS DA S I RS T S A o R SR I8 o LR I A B G A Y A () g
AT 7= S HE ) A R R A DR 19 [P R A AF 5 3R 66 T i Wt 3 e o R L A TR 0 ) )
o] A AR 7 i 2 ) N AR B SR I Sk B A 24 1) L R S A S A R R R

A G S = I S A B R e T AR Y P I R R A R R RA N L,
TH B 25 S I 7= i 17 D06 S 88 R ) I 0 3 25 5 T Q0 2R R R S b e B ) 3B B SR W, T 7 X B
T PR AT 0 W S R S T, K 2 PR Oy i R SIS it A 2 1 IR BT SR I v Ry
T 2 b BV T % 3 X B 7 4 R B S AN S T DT 7 A T S R R, R A R TR
RPN ol R R S R A N B T 2 I SK R T X PR O Tk N A T A AR 2
JER AT D JC AN 2 1 DT 7 2 B g ) ) K S T 4 2R o R 8 S i s 9% 1) 2 B SR W, U)o 6 R
55 N R BURTo 0 3 2 5 3R P Oy o 2R 07 R W 1 A FE AR T R A S aA N ELRE PR
T B R it B SRR DG IC AN B G T R R R RO 23 B R N BB N R A 25 R OR
LTE

2. 1 ig Tk

AW 5T 10 BEIE 5THR 2 ZAR AR LR = AN D71

B— AR EE T R R TSR BRSO AT, X H R 3 % 0 B O R A 2%
IR ELRE RS 22 TR K R AR R R R AR AT 220 I i A SR A DG T
G BRI 58 e /b TR A O ST A BT B R Ok O R 2 0 25 S (R AR
2021) 7 ARBFSE AR AE T H AT AL T A W B 5 g AR T L S R R AT A S X
GY, 75 TR RV 4 B T 2R LA R DC S SR 4 Tk N R TR R 44 i LR 1Y) R 1 R AR AR S S R 4
AAIF T WE T AR 5 F2 A, BRI 53 15 22 , o ohy 5l L A 4 (6 00 S T A7 I B A 2 kM A S
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KN B ARG HEAT X LAY, SE AT R S R U A S

SRR R TR B R SRR R O B R SR R B AT A G E i e —
ASFVS RGN T LR 5 T X R AN B R PR el S e 2 AT . DMERFSE R T AL
LT BT RN ) SF- 5 4 4 O R A 2R 0 W 5 BE 6 T 2 AR SR 4R s e (X R R AR IS A
2021) 1 (EEAG N ELRE AT T PN AT O A0 O AR T A B ST AR IE TR A LA A0 ] 5 e R 2 A
A M T 3 B 2% 3 W9 SE 2 B (Lu A1 Chen ,2021) 0 HI& A BAR X 4y EHE K8 HALPR FH—2%
7= E BRI, A% O AR Ak B AT R A AR A B B O o R B A I R GE X T
R, TR R SRR O R EAR AR BRI EE A LR, BT RS 0 &
RN, AT AAMG 5 IS, SCTE MR B REHE 0™ X — 15 5%, R 401k Hb 23 B i 7 1 1 25 A
577 i O W A8 HLRE T 2 A 3K R A R, A AR T T O R E F R L R N
IRIERS

55 = RIS R AN TR ELRE R 7 2R S T B BN e MR O R i — A R T AR
5 A OIS Y DA S A AR R AT B B A 0 T X L YR G A A S L
A FEZ M, 40 Hasan (2016) ' Sun %5 (2022) " {H 2 845 BF 58 R A5 T AS [ BLH6 557 7 20 %
IS 2 5 BN AN S R 1 22 5 B0 b B T I T 9% o XU R 3k 1) 7] A ( Yonezawa 1 Richards,
2017) 7 HE R [ ELRE ISR R T O A B S T DA R R R R B B R W R A AR AR S
TEE T LAy A R 3 2 3 XU 0 3k ) R S B A BEAS AR AR R 2 R 0D IR I S E M S
JERJE DG AN B 7 1 A EL AR %) B 43 0 AT B SRR A AR 25 5 EL B AN B o 2 3
W, DA HEL AR B SR A M R, A0 T o L S e 2 AR R RS 5 1 9 AR B R 1 I B 1 B A
LR IBIE O . A ZE AR T 0 2 6 B A 02 B0 AN B o 1 1 I 9 SOk, AT B T 3 B R
JE U/ B A LR 5 ISR i N

J.EEBTR

AT AT LRy Al 2 a0 T A HUE R

5 — AW ST 251 S 44 i R R R LR R AR AL T A A 5K MRS A R
hE G TV 15 B AR R SR P ) AL ES St Ak 7E 1 R R TR e A 2 SRR 7 i 2800
DL B I 5 35 X8 AN () L 49 2 7 ) JER AT R 3 i 3 A T T i I B A O A AR E Bk R
ELRRAE S Oy 2 T R A A8 A o LR v A St G B ) 3R 0T SR W IR R R T DL Bk
KN EREHEATHERD B 15 20 0328 78 AR LE R 2530 2 3, 0/ 2 52 BB G A A8 R T SR R A
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Research on the Influence of E-Commerce Live Streaming Type on

Consumers’ Purchase Intention of New Products

HAN Zhao' ,DU Gang' ,XIONG Ai-hua’
(1. Faculty of Economics and Management, East China Normal University, Shanghai, 200062 , China;

2. School of Business Administration, Shandong University of Finance and Economics, Jinan,Shandong,250014 , China)
Abstract ; Cooperating with well-known streamers to carry out live streaming is an important means of product promotion.
With the familiarity of brands with live streaming and the emphasis on building brand live streaming session, well-known
brands will also choose the brand self-streaming mode. In the context of new product marketing, how should brands choose
the live streaming subject? This study focuses on the problem of brand owners promoting new products through e-commerce
live streaming, and discusses how to choose the appropriate new types of live streaming according to product categories and
return strategies,so as to achieve better new promotion results.

Building on signal theory, this study examines how e-commerce live streaming type impacts consumers’ purchase
intention of new products. Specifically, this research seeks to address the following research questions: (1) Which type of e-
commerce live streaming does brands of different types of products choose is more conducive to promoting consumers’
purchase of new products? (2) What is the mediation effect of consumer perception quality uncertainty and perception fit
uncertainty? (3) Will the above impact process be moderated by the return strategy? We determined the boundary
conditions of these effects through three experiments, and the experimental data are processed by SPSS 25.0 statistical
analysis software.

Experiment 1 tries to find the difference of consumers’ new product purchase intention under the situation of brand self-
streaming and talent streamers of different types of new products. The results show that there is no significant difference in
the effect of search product branders choosing brand self-streaming and talent streamers for new product promotion;
However, the effect of branders of experiential products choosing talent streamers to promote new products is better than that
of brand self-streaming. Experiment 2 explores the role of perceptual quality uncertainty and perceptual fit uncertainty in the
above paths. The results show that for experiential new products, the selection of talent streamers can significantly reduce the
perceived fit uncertainty of consumers, thus having a higher purchase intention, and the differences in other paths are not
significant. Experiment 3 continues to deeply explore the impact of the interaction between e-commerce live streaming type,
new product category and e-commerce return strategy on consumers’ purchase intention. The results indicate that when
brands implement the free return strategy, the promotion effect of search new product selection brand self-streaming is
significantly better than that of talent streamers, and there is no significant difference between experience new product
selection brand self-streaming and talent streamers; when brands implement the self-pay return strategy, there is no
significant difference in the promotion effect between search new products choosing brand self-streaming and talent
streamers ,and the promotion effect of experience new products choosing talent streamers is significantly better than that of
brand self-streaming.

This study explores the type selection of new product marketing, combining e-commerce live streaming with new
product marketing,and the research results deepen the theories of new product marketing, expand the research scope of live
streamer type, enrich the research content of e-commerce live streaming, provide ideological reference for subsequent digital
marketing research. This study provides a more effective way for well-known brands to choose e-commerce live streaming to
promote new products,and the research results proposes to pay attention to the role of brand self-streaming, and provide
theoretical reference and practical guidance for brands to choose the appropriate live streaming type and e-commerce return
strategy to improve the promotion effect of new products. Significantly, the brand self-streaming considered in this study is
the ordinary streamer of the brand,but when conducting the new product promotion, the brand owners can also choose the
brand spokesmen or entrepreneurs to enter the brand session for live streaming promotion, which is bound to have a different
impact on consumers. And the future research can further consider this situation.
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