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W fE B BRI, O (B P 2R 77 A 2 W 2 5 a0 . IS T R WA Ay S R A EA
T RS MR L1 . D, A ERARTE £ 0 R N5 0 2 o] 5 4 ol S AN (E AL B

R AR (O 5 MR TE TR S i " 2 NG . BIEAR, R 2 EAS 5 ERG
(18 7 b ST A 36 A i Bt , PR T AN PR AL, T R — B AU R B (Song-145,2017 V5 5k
RN A, 2019") B3 A R BE 0 AR 0E O 20 (SR BB ST AR, 2022 5 T BEFIR 1] B, 2021°7) R Al ok
(4 32 % 150, BE 3 iE N PR A% BB 2 (Farmaki #1 Stergiou,2019) "7 #2732 & 0 22 8, 1k i 4 &k e %
Uie R B R AT HRESLE E (Moon %5 ,2019)™ 0 HABA 2380y 1 AT R AR L, DA T4 A 4
BT 15 55 22 A BE BRI P V5 A AR R A RS R R AR AR (2 HEBE AR, 2017) "

WFE R B AE 2 A R AE I 2, e % A DGESK W B bR “ WA BT (e, [a) it 4 50 A B da 7 i
Ik 4y 51 AR 56 (PR B 45,2020 1 Piveevic Ml Petric, 20117) o 1E X D 6B 5 15 1% 9 5 55 A )
A BIL R A, T 2 0 3HAEL AR 0 138 SR A5 LA 2 (TR TN 45, 2019) 0 X591 - Feh A AR G A B 1 A ¢
SR VARG AR S B b T e Y o i R, v e 8 R S e R R R TR S T R KL TR H I B
P A B AR R T I AR RE e DLRAS B PR A, 2023 4F H BLAY T — R A ik f B 2 B
SRR T (AR B ED) 5 BT (BN D ) i XE LA A, R AR L 208 R e i iR
WKl AR A W AR T o FAT, VF 2 B b AR A A A L R 7 D 44 ISR A AR R
SHRMEMERHELRRE EAZERTRIGE R XA B DIk & & B TRt
e S N (-0 i R ENE eSS S0 El 7 A R = <915 SO S (1R GG R 2 R ES I AN
A U R b g A 288 AR 0 R U % W 5 (BB 5 AR A (R A D A R B
— AN IR AF AT S B 1), 33X B R A A B PR R 3 2 X R A B Dl RE R S R MR p (B A, L)
di KRR P VR T 2 A (L 3L B R JE AT O, TR S b A R R AE AT 22 8 208

ARSI A SR DART B8 & J& 19 {46 4) 2 5 )% (Value Co-creation Engagement, VCCE)
B (2 06 32 55 ,2020) 1 kg Fe iy, 300 8 17 36 98 25 0076 288 52560 1%, R 5 e 2 40 I % A (L AN R 49 I
JECRN M (L T 52 P-4 , LB S 3tb 3R IR A i & O M (ELER B R R . b B R T AT BT B A
COA TR TR PG SR W B A R R ) BT AL B T B e T A A8 A Y R A U 1Y W 3K R R 1
Fr el . ABEFEAE RIS A B T W BB A (5 AR 4 BN (BT A R A 08 X T R A ot
RGN (- (8 S B R B A (B L B4 T R 52 e WL Y A 5 E S B BRI o LR R 2R Hh i
RO 1Y o 0T A K SR S S A0 AL A B 2%

LB P SRS R

1LBEMMESREMNELE

SR (B A& IR 20 T 20 80 47 AR PG Jr B A 24 b i I A1, 20 122 90 47 AR 5| A i AF 5% 40
3 (Overstreet, 1993) "™, Bk 4k i 457 B8 Ui % 0 8 JE 2 SR B A F R i o L), Zeitham1(1988) 11
N4 (B A R 3 B M, 7 SO T o 7 it w5 R 55 R 5 5 RAS AU S B R AR T B O TEC A
FITAE” o SR, %W 0 A A A s U L 200 T B T B LA R A 3R SR A9 AR T REAE (Holbrook
1996) o RIS HOH LT, BN A (B9 a2 SRy B X6 7= it Al 55 22 4 D ok e 2 I AR R
(25 A SO B PEA (Flint 55, 1997)1  3X B pF 4 S e T .07 BTG 1 72 B o

Yy A R AR 4 055 A0 R A R G R M — R IR T T R R S0 T g 1 (L 5, 2021) 17
FEREAET AW R SR Z R YA I E S, A N SERZ R0 FrE i
ZEU . VIRE 3 SCH AW Ay |, il i & 2= DR S 4y T AN B CAn o7 8 ) o R P L R AP Y 00T R 4 55 )
117 36 B A AF F A R A5 (Lee Il Kim, 2018) 1% 5% & W, 1% 9% 2 7 B 7 14 i % 38 i 1 SE 0 4 L
(Ding % ,2023)"" {3 15 T E 2 Ui & PF ¢ 1 P 22 1 K 26 (Chen Fl Xie,2017)2 SR, A5 A58 1A
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%,?ii?%mﬁ%%giﬁﬁ%§ﬁ%iggﬁﬁj%(Guttentag,2015[m;Hamari%,2016[22]),Eéﬂ‘
Vi % W6 72 RN R 7 A 3 OF 1) 5% T ( Lee A1 Kim, 2018) ", B4 ) 32 &% B 2 1 22 1) 45 FRL 3 ok
B 1 B0 BRI (Gao 25 ,2022) ', e ah A BIF 98 2 B, U % 0 4% 2 1l 1 75 2 o S A =
IR BRI IR A 1T 4 (Volz Fl Volgger,2022) >4 | 52 4k 1 RIS FH A A5 il it 7= b o A9 200 45 J2 2 v Wi
RN A 1 DG B (X 5275 45 ,2018)

Ty BE M 1 B I\ A 2 ) 0 A 3% TR A0 1 (2 HE 3R 45, 2023) 127 115 B A 1B A Ol = R A T A
TS M A (Uysal 55 ,2016) 7. B BLARBIF 586 DL 50 I A0 (e B2 43 D K 1) R 1 i 42 R D BB AR RS
T, LAAR P 00 JE% 0 6 B Ak DA 1) B i i 44 O 19 JER R R A 5 TR) K O 4 T e R IR A A U K A 4
T A8 I B Y7 2, s o A7 R TR0 R A 1Y) U0 2% i 44 R I R D A B iR o TE TS Y B AR R o
R ol 2% B8« — 2 T RE e 4 TR 2 R A A ) B R R A T B SR A A T R B R
TR 4 TR 37 75 30 B AR AR TR B A T 2B SR A 0 AT TR T B 8

A 3 A0 2 R [ 32 443 5k 1 B Sk O o A AN B A AT R (Helkkula 55 ,2012) 2% 3 — A4 45 7
T Al P A A A% GE W A, AR 55 25 4R R S 0 R R S A A 0 R R e ]
T A5 224 F) 25 4 OG0 B0 (BB 1 26 (R IREF ,2021) . H MK Li Fil Petriok (2008) K 2 [7] 4]
T BB ARG AT Ui AT AR, T2 M (L B BF 5 A 0Ok B 22 i U ATk 2R R e . ER N
(B 00 AT 9 B A o0 i B 500 0 it U R ek A B L 2 RN IR A 4, R 3 [ B i (B A9 3L B2 (Lin
,2017)PY EXT T REM T EEA EEE X,

BE A R P R, O 8 K E AR5 & 38 BT o A B 0 o] R M B s 10 4
BBRIEAE 202001 B 15 1A 50 2 4 2 Ui & A0 (AL 8047 S A B0 3K Bl R 2 (Wang 55 ,2023) 7, R
i N5 R 0 H i R R 2 DA JER B U S AR SR U R AR AR O B R i R (T B
AT, 2021) 1, R B R TRRBR A MR K . 815 b 57 BRI 1) 32 & B8l T OE [ 52 i i
A AT R (W %5 ,2023) ), R 1 32 A #2438 7= 5 AR 55 506 % 0 8h , 1F 1) 52 Wi i 2 A0
{0 (Ye 55,2022 ; Chen, 2015 s Kung 55 , 20117 s R P2 4, 202011 5 1T i % X6 R 1 19 SR A0 1
23 1F ) 5% ) H R A VR A CFE I HE R SR (IR G0 AT O (Ye 55,2022 Li, 2011775 3k V1.5t 01 35 391
#,2021° PR g%, 20200) .

2. A\ DART#Z %] VCCE # £

M E LA DART B BYRE T IR 45 £ S8 58, A N X1 (dialogue) (BRI (access) JRUBS: (risk) A1 385 BH
(transparency) S # (B 2 A I F1] 52 it I B A 0 B 20 SR 19 4 4> 36 AR 5% £F (Prahalad F1 Ramaswamy,
2010), DART #5551 1 Sy 28 B (4 A (B B AY | e oy B0 555 T 454 2 13 6k 0 (8 36 B /%) 1 1 4 R A5
BT RUE(FEF R, 2019 AR PRIESF ,2014Y) o FESEBRI I, DART 455 2 1) 48 8 45 DU 4R R o 2L Ak,
WNAE LR 5 19 A (S GBI 5 b B T AR B P 2 5 0BT F I B B M A CRE AR B8 45
2020)“* . VCCE BRIt & X DART B A iy B Ak , 226 32 45 (2020) " 7€ DART #E7 ILfill [ 25 & Ajzen
ZEBEEAT I B (theory of reasoned action ) 13 £ P (14 1% 48 il 28 (6 3% — 8 B Bl P 4R B - Jgk 41 m]
P RUBS: — A 7= HE 37 IH R S ) M VO CE R AL, 3 DL R AE B A BB T T AR5

VCCE BRI BAY B8P AT A A 1 DA B 48 A B e i 25 1) {3 0 8 I 7
M. RS SR B AR A L BIAT A, b I DR ER AR Sy R N AR i S X I Ak AR S i)
(ZE e 245 ,2020) " AT E h 8RR 5 Rm £ T 3h ol B2 b 7k 58 2 19 — Fhoo BOIR S
(Newhagen %, 1995)" | J e B i 23 A ifp 735 2 B8 M [ foe ol ] A0 S 90 1 6 52 1 A B, T B g 42
FHUE % 00 T8 2 I, BB B AH OGP B R R B R 38 B G T 2 R I A E 1) 5% e (3R R
HEEZ,2020) 144 IR SV R A T X A S IR B 2 WA B o A RS L SRR BB T 2 X A8
S ik TR 0K 55 4 SR 0 B AT 2 32 M 0N IE 2 B A (Bolton 45, 2003) 7 8 A1 -4 15 37 % 1Y 1
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YR ) KR T L AH G (B AT, 2011) 1) 5 J 0 T A5 1 DU R B 17 9 75 % R 1 A G 152 it 5 R 55 4K B
TR A M R JBAT S B & AR AR T BT AR A D T R AR T (R B PR B L R BRIk
it (9 51 ) % A 2 i % 1M B 1 0 i AR (245 75 55,2020 1775 Smith, 1994') , F P WL =27 &
FRAFAE B (8 ) AR B A0 (L0 R A B I S (ZE A B AE,2019) . AN M (E 3L A0t B
BN B A =77 g 2 (Etgar, 2008) % /E R M EILQI S 5 & & & 208 a0 58 V3
TURBE B A5 BT IR B A R G0, AR — 2 0 XURS: , 77 B 6 AR 50 o {8 L 0 228 R A 0k 55 (S B8 R R
A5,2012)20 0 A= R R & AT S5 AR 0 F(E 2 HOA 4 A I AR BN, A S R
BE 5 M EIL (A% ,2023),
ARSI AR AT I ] 1B R o

Lo )

A

B et
(PRI R )

M2 HEE WEFRZSETTH

RRITT4E

E1 #RER
Bl e VB M 2 A BE 45 (2020) 2R I Y VCCE B0 HE 4T 4 11

JRRN B Bl M AR 8 PR T g — 25 VA 0 Ry B R RN L TR AT AR S A i EE T A
Yy RN . X 5 AE S22 L0 B 22 U 3 95 4 (Fromm , 1976) K “ & 45 7 (1o have) F1“F77E " (1o
be) S N F SEA A FEAE K, DL K Lin(2004) 068 by 457 L A7 00k v N AR 306 o o A OIS 2
B WIS K —2, Hrh, A ARE TR R IE XS S B BT AT AEE IR R R AR
FRPER MR AR B 5 A % (Fromm, 1976 %5 Liu, 2004 o B 15 478 & M % 268 9 R A (4
55 ARy A TR) P B AR B R AR AR — iR R R AR TE R T T 2R A B A

VCCE #5578 3 A DL IR) 45 8 A 54T R G BRI E o AR SCHE #F— 20 e R A& 56 Ak I, LA VCCE A
RUNBE SRR T & 3R, AR TS VCCE S AU 4 10 DL R

H,, S8 B Sl M OE )52 i 2 i 3L 61 2 5 2R .

H, BRI A P M O 1) 52 0 i 2 (L 3L 60 2 5 R

H,, < S8 A] A5 1 1F w52 i 2 M (3L 6 2 5 R .

H,, s A IR 1] 52 i 2 AN (AR B 2 5 B R

H,: iF M Ee 2 5 B R Em S 5178

CA IR, = R0 (8 (AR 5 2% A i) %o dife 2% o a2 JE EL A Sl 25 1) A 1) B2 ) 5 52 AN 1B
(P 50 I R ) X B T 758 %) S ) O AN I 2 T 1 T 8 I oL 0L A1 2% B0 1 3l PR 2R R AR £k PR
FORLLT ,2014), Bk, HH 8 T 9 5 J% 0 A {0, AR 9 J5 S 6 (%o A0 {1 ) 228 B ) 2 g R
PRI , A S 4 3 DA ik

H,,: 690 BN (5 T4 B B M (B i 2 (L 301 2 5 B IR 0 52 o

HEREMNFEMEXNSEREEMITANETER

Ui % AN SR 28 U5 R 4 de KA, AT R0 BIRE SR A de R e o Rt B B A ik TR 26y
2% ) 25 A Cn A A% e 40 A EE 28 55 R 25 89 (40 4o 2% 18 &) (Chandon 5 ,2000) ), B FR > ) 5 L AR
YA, Chandon 55 (2000) " & B, N [ 28 AL (4 41 85 7 2X 0T DL A8 =2 SR 30085 (M (i 236 108 SR AR
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FAL2) T RE AL i (5948 B fep B 7 ol Jo ek R B 0 D R ) o R B Jo B 4 5 R 9E 7 =X
AW AR TIN5 A O B hh 205 B 45 T8 o Lk I 28 U R 25 R W R U0 2 P 8 TR SR AT
PR A SE 64T D 5 W o B AR ok D7 A0 4 G I AR A B B R R L A A A
i TR B R 5 TC A A BE RS U R R A AR SR L AT R A A4 T o

K e ELA 5000 T 3 8 A R RS2 8 0 OB (TR U 45, 2019) 10 AN TR] 2 531 42 45 7 U e
VR R T 7 o =l 0 AP (LRI 400 O A0 AL 1) S ) SR AT, J2F T 5% W Ji % 5 1 47 9 (Sinha Fl Verma, 2020) 7
LIRS CAEY) AL ) Al A8 () 5 780 ) 1 JR 0 % g K R 5 7 26 AN T) 1) 52 0] (Jee, 2021) % ) I
B A5 A2 20 07 A G IO B R R AT, B 5 B M e 3 (Santini 7, 2020) % B I & & R AT )
(Chaudhuri 55 ,2018) " s #H Sz , £ 9 B B4 4% B 2 ik 7 AR B H 2 6 ROF) 45, A B TOREF RIFI %
F1 e Z (Mussol % ,2019)" Y T 2w U & 5 bk . % THER M CREMBEAZESHBRMLR,
W H — PR B R e — X & W, A SR I L R

H,, - Wy 0 R 85 Al 5 D7 =0 1) 3 9 i % 9 (AL B0 2 5 B H 2 547 2 .

H,, 6 57 24 8 65 £ O =X 0E ) 3 30 2 a0 AN (BRI 2 5 B XY H S 517 M2 .

JL T 2t o R T 9 A = A 43 0l i 2 ) B B AN AR ) B B A 4 O =X, o R AR B A s . B
AJ JE BN (Zeigarnik effect) $& T 55 —Fh Al e o O 322 K 0] JEAE 20 420 20 45 48 (Zeigarnik ,
1927)" R, AATTRAE B A B A A 20 a8 00 AR A 23000 & 58 U 3 55, T A oK 58 A Y
FHCACIF o X IR, RN R BT SR AT RE 27 AR BRI SZ I o BRI, 2 3 2 0 ) o 2 I E A R
P2 RS, AT R A 23 SN 1) T A A o R R R B AR T 5 B A RO

F it — BRI IR T U LA S R AR SR ] T AR B S LUR A T
IR BRSO A BTG B B SR T L Ui S O e o B S AR W S R R e ik Oy X SR i
E G A ) VS A T R A e ALK L B g [ VA Ak 1A R4CRR S8 (Hardeman 55 ,2017)7

S AR L E 31 keI

5T — F I UE VCCE A v f R 5, 5E 2 R R 1 Ui 2 400 T 5 3 0 Jo A0 {0 8% 0 % 1
IS5 BIE ST AMMER, DL A AR Y o 2 5 8 4 o Oy sUfe i (3L 01 2 5 B AT R E)
{14 38 45 R o

1. RIEIT

(D FF BT SR W58 —r RS NS & PR 50— N DG 2R i, a4
W% PR AR 2D RO RIAT R R RBEARI SRS B o B AR A S A DG HE R T I A i
AN A CBN B sl BN - BT A A ) M EREI S S BIE S 51T
HERELETE, TEBERMNIES S5 T Zaborek Fl Mazur(2017) . Albinsson 25 (2016 )13 (J& %
TEHE AR ATARE AR ) A (2019) 5 (AT R ) L BiE A (2007) 7 (R B IR )
LEFENWARE, ZEIGEEAFEHEENB LT R ARRNE EEOLNEHT2ES K
HVE S AT A RS B AT A A R R R R T S RO
TEBE ST Ml TR AIF AR AS A R SE B0 DL R R R, W R R R AT T R A5 20 0E S R,
TSR H Likert 7R R V" RREEATE T RBRTELM5E

() B . A T 2o B [ 6 A M s B e W VLA M N T VLXK R S . WiV & 0
RO & JE TN T8 A0 JOA AR 1 o O o 385 8, KO S AR IO T T 5 11 B Ll =3 1L 55 SA eIy v
O E AR SRR L 4 L AR L S B S, L R R AR v I S AR D R 9 0 P R
ARJEAEF . A E] 4> A 20204E7 A 29 H—8 H 31 H .10 A 1 H—10 H 7 H IR B, i 56 1 25 Fn [
PREE 4 A, it 41 K 0 SRR OR M) 36 0T, A 32 07 S8 ) b Ui 2% A5 o AR B IX AT, A H ) 36 4 i i
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FEREFE AR 10~15 By 2Z 8] o JEA B R R R 2 502 0y, oo 2 nl 0 466 10, 41 3508 K 92.8%
2. BB
(DRSS WAFEA T BT 70% M Z Ui & BFEA 1~4 R RIEERR LD, 6 B FARR
[ 5E . Z Vi 83.5% Kk A TWILAS , A2 B E KPS, Wz vid Nm T B, 453 U
T HIHE A G 71% , WO 20 3 ST LA R B LB A 83.7% o BT I B LUK BENR R £ R AT A
FANAHEIE51.7%, B A FLMRELIKT1.2%.

* 1 % H A B ST A

% 7l 4 B I 3 bt (%) e 4 B I bt (%)

5 5 195 41.8 WK LA W 389 83.5

e 271 58.2 ol H X 77 16.5

18~25 ¥ 74 15.9 B RUT 81 17.4

5

e 26~35 % 106 22.7 R R E 385 82.6

36~45 ¥ 151 32.4 ZA 241 51.7

46 ¥ B ULk 135 29.0 AT # i3 141 30.3

By 100 21.5 H A 84 18.0

FERN | BE-KF4 34 7.3 <1% 64 13.7

EE-HF & 332 71.2 1~4 % 346 74.3

105 T T 212 45.5 N R % >4% 56 12.0

FRN 10~20 7 TG 178 38.2 — — —

20 77 TG LA E 76 16.3 — — —

BRRIE (EEEE

(2) M) 5 A 73 Br o AT SmartPLS 3.2 B4 X 450 21 3 47 I 45 53 A , 728 6 1 PR 38 2047 5 7E 0.785~
0.941 Z [a] , ¥ T 0.7, FF & WF T 2K i £ B Br A7 U (Fornell il Larcker, 1981)'* . 3% 2 fii 78 , BF
AL 5 1Y Cronbach’s a {H7E 0.810~0.940 Z ] , 2H 5 15 & (composite reliabilities , CR) {H 3 K F 0.8, Ui
W45 A48 & 2 ) A RPN — 80Pk o BT AR a0 S 1 K BUAE 5 i (average variance extracted ,
AVE){ETE 0.706~0.826 2 [H] , ¥ K T @ I {E 0.5, 7 B 25 28 & (8] 2L A R 47 A WS4 (Henseler 55
2015)' . AR GE b, DX 0 0B K 30 S Dl AN AR ik AVE B O R B KT 5 G Al A o 2 ] Y AH G
FHC XS A& EREUE R T XM LT R BE (W3R 3) . [H T PLS-SEM 23 & fiti PF 26 43 42t
T FH| FH 5 B - B L R (heterotrait-monotrait ratio , HTMT) & 2] Wr X 5 % &, Bl — AN F 28 07
25 I e 1L SRR e BT A A R ST O A G L T SR TSRO AR T HERE A 0 {E 0.85, T B B IX.
G355 % B B (Henseler % ,2015) 38 1 3 2~38 4 (0508 7] DAAS S ACBIF 9% rp 45 728 g 22 |) HL AT 2%
8 X 23 88

*2 ERGESRSRE
rE W& LR ﬁﬁ@? Cronbach’s a CR AVE
F 5T
EEWRESRERMENTRAERE ZHE 0.872
REEzhit | EFEFREEZAENFRE L TR 0.879 0.832 0.899 | 0.749
EEERESREEHRENF AT HR 0.845
EEMRERBEMALZANTEREE 0.798
Rl ATH | EEFHREETSHALZNGHERS 0.879 0.810 0.888 | 0.725
EF B RE £ AT x4 2 fn 2t % R 4 0.875
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Bk 2
g W& AR s ﬂ’;[i] Cronbach’s a CR AVE
F R
EEMRENETHEARBARENE L 0.851
BReadalt | PR FREALES BEEER 0.871 0.818 0.892 | 0.733
EEERARKBRENMLERG LR ES 0.847
RUEGERRBRE R L 0.860
BAFHL | RAEERE T2 EE 0.889 0.859 0.914 | 0.781
R ZREAEEFEL 0.901
BAA A RERAZRE NEE 0.897
hEEa s | REEEANEZR A 0.919
0.929 0.950 | 0.826
SRR | REENMAREARE 0.941
RELZLERER EFH 0.877
RERFE -t B R ERES LM E L4 0.882
REUSSL LB WMEFH R ERES 5 ME LA 0.895
\ REBRBIREHEALT  REEES 5N £4 0.854
& Rt 0.940 0.952 | 0.769
REBRARN S AEL R ERES 5N E 4 0.873
REBBEMMES RERES SN EEA 0.872
REBFEME R L0, st ERES 5 M A4 0.883
om R g R AR A 0.885
NEENE | RBANETZRE 0.808
. 0.860 0.906 | 0.706
A8 (%2 EEBRERS 0.785
REGRE®R & 0.878
T AR R RO 2 51T 7 SR I A A 0 R 5 AT TR B Ak
*3 X 7 3% A
T E 1 2 3 4 5 6 7
1R o B 0.865
2. B N 0.512 0.851
3R B T A5 0.379 0.320 0.856
4 BN AR 0.542 | 0.401 0.364 | 0.884
5. kA A5 ER 0.609 0.527 0.468 0.564 0.909
6.4 €& {k 0.444 0.351 0.299 0.363 0.407 0.877
T A B 54T 0.350 0.251 0.232 0.278 0.614 0.357 0.840
T = R AR Y B R AR AE G R B, N A R I BB AVE /Y TT AR 5 (E
%4 HTMT X 3 3% & 2 #7
T E 1 2 3 4 5 6 7
L& E s —
2. R T 0.620
3R Hn A A 0.458 0.391
4. FNFE 0.638 0.477 0.433
5.k A5 ER 0.691 0.605 0.536 0.629
6. 4% & (& # 0.501 0.401 0.341 0.399 0.435
T EER S 5TH 0.413 0.292 0.277 0.319 0.685 0.394 —
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(3) ZE R B J3 1 . K JH PLS Algorithm 32 . Bootstrapping (5000 YK 41 £ ) Fl Blindfolding (% & 4
W& B Sk 7) X eE M A AL JEAT ARG B . R B, T O Z B K [F # (variance inflation factor, VIF ) X}
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“Good value for money” or “Happiness for heart”:Research on
The Balance Mechanism in the Co-Creation of Host and Guest

Value in Rural Homestay
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Abstract: Homestay is an important form of business to drive rural economic growth, in which value co-creation of host and
guest is the key to promoting the high-quality development.In the consumption of rural homestay, tourists not only pursue
the material function named “good value for money” , but also care about the non-material emotional experience named
“happiness for heart”.However, it is not clear in the existing literature whether material value perception is more important
in daily operation of homestays or the non-material value perception.Besides, it is not known which of them can better
stimulate the tourists’ willingness to co-create value between host and guest.So it is meaningful to explore these problems
which can help to alleviate the dilemma of homestay operators’ choice and maximize tourists’ willingness to revisit.

Based on the value co-creation engagement model (VCCE) originated from the value co-creation DART model
(including dialogue, access, risk, and transparency) , this research combined the questionnaire survey and online
experiment to explore how to stimulate tourists’ willingness and behavior of value-co-create by balancing their material and
non-material perceived values.Study 1 designed a scale according to the VCCE model, and conducted a questionnaire
survey on homestay tourists in Taizhen Town, Zhejiang Province, which was aimed to verify path relationship and the role of
sales promotion in the model.Study 2 consisted of two parts of the experiment, which was realized by recruiting participants
online.First, we explored whether there was a significant difference in the willingness to engage value co-creation between
the tourists who were in “happiness for the heart” consumption situation and ones in “value for money” consumption
situation; Secondly, we tested whether there were any differences in the promotion preference between the two types of
homestay tourists in different consumption situation.

The research findings show that: (1) material value perception (including perceived accessibility and return on
investment) and non-material value perception (including perceived interactivity and perceived fairness) have significant
positive effects on willingness of value co-creation engagement, and the effect of perceived interactivity is the largest one.
(2) Non-material value perception is more useful to stimulate tourists” willingness to value co-creation than material value
perception, and tourists who are in “happiness for the heart” consumption situation are more willing to co-create value than
those who are in “value for money” consumption situation prefer the type. (3) Both material sales promotion and
non-material one play as a moderator between tourists’ willingness of value co-creation and action of value co-creation.And
we find that the tourists who checked in again have the traits : material promotion has greater effect on tourists who are in
“happiness for the heart” consumption situation, while non-material promotion has greater effect on tourists who are in
“value for money” consumption situation.This shows that there is a Zeigarnik effect.

The theoretical contribution of the article is to expand the understanding of the impact mechanism between tourists’
“perceived value—the willingness of value co-creation—the action of value co-creation” from the perspective of balancing
material value perception and non-material value perception. Finally, this paper puts forward the following practical
suggestions for mid-range rural homestays to realize high-quality development: (1) homestay should employ the Zeigarnik
effect to promote tourists in order to meet their “completion obsession”.(2) In order to improve tourists’ willingness of
value co-creation, the homestay should increase the level of host-guest interaction.(3) On the premise of meeting material
needs, host or housekeeper should convey “sense of life” of the local to tourists and create a sense of immersion elsewhere.
These suggestions provide new ideas for promoting rural revitalization with homestays as the starting point.

Key Words: rural homestay; value co-creation; relationship between host and gust; material value perception;
non-material value perception
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