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(BRI 2016 5 il A1 25 K55 ,2008 2 ) | DL L B R 75 R 3 00 T 0 B, TE B 1SR ) 5k
T RER 13X P4 R £ T B

AR R 0 TR R A R, G R 5 A B L 9 S5 A1 & B ( Brennan I Mccalman,
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BEWHiFHER | 588k KAEAE KRG E KT E S H
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D o A
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PEAE = A DK Hp S5 L UV O 0 3T R R < R BH CIRODURN T o T 0 T R 4 28 R VI A4 A B
FL,F 2017 4211 A 15 H—12 H 30 H , 7649 A s e i i (4745 id 3 A T R 54
85 A TR B BRI A B GRS 18 J8 2 ) AR . 2 BT B 7R AR U i
ABEBI Z U R REAS 0 R 4807 257 B KAk (Farh 25,2012) 9 Bl 5 3% A6 7 A 4 BF B A% 1 R
Jei , BEALIRASF — A RUAS B9 101 3, 76 2% A Bh B P B R 305 58 e O 98 3 /NAL A o 1E SR 25 3843 % 1)
& 1902 fy, MY T IA) 4 1533 4 (PR FH 510 £ 2L 502 4y 770 521 £y ) , 43 % [nl 4 [l i %
80.6% .

o BRAB A Bk 2, 1E SR AT AR AR (0 BB AU < JE e R DT R 2 D5 i R, DA A S B HL - de A H
P18 4t 285 BB 6 A2 A 11 5 R A B B S L ) R ) o P DR T AR AR R K L 22 VR AU L 1 AN 5 )
R Y AT TC S SE B — AR AR o 2B R AT BB 45 T 5% 45 A ok — e R 25 L PR IR 5
B TR ST T e T IR A B IR R AR R 2 S 58S i o i, HH TE
T o ) B kA ) 5 A R A T 5 S B O T A e A O B LS A
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Sy Il RIS R R 1, AN X B AR 15 R AR A < 32 T AR ) 5 e O R o RIS o A )R A0 -
17 00 0 S — S RO CE B R0 =1, A IE# RS =0) f* B b il 8 (mEE =1,1%
B =0), Hrp B8R X R0 5 S DUAE (= BE e < BME) #E1T TE 2K
P AR 5 R AR SCOG T I NI 1T 5 R s A0, 3 A 48 LA o A8 B g N BBk 1 A s N T GE TR s (A
AR Xﬁﬂﬂ“ FERFEWCA) FNSCHT H A H 25 B o X A [ A5S80S 0 A7 L 3, 0
SV bR AEAE A 02T A UL IR SUBK S S R S

ﬁ@ﬁﬁﬁmﬂ 12, % & T AR R N R R R R TR 2 1S B e AR N L A T
S REA I T A B R AR ttﬁ%m%%ﬁﬁwﬁ*D%ﬁéZIKB’J“iE'rZ"%ﬂ“iﬁtﬂﬂi”%ﬁjﬁﬂ*z
25 REOT MM EYE, U5, NC AR RS P2 S REAR S0 R A IR RN Y B
SRR AN AT 2 A SR A B B R R R T SR R UK Bh DR e
R

. ST R S R

1. 7 AT

RO R IR BoR 8 EEAE S N DGR (S AR 2 BE R SRR RERA) NS, =
AR ST ARFEARRALE p =0. 05 KV L AEFE B35 22 5 s MR, R0 07 2250 b7 s, Bk Je min H i i &
BET T, SRR AR TG IR R AE H 0 b SR 24 (8 R 7E AR R AN BRI  BAS HE T 8
KiLF p=0.05 KPR EZER (K3 PIR) o o4& HREA A A 2 8 09 6] ik, o]
H R FOC B R R A T 5 S s e b o RS UERE 0T

TEAL T 1533 BRI EREA T, B 1 (50. 8% ) 541 (49. 2% ) iy & RAKY S5, 4R 25
BT VAR 36 ~55 &7 (79.7% ) (AR HE, b JLLL 45 Z LU N H £ (51.2% ) o JH AR
DL 3 D5 it (64.3% ), 754 29 30% (WKL 2 D A # 1w v LU 24 05 % 1 b 3 (8 fe /)
(4.5% ) . B RZEBIE 75% ) 875 # 1 ZBEF A KA “ 150001 ~ 250000 75" Z 1], J& F H Al
WA T 5 1 A BRI B A/ Hdr 1L “50001 ~ 150000 JG” BELH E Wi 2 (3 15% ) . BN, il %
1 e H H 2SR R (5 R (3. 86) L (H A 57 FEAS T G 50 7R, A8 i AT AS 208 L1 3
— B AE p =0. 000 K I N B 25

W A AL S b i B T (A K B ) L (T HOE AR K, 20150
Gale,2005 ") | 4F i FAE WA KT 5 2 1 S e 0 ML R0 AR A0F o {FL Bt 25 0 4% 95 358 I I ML 45 45 48 A
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LA i R N DL B 4 B0 Ui 30 4 1 24 R N TV H A M s IR R H 25 R AR Y
o AN P A R U 2 A T ARUR G0 < R O 0 N AR T B R (FE 45, 2012) L MR REAS
AT 20 T0% (W NBEF IS AE <18 ~45 &7 Z00] J& T E T WE . 5K AR IR I 45 X L ] 5 A
“150001 ~250000 JG” B4R 8 , AH 43 it — & A 1 ax 26 AR R T 08U 09 RO 98 35 . £ SCHR
(2016) O 45 H, H R B4 A — S B BT AR o S AT IR SRR AR YA R F 20 T T |
S8 B 2 AR AR of U b 3 i RY ) R T, G R WSO B B £ g B R R FEROTT I R R A (&
B E B ) AR AW o 25 B UL, Y AR AR AE B i T H e & R AR AR i A B
A B FRAEE

*3 MW AERLE S A TG4 R KA E o3 A E L
EIRA
B bl # I X’ Sig.
(N=510) | (N=502) | (N=521)
N T
[ 259 252 268
T 51 0.158 0.924
+ 251 250 253
18 ~25 65 66 70
26 ~35 23 20 25
EH(Y) | 36~45 272 248 265 4.261 0. 833
46 ~55 140 150 147
=56 10 18 14
& RUT 30 17 22
) BES: 160 166 152
ZHERE 7.431 0.283
AR 230 215 248
M+ Rk 90 104 99
50000 % ML T 20 18 18
o 50001 ~ 150000 72 70 86
K AN
() 150001 ~ 250000 385 370 395 14.617 0. 067
JG
250001 ~ 350000 24 28 17
=350000 9 16 5
SR H A E
One-Way ANOVA
W18 3.82 3.88 3.85
F=7.332| Sig.0.865
AT AT AT AR A ARE
W& MLF =1
mi | am | mml e pe | ap | RERRF=1.228
Sig. 0. 922
1 4.85(2.39(4.93|2.66|4.89 |2.77
FHE & F=1.308
Independent t-tests Sig. 0. 987

Sig. 0. 000 """ | Sig. 0. 000 " | Sig. 0. 000 ™

GBI TR < AR SO Biodi Ak 2 245 34 o
2. 5 A R R BB B 4 A R S REAR
QR R I , 7R R SRS A 2 A S0 [T U 8 0 ol FHAORE #h  E — R R R
F H 5 [ B R AR 5 R E S 13 A | A i (5 BT HAR A U A N D ST R o
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A H AR S ) @ T BE &R . —2log likelihood , Chi-square test ,Nagelkerke R* Overall prediction rate %
FE bR s PR A2 B R R A (an 3k 4 s ) .

* 4 HETEROEHAN DS AREIR AR
HEE BA 05— &R BA 2 H BRI EER
N =1533 B - xld B % b
el -1.183~ 0.306 -0.085 0.919
£ -0.071 0.932 -0.046 0.955
THERE 0.103 1. 109 0. 096 1. 101
KRN 0.324" 1.383 0.505" 1. 657
LA E WA K 0.226 1.254 1.282" 3. 604
T o M 0. 067 1. 069 -0.899" 0. 407
ERERES 0.293 1. 340 2.061 ™ 7. 854
4 A g 0. 042 1.043 0.205 1.228
AR R 1.213™ 3.364 0.433 1. 542
18 7% 0.332 1.394 0.082 1. 086
R 2.033"" 7. 637 0.315 1.370
A B 4 M 37 B 1.018 ™ 2.768 1.307 " 3. 695
(A=l 1.960 " 7. 099 1.201" 3.323
R -17.031"" 0. 000 -15.766 " 0. 000
-2 fE Lk B B B gkt H =277. 833 —2 fEfLR B B B R A Bk =215, 462
) # A K 71 =373.405(P <0.001) # A £ J7 8 =304. 196 (P <0.001)
MR E :
A E =0. 602 AR E =0.714
BRI % .84, 2% BRI % :86. 8%
W p<.05,"p<.01," p<.001
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An Integrated Study on the Recall Effect and Persuasion Effect
of Tourism Destination Slogans:The Example of Domestic

Seaside Destinations
QU Ying' ,ZHOU Xi’

(1. School of Tourism,Hainan University, Haikou, Hainan,570228 , China;

2. Business School, Guangxi University , Nanning, Guangxi,530004 , China)
Abstract: The recall and persuasion effects are two core requirements of slogans. However, current studies primarily
establish the guiding principles of slogans from one single angle of them. The study solely follow a recall perspective is
particularly prevalent. Whether this approach is scientific depends on the convergence or divergence of slogan characteristics
that determine the above two types of effects. If the slogan characteristics driving the two effects are inconsistent, the results
from the research line that only follows the recall perspective are largely misleading. It is because the recall effect does not
represent the ultimate goal of marketing.

Several studies have confirmed that the recall effect of a slogan does not necessarily lead to a persuasion effect. Various
moderating variables may exist and take effect. Nevertheless,scholars have not set foot on the question of whether the slogan
characteristics deriving the two effects are the same. In addition, whether or not there is a moderating variable on the issue of
the dual-effect driving force of slogan characteristics also remains to be explored. “Brand familiarity” was chosen as the
potential moderator for testing in this study based on two reasons. First, “brand familiarity” is a classic moderator that has
been widely proven to be effective in the areas of marketing and consumer behavior. Second, the moderating effect of the
“brand familiarity” has not yet been tested in a context of the validity of destination slogans.

‘

This study sets up the following research issues to examine the “convergence—divergence” status abovementioned.
First, generally speaking, what design characteristics significantly influence the correct identification and visit-willingness
stimulation of a slogan,respectively? Does the two list of characteristics overlap? Second, does brand familiarity moderate the
validity of slogan characteristics so as to influence the double-effect driving force (i. e. ,both driving the recall effect and
persuasion effect) of some characteristics?

Six domestic seaside destinations(3 familiar brands plus 3 unfamiliar brands) were taken as the brand source of slogans.
They were Sanya, Xiamen, Qingdao, Wanning, Qionghai and Lingshui. The eight focal slogan characteristics were systematically
identified through a two-round Delphi method. The survey was conducted in Guangzhou,Shenyang and Wuhan from 15 November
to 20 December,2017. A total of 1533 copies of available questionnaires were retrieved. Six “binary logistic regression models”
(three taking “slogan-brand identification” as dependent variables and the other three taking “destination visit-willingness” as
dependent variables) were established to identify significant slogan characteristics overall and under moderation.

The research findings are mainly concerned with the following aspects. In the overall slogan sample,the characteristics
of “use of modifiers” and “destination name included” are found to have dual functions on both the recall effect and
persuasion effect. In the sample of familiar slogans,the comprehensive effectiveness of “use of modifiers” and “ destination
name included” is still established,and the effect is even more prominent. By contrast, the slogan characteristics determining
recall and persuasion in the unfamiliar brand sample fallen under two separate characteristic dimensions. The comprehensive

effectiveness of “use of modifiers” and * destination name included” does not hold. In addition, many other slogan

« « «

characteristics (e. g. , “ emotion-stimulating” , “ ease to remember” , “credibility” and “uniqueness” ) also subject to change
in effect size and/or effect direction under moderation.

The specific theoretical and managerial implications include: (1) the common practice of establishing slogan design
principles based on one single effect angle is not advocated; (2) the conventional understandings of the utility of “use of
modifiers” and “uniqueness” are one-sided;(3) the slogan design of familiar brands has the advantage of flexibility, and
the coupling effect of “modifier” and “ destination name” should be made good use; (4 ) the slogan design of unfamiliar
brands lacks flexibility , an alternative way to achieve the comprehensive effectiveness is using only slogan characteristics that
facilitate recall or persuasion,while realize the other effect through a new path. The limitation of the current study is also
discussed at the end of the article.
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