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(1) 2 0k 2 JE AL FASVEAL AR B0 A T R R . 3 — S B R B R — B R B T 3 %
FEINN A7 R B AR 28 = AN J7 T 9 A B0 75 5K ( Grewal 45,2020 s Hoyer 45,2020 ) . il 4, %8 fig 49 3%
B — 1015 B AR M THELMERE ) 7T B B 25 3% b 38 2 0LA5 8, (X BE 72 T ), O S B A e Ak
PR T L AR BRIV 7 ) AT 984 588 314 %% 2 B9 A PR 86 ( Bleder 45,2019 5 B #1458 20201 ) ,
IR IR 55 LB A B R R G S AR AL TR TR R — A0 B AR Y B M e ) TR O
UV 2 2 25 B KO 28, 38 2 ) G A R R E S, SR AL T 9 B0 UK 56 ( Gelbrich 4
2021"°* ;Huang Fl Rust,2018""*' ;3K JfE vk %5 ,2019" ) . % B W0 K BY F (o — 015 B R 10 5 3 1
BE ) AN AN RS0y A B N B B A B 7, 0 AT 0 O S 0 2 O 4, S AR A P AL IR 45 0 A S A
oV &, ISR AL T 2% 3 191 32 AR 5 ( Pantano Al Pizzi,2020[50] ; Puntoni 45,2021 (15] ) o

(2) 4 B 2 6k 4 2 e P 9 MR 45 J00 SRR v o 7 W SEE T, 91 9% % U A 2 O AR U A L
T B 506 1) T A A S B K 7 b T 3 v A 56 55 AR R O L TR R B A = O iTiE K
T S s R BRIOA S T RE R S 4 B (L 48 ,2020) G Al AT R R R 5S4 A R R H
24 51 5 T A%, 386 ek i 30 B Al K Bl 14 0 A Vi T (R S R R B R ) SEmbie
B 9 R, S AR A O B 7 A A 1 R, LAKE B % W 7E 0 B (Qin I Jiang,
20197 ; Vieira 4 ,2019""°) o ZEMG LI, Aol 3z AN T8 BB 4 (AT 4 48E F1 30 00 45 2 2 5 L1
PARE B TIR S IREE R VR IREE) , AT RLILILSE T 56 JBRBE L fih 56 IS4 265 22 8P A 1A 6 T
A 3 7 7 TR R s () SRR S R T B DA T SR 3 9 3 T Rk Bkt 2 vk 0 4 1A 5
(Grewal 45,2020 ; Wedel %£,2020"") . 1EW 3L J5 , 3 T 9 4% 1k FIUE B AL B B AR 7 5 mT AR 4 3 2%
B TR R G, ASWT I AL 7 R S BR  R IR 45 B AR A T (A JE S B R S B R AR ) L
T i M 5530 B % 22 1] 4 5 B A8 153 4% A (Porter il Heppelmann ,2015) 7%

(3) 98 Bl X 670 T4 568 1y FELEIE 0 T o S — A5 B R R T A O 7 o SR O e L 1k
B AELE RE AL 25 10 SN A 5 0 B R 14 ) R MRt VT R 2 48 T 20 R T S L B A0
BAR BEA AR (5 AR U R G R S8, 4 0 2 A L = [ B O A
i 437 %8E (Luo 25,2019 S5 i pk 25,2019 ) 5 [R5 BE ML &8 41 70 6 25 10 B S5 v % %k A2 B 43y
() At | TIT i 2 {6314 2 2 77 2R R AT 16 B ( Mende 45,2019) 00 LU, B ERLAS A OB B 5 A
KRR, 75450 B 3% 5 3 0 10 T v, A Rl 2t B 0 vk OB R B 5 e A R 4 Y 4 KU
(Libai 45,2020) 7, )5 , Aol A% B — 105 B BRI 3R T 2 5 0 S AT N0 B, LS A
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min SRR 55 AT Ak A2 8, 33X T BB 2 fo T 2% 3 8 R X B I A AL, DT 5 | e XA N BBUER A B B R
FAME (Cui 45,2021 s Puntoni 45,2021 %) o BRI, s b 7 38 2o B i 3 52 5 AR B2 1 3 5 3 U 0 2%
TG B Wy Be A5 2y =, S I 3l DR — AT 8 B AR i SR BR M T 7 A 9 7 T 52 1) (Adello 4§,
2020 %' ; de Bruyn 2 ,2020"'") .

3. EZESEE

(D) e b m = MAlMESN SRS . S2arl g mfE A shik (an g sh 2 4]) FLl =
i A2 77 B AL (N3 G A BRI N 4 ) SRR AR B A5 S H R A R R B — ARE R ROR TSR A Al R
PERE I OHT (a0 AT 28 R RE I & R BB LA N SE) I i AE S R (N BER B RS Wiz s 544
(Porter 1 Heppelmann ,2014) " | £l 7T F) FH 87— 1015 B 5 AR 55 8% 7 10 5K 3h 0 7 R A s (G
PRI 25 1) ) A 2 SU 1) A A I 485 56 28, Itk 4l A5 0 7 A VR AR AR R B S S ISR A 2
B E B 3058, WA @ T Fr st i S EA S R G, LI XT & 2% 19 40 38 58 4 4 5% ( Kopalle 4%,
2020) I, LT IX e 4 4 A 2R BB AR 7 I 45 T A B £ 07 R 25 A 06 S 2 5 IR I AR S
ARG, LASE BA Ml B U A0 R 4 Bt (B3 (R BRI ,2019) 7Y

) MGt JmB AL B . BT 3 — A5 BB AR A S 58 A b A H B AR K it 25 9 45 ¢ U5, 38
o RRE RN R E R BRI B LG T SR RS RS 2w
B LI [ LR A7l PN P A 45 S M 037 ( Cennamo 25 ,2020) 7 il 40, B TR Bl R 2R 0 5 0 45 1S
AR AE 0 e 8 % 1 R 4 = 00 25 UM o 5 28 TR EE B R i I & MRt sl 4t S i . 5 — i,
18 40 i 38 R0 A Ml T AR 7 A T T R S B A R R R S8 BT AR B R e A A Y DL [ R A
T 3% 1 5% 4+ Mo A ( Bjorkdahl,2020) ™0 {5, 56 4 3 4 #4988 R e AR S S 45 1 7 S BE
K HSMEA T R MR R T i AR S s B R T, B T E i E Al BT AR R Y
HARUREA

S B 5 7 N T R N N 2 N N 4 S 2 RS 7 N (87 e o i o S U A '8
N7 SR T — A B AR B Y AR Y B Rz — o SR, B AIF O AR R AT G A AN R R
58 788 O A ol 28 7 SRS B AR 0 B2 2 o AN, B R (T35 S A A B ) Bl A OG RO A
M BT A S R Y 25 A RZ ), DL KA b 3 e R R A S DR R b AR PR AR Y LA
I L S H S 00 )

. B — S BRI RE A

LR AR 1 AR Al 4 B SR A BRI A 2 A G, R S B R 1 OC B DR B, R SR R
ANTTIE BT R RE ) B AR T L MRS A B AR O CE RS TR ST RE D VE A A ig F
B8 S (Moorman A Day,2016) feol

1. H3m A g h SRk

18T 5 B T B T Aol T2 F R — A0S B R IR AL Y 2 R UG S Y R AR DR 1A
CGE TR0 7 s 0 BT si 7 i I S B A0 B 1 30 S A5 45 2505 8 1 B B3k g B R RE ML AR RS vl
AR HBR % I J& FFAT 20 13, LA TH B % 4 B 45 2 ( Paschen %5,2019) ' o 76 T 37 B0 P9 45 1T, A
Al TR B — AR AT B B R S W AR A B B R BE 5 A ok 9 B E Y DT L AR B (Porter Al
Heppelmann,2015) ' J4 0 2 75 5K % b A1 397 K2 00 %% 2 15 465 22 4 8 i 3 JR 0 il A 80 e o {1
TS, LR Tl 19 3% 4 43 (Gupta 28,2020 ; Wedel #1 Kannan,2016'"") |

2. MEEZEE AW

T B 3R B BE , AN R0 A IR Bl 1 BB FE R G R A VAR I E AR LR 1A T B A
b T B A AR AT 55 2T B — A B BR Rl Al P 75 BT B ORI & T SR T B (i ik
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T A 3T 0 A B KL PR R R ), SR I 2 T ORG v VT T AR % A SR B R T R, A
PRI 77 R G B AT I 2 % F i E A 2 9 SR 40 35 R (Malthouse 45,2019 52 4k % 45
202011 5[V sl 32 RS 3 £ B AR K TR DT 1] R A R A 26 AL T H AR IR
o % Bl 20 0 R 4%, LS AR Y 1 L D o 1 B A5 VS E, AT R 5 % 3K BBOROR: ( Fong 45
2015) "% AR 4 2R B B, AR IR R R S8 H A KL B AT LA R L IR B A g
SR N LB, L R A B B IR SR . Luo %5 (2019) 7 % B K AL B A AE W 5] & W K )y
TA 4 20023 T 3 ) 020 B3 T B K S AR 2 T 9 06 5 TR UMY . AN T — 101 B R i e
G T AR % i 4 10 30 A AR A, T It 7 O R S R L R T SR, R %
(1 #esE 2020) Y it , A WL 2 AT LLATET 4k 15 57 % 59 B s R X, 38 i Sk 0 % 4 1k 357 25 1 g
WG WK T B R R R R U ( Kumar %5 ,2019) 7

3. RMAEEEENS T

T — AR AR S AR T TR 194 70 4 SR S A T 15 A9 T 306 A5 4 496 B, T L 4
T 5 R A UL R R 4% 2 ) B LI EE L KRS S 5 (B A R 5 R 6 (i
% OB BB AR B R B R s R A R BT A R I AL ; T
I, 3 0 JE T R ) A 406 31 B J% A €0 T 3, o R 5 A B 9 4T 55 38 W 22 JT Ak ( Swaminathan %
2020) 7 it g S SRR O T I 0 4w R Y B S 4 S B R it
F (RO ARTT ) B fdi 2 (%) 7 190 268 0K A5 81 338 e b [) 2 380 O B 00 JRE Ay 1 R A7 ot 2 8 (39368
#,2016) ) PO, 78T AE LR AR T 0 B b, M R A T R A B R B i KT i
By, T L7 P 670 1R & 4E (Herhausen % ,2019) )

4. BT S HITRE DB

0 — PR S AR 1 5000 040 DB 0 T 5 B i 7 Y A S G 14 4 R v R B £ T
Gise g o B — 100 B AR AT LS B Al AR B P 332 7 B S S ERE BOHE , fof HG ly T A
AT HR AR 1945 B %8 U (Ma Al Sun,2020) o PRI, AR5 58 OO 1 R BE AL R 4ol AT L AR R
A S S R B R S 0 A R R R 4, 2018) T DAk Rl 45 B Ak A B
TR B 50 S A B T 3 BR B 10 S HE T R R 25 O AR 25 2R S0 M AR 45 ( Brock Al von
Wangenheim,2019) ' Hoh 57— 1013 B4 AR T LA A 55 45 52 925 1045 A~ B B, I\ T fiE 42 07 {3
AT FEM 5 50 55, 0F Rl 45 B0 20, Tl B TR A (10T 28 45 3 1oF 190 45 £ S 28 0 4 £
b A R i B T T AR 0% R Al B S B T LR R O W A e R, DA A R R AT 45 4
I} 9 4 58 J ( Kretschmer I Khashabi, 2020) 70 B4, 36 T A ROHE M X He i FE AR , £l 7T 7 £b 3T 88
X4 R AE By ST A AR, S BB A AR B g v R T L TS 9 e % A R B P 38 A (Gaur A0
Gaiha, 2020 ; g o 25,2019 ) |

5. EWASERREIBTEL

(1) PRI I o Al 38— 10 A5 BB AR R AHT 7 T % 09 81 38 075 1 L 7l 20 7 % it
T AR R T 3 B A I B, AT I 0 2 T R, 9T 4R TR B 61 453 ( Kumar 45
2019) 7 g T N TR S5 ATl A BB A, T T ML 2 ) RV B TR SR R A B
B B 2R 45, DT B 7 ) T RE R M (A B I R A T ) Rk £ R
(% & % 5 ) ( Fernandes 1 Oliveira,2021"% ; Gelbrich %5 ,20217) |
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The Impact of New-generation Information Technologies on Marketing

Strategy: A Literature Review and Prospects
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Abstract: New-generation information technologies exert great influence on marketing strategy. It requires companies to
identify environmental changes quickly and adapt their marketing processes and infrastructure to these changes accordingly.
Extant literature has attempted to document the impact of some specific new-generation information technologies on
marketing from two perspectives. One is the technology perspective,which summarized the technical features, adoption, and
potential business applications of these technologies. The other is the influence mechanism perspective, which explored the
how new-generation information technologies influence marketing management processes and activities. However, few studies
has clearly addressed: (1) how new-generation technologies affect marketing strategy; (2 ) how marketing strategy
formulation and implementation respond to the changes brought by new-generation information technologies. Thus, this study
aims to explore such questions from a marketing strategy perspective by examining the how external marketing environment,
marketing capabilities ,and marketing configuration have changed with new-generation information technologies.

This study firstly conducts a systematic review and analysis of relevant literature on the changes of marketing strategy
with new-generation information technologies. Specifically, it begins with a keyword search approach which searched the
relevant literature in databases, including CNKI, Web of Science, Elsevier, EBSCO, SpringerLink , Sage, Taylor, Wiley, and
Emerald. Some highly relevant literature from their references were also included. After literature screening,a total of 65
articles directly related to the research topic were obtained, including 52 articles in English and 13 in Chinese. All these
articles were read carefully to identify and categorize the documented changes of marketing due to new-generation
information technologies. These identified changes are categorized into three groups, external marketing environment
changes, marketing capabilities changes,and marketing organization configurational changes.

Next, this study analyzes and details these changes from several aspects. First, external marketing environment changes
are evidenced by the changes in technological turbulence, market turbulence, and competition intensity due to the application
of new-generation information technologies. The technical infrastructure of marketing has been reconfigured, which entails
data-driven marketing decisions and processes. Customer needs of variety and personalization have been highlighted.
Customers expect quality service across the whole decision and shopping journey, but also high concerns caused by
information technologies. The competition focus has shifted to product innovation and marketing ecosystems and the
competition landscape has been reshaping. Second, marketing capabilities changes are demonstrated by enriched market
sensing capability, targeted customer linking capability, expanded brand assets management capability, agile marketing
planning and execution capability, and digitalized marketing mix operation capability. Last, marketing organization
configurational changes are reflected in the blurred boundary of marketing department and the expanded data management
function of marketing, quantified and dynamic measures of marketing performance, and digitalized control and incentives
over marketers and data.

Lastly, this study outlines several managerial implications and future research directions. For managers, they should
evaluate the impact of new-generation information technologies on marketing strategies and accordingly optimize their
marketing activities in terms of anticipation, adaptation, alignment, activation, accountability, attraction, and asset
management. For researchers, first, they should further explore the dynamic influence mechanisms of external marketing
environment changes on marketing strategy. Second , future research should examine the differential effects and the boundary
conditions of marketing capability which developed in new-generation information technologies. Third , future research should
explore the new value creation roles of marketing departments and salespeople to respond to new-generation information
technologies changes.

Key Words: new-generation information technology; marketing strategy; external marketing environment; marketing
capabilities ;marketing configuration
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