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An Empirical Study of Brand Value Based on Theories of Behavioral Economics
ZHANG Zhu-mei, LV Wei
(Antai College of Economics and Management, Shanghai Jiao Tong University, Shanghai, 200052, China)

Abstract; Because of its privacy and profit,brand value has received substantial attention from both academic
and business field. Based on affection effect and framing effect of Behavioral Economics,we explored brand value of
the multinationals and their different action mechanism. We conducted a 2 x2 x2 between-subjects experiment and
verified that when rational and have preference consistency , consumers attached more importance to functional brand
value; due to affection effect,they thought highly of the hedonic brand value; because of the framing effect arising
from limited cognition , different advertising appeal would influence decisional preference of brand value; the main
factor was consumer self-construal level ,while the affection effect and framing effect had moderating effect.

With the development of global economy and customer behavior, the economics and psychics play more and
more important roles in marketing strategy. Because of its challenge, adaptive research on brand value of multina-
tional company in emerging markets has received substantial attention from both academic and business field. The
paper combines the theory of behavior economics with construal level and utilizes experimental method to investi-
gate. The findings make theoretical and empirical contributions to advertising decision and marketing adoption on
brand core value of multinational corporations in emerging markets.

21" is the century of economic globalization. As the important profit resources , automotive industry has close re-
lationship with the world economic condition in the economic activities. The production and consumption of automo-
bile concentrate represents the world’s mainly economic and political status. Automotive industry plays an important
role in the manufacture industry, especially in the whole national economy. Meanwhile, car industry has obvious
character of globalization \multinational and transnational corporations of automotive industry is in the highest flight
within the global MNCs. The text introduces the production and market’s conditions at present and competitive char-
acters of the automotive industry, analyses transnational brand alliances management’s history \necessity and existing
problem of Geely and Volvo from the research aiming at development stage \structure adjustment strategy making of
global automobile MNCs, brings forward a series of suggestion and corrective method. It is helpful to analyze and su-
pervise activities of the other enterprise.

At the same time , the text systematically analyses and combines economy with psychology activities from behav-
ioral economic theory to hedonic/utilitarian brand value from affection effect to framing effect .from advertising ap-
peal to rationality and irrationality of advertising decision from customer self-construal to advertising and brand e-
valuation , forms the adaptable mechanism and methodology of management, it is a tuff job and has academic and
practical significance. Above all ,the text gives the new explain of brand value from affection and framing effect of
behavioral economic theory , it needs solving firm’s problem not only of consumer self-construal , but also of other psy-
chological theory such as regulatory focus ,construal level theory and so on. The research content of text has premon-
itory necessity.

Nowadays ,more and more weak brands have acquired strong international brands to accelerate their interna-
tionalization through M&A between developing countries, between developing and developed countries, and between
developed countries based on the transnational brand alliances context. Our findings also have practical implications
for global brand marketers from emerging economies to enter developed country markets, and to make their brands
real global. The result of the study coincides with behavioral economic theory. This paper also provides guideline for
firms to conduct suitable brand & advertising strategy in emerging markets,and help to reconcile the heated debate
on whether construal level theory is still relevant to the brand value. Based on construal level theory, future study
will investigate the mechanism of the impact of self-construal on brand value including moderator effect of brand
cognition and propose that consumers with different self-construal stress different goals when they evaluate brand
value from low or high brand cognition, which leads to different choice.

Key Words : brand value ; behavioral economic theory; affection effect; framing effect; consumer self-constru-
al
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