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J 01 725 0 PR BRI A 4 o TR T R PR S BB T3 T B 9 (T 45 RS R, 2019) P
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WUk ) R PRE . X T4 ok, I R AR T IR A b WU IR I RE RS A AT 3R 15 T £ ik
%o XMAEAMT N T SFUEE TS5 E WL WRTHE T 13 O ARG 3, Aok B8, 118 2 — A
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JET L A0 , AR SCR FH 19 b 4 Ok B TP R DR D T B . — SR R R DA
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SR R 25 (Belk,2014) L FWR AT B 3R AT I S I TR 5 R
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SV M TAE G5 B2C B i Ml R 3, 33 B 20 191 58 6 % 5 7 & LA & 5 % 2 18] Y BB )
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A VR SRR I % T R 2 1 T A B AR A AT O 5 0 B R L O
B B E VR SR A B 5 A0 LT 5 14 352 1 4 ( Heinonen A1 Strandvik ,2015) ™ AR i [ (8 £
155 35 43 (1 s

I LA L AT, AR SCRe T 040 T 6 X O e O HE AT R . — ST R T A 5 IR 5 R R
BAYEE . AL N R WA — RO A B TR A, R IO B RS A B A A RO
G T BT X A — 25 T TRV AR S PRI L M S A e, R e —
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SR LTS IR S A R T E SEIE B N R B T, R B R R AT SR R B . S EAL
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FIE AT, B E AT, S LR A (5 AR 45,2018) 0 R I A VIR, A N Rk 3t 5 S5 AR R
=2 H S T H = 255 (Botsman Fl Rogers,ZOlO““ ;Heo,2016[m ) o

T o O UR B9 3 B AE T D0 L 5 2 v B M AU R, Rk IR SR T L 2 R A R LR
Wk B 25 352 A AR 75 BLA Tl S AL A 0 0B 52 0 5 B O — R o s AR IR TR A T Ak
(4 23 J8 M, A 2 75 HLA Rl S LI S 2 W e S 20 B e b o . HSEBR L SR RN R
ZIDRE IR T 2R R R R AR A AR 22 AR 48 (Kumar 45,2018 ) 100 7 2 [7] i LA 7 5 4 4 0 s 4
BVR 4 Z 45 (Habibi 25 ,2017'% ; Laurell fil Sandstrom ,2017 ") o B, 4 SCIA S 7 3h L EE A 2 5]
U L 52 2 T 0 M — B LR T ) L S R 2, B0« B Ml 30 BIL 2 ) 0 1 B 2 T 1 6 T LR 784 4%
o “BEHRFTDHETMES L.

R X A B AR L. B L R — RO S WL B PR S AT R
KA AE B SR R 2 0 b R RE PR SR UV A A R AR TR 2, S 5 S L R 3 BL
(Milanova 1 Maas,2017) " {HBF ik 52 20 5, I 75 55 56 2 b 47 MU A9 45 52 (Ranjbai
4 2018) M 5 36 R AR 0] B T A AT A5 1 B A DR H 0 DL SE A AL S LR R B 3 5 AR R, T
Ak B HLED R A TR B 55 56 2 2 1] B3 52 3R TR R 1 2, B RR S Lk I S A B B RO AR B AT
Ay T AN A5 B A B 00 ) P Y B ML AT b (Hamari 258 ,2016) ™ 5 0k, 2 il 6% 76 S B6F I Py 1155 56 R
AN 2 i) S e F L HE TR L T S U B R R 3L 5 (Belk ,2014) " B R T AR S
S FB 1A 2 1, )5 e AR ) 2 B4 L SR 20 B IR 45 4l 19 £ B F AR (Apte Fil Davis, 2019 s Park il
Joyner Armstrong,2019*°)) | Rt , 1 Ml B AL S e 52 28 B 00 R 1] A R K 30 PR 2%

55 TR S AU R S AL IR B S v AT R R BBl . ST X B SCER
HWEMEEAF B F (Kumar &, 2018 s ¥ 2F A R, 20183 ) . ¥ 1% ( Bockera FlI Meelenb,
2017 ; Gullstrand Edbring % ,2016 ") Wi i BI 2 ML, 156, % THEERIRMA, [ E3hPLEEs
B S YR PR A DR . L R A T AR A [ O i S R RS IO B 3 1B ( Heo,
2016) ! E AR AR R RO S BL, W42 T 3L 5 iR R — b R AR S,
332 T 2 43 R 0 B A PR R R, L R R MR S O VR IR BRI . SR A 1 TR S LA A A
SEMACERS THENES, S 5285 FUR—FIE H A iy, Wik as Ea e
(¥ IV 7 B L IEAL T IR B, A S ks 2k,

R, R T 3R IR A A, BRI 0 BILAE 0% I A SR IS A T . SRR B TR AR ok
T 5 A% B AR, L[] B A7 7 9 7 T R - — 7 T, 3 28 B A6 9 4% 1k ( Dellaert,2019) 11 5 4
BAVE (Acquier % ,2017) " (i Hlh = 45 00 W45 S AR SIALEL; 55— Jr i, MRS 7 A K
(1 A 3 8 U5 ik 8 A 7 R i A2 R 45 (Kumar 45,2018 ) 7 33 19 7 T 0 45 A 1R 76 52 25 06 0 B
LA AR W T B o DR, A RS AU B B HL, IR A ATk 2 1 S R 55 g AR P ol TR
WUEE 22 1) 1) 25 10 2o 38 0 8 R R v P L VR R, R SR E T A S AW B A 25, N B T
ST 2 P10 A A L BRI F (Dellaert,2019) ' 0 SR, 1A BR85S WL IG A 0K W 4 500 1 3 2 AT
Sy o Al A ) BRI A AU A1 A S 5 IR 45 v LA T SR A R L AR R R A R T e b x5
B AR 2 (8
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T UL BT AR SCGA S 7R 2 5 b I S L LR L s AL 2, B R SR SE S L A, B
5« B BB R 0 A (A 2 ) I AT R L Sh LS A FE S AL, o R 98 IR A S R i S (] I B A R 3 L
SHEE L,

U e 2R i e Y

AN TR 26 Y Y e s 2 PR S B A N Rl Y RRAE , 2 5 EAR A M 6 sh L DL K B 7 R A
FE2E 5. P, T S 2 5 (2RI T g L s 2 PR A A IR R L A e B I SR AT A
LR A N L e B A B L, Bl FAR R F AR I R R 5 e R L S e ik T T
k.

LiIRBEE=ERES L

IR R R AR I P h e i e e IR &, e et T =S st NS N
. B, 2016 4R E o 4 0 R RIS ) AL R R R G L 2040 T 7= oy 2 %
W5 R 95 5 05 WA T R N2, AR e K B (2017) Y B 4
B RN RELDSEY/ RS i & i ST N ol g e S

Br T iR T AL R RAME IR M 0 28, R L 2 A R AR I R N A B a2, KR
TR IRMAT Y 5 LB, Botsman 1 Rogers (2010) " {252 2035 43 S T LAAT B W= 3L 2 %
=i i 55 R85 140 Be i 3%, DL KDL TSR W 77 o 2 B AR Y & AR 2 1 J7 =X (collaborative
lifestyles) =28, JtF IR RN 55 G 1 5 HEAh 14 , Lamberton i1 Rose (2012) U St s Z R4
oy Ay it I Py n) /AR SR R S LS TR R A S B PR R R

2.IRIBHEEMESE

HEFERERLEEZFNSSH M Z W B 7 L2 0 i el K, #5114
Sy g 4L 5 T U DL R 4 B R 2 A G 06 RO EE SR PR EAT T I 4. Ma % (2019) 7 5
Mohlmann (2015) "V #A N IE SRR L ZLF P REEMNS 5 TR B mg %0 hmk.
— 2% /& C2C( Consumer to Consumer, {[§ 2% 3% XF 14 3% &% ) de 52, Horp MRS 5 35 3l 0d B0 F 6 ) HAh
F P it e == BB IR 4%, £9.35 Uber . Airbnb F1 TaskRabbit ; 75 —2% 2 B2C ( Business to Consumer,
Al X I 2 ) e Al & N P A IR 55 B E R B S Zipear IR 2 8
HRG, MK E (2017) O HE— BB 5 EERM S AN R LBE IR N
=25 P2P(Peer-to-Peer, > AXFAN) , b5 BT #F 2 A N, BERR X422 B °F 6 SR B2C, R A
BRI B 1 i 2 48 AL IR 55 5 C2B ( Customer-to-Business , Jil % Xf i %) , E 2 FE AR AR E ., B
AL A 8 45 (2018) Y 7E P2P B2C (C2B (3L Rl 11 T G2C ( Government-to-Customer , E Jif Xf
Joi g ) ALz,

J.RIBEIMNMEHARA S

SR TN FEARHEXS S E L BT 1028 SR, AR SCIA A B W B A A0 e = = A SR AR
XA R T AT AR N G I . FERER N H S, R AR A A o 2Rk
JrAL S B LA TR A HOR I R W R TR LW S 5 E AR DL R R 3 1y Jr ), o
C2C JiH B8 AR ) 8 3% 3 A IR SR AR L S 0 5, B2C SRy Aall 1) 8 3% 38 ARSI L 208 08 . B e, 1%
SR G THEAEA, D R R 5 i I 2 55 b i 2 5 K DL R SR IR G 3 O 1), (6 8 6% X i AT
ks

BT SCHR A B R B AR L R A B9 M 2 PR R AU 4 . C2C \B2C \C2B \B2B, H
i C2C 5 B2C 2 = i i 3k 52 22 R Y k2 IR Ol S A R ok 52 28 O AT Bl Bk 1 R (Dellaert,
2019"""" ; Botsman Fl Rogers,2010""*" ; Kumar % ,2018") | i it & C2C if & B2C # 0 i T AMALE
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MR TP rER . HAh, BT C2B 1l A5 =X 32 22 3R B0 R I 1 B b 9 S ) H 5 B E AR A
7 W AR T A R A A3 PR B X A R 2 BERRAE , PR AR SN C2B i ok ik St
EAEFHEERIAR . KJF,B2B fEFEA BN E C2C 5 B2C ¥ &, 7E Ml AR ol S 2ok
S 20 i TR B T, DR 0 5 8 B 0 — T B 5 (Acquier 25,2017 83 ik 7 1 25 5
#,2017*" ; Mufioz il Cohen,2017"")

BT BRI UL, C2C (B2C B2B i 7 1 BLA RER o B L 5F AR A W, XA 3 2R
PHSRAFAE— B AN 2 1) “ C7 RIK I & Lk = MEaf P . C2C AUk 52 28 3% i 8 1% J2 AL 75 X7 41 I 3% i
A A, 2230 0 C7 3R oR 7 SR B IR B A A, T LA Bl A 0 4% G2 SC B B (customer ) B 28
(consumer) ; SR AT #1 (* C7 7R [ 72 $ HE B P8 A0 A, X AR BS54l 386 &= 52 1 B0 T
Y S A G 7 5L 1 W T 25 0 1 3, T 2 — ol X 45 I 45 18 % ( Yang 45,2017) ) X i, 4
A C7 R F R MAEA R fER T BB G IR A, 2)“B"HEmEE AR, “B & Xh
V6 R RS, BA R B LA HZURRE AT 55, G2C, KR, XJ “ B AT ¥ R 2 A 4
B,

SRS HA T, —J7 1, C2C B2C Hr iy “ C7 AR s ) 1 2 A TE I = 2 Tr v 9 /E HT ;s o5 — 5 i
B2C B2B Y “B” i B8 1 7 (R A S BUN I8 2 AL, HR SR I8 ) 2 2L L g P e
MIFERT o DRI , B T 3L 5 RS A 1 43 2 05 i, AR SO AR — 2 207 L g 0 S 2 2 P AT T 402K,
N BRIz 0 T 58 R Y kT g AL F A — 28 121 (Individual-to-Individual , 44 X 4~
&) .021I( Organization-to-Individual , 21 23 %} 4~ 44 ) DL K 020 ( Organization-to-Organization , 41 2% 41
21) . Hih T HATHZXTH LU 020 M2 28 3 1y & J i ab T k2 A0 I B, 78 52 2R b i 8 K PR B G R
WHTPIRN A, 2 R A AR SE B B R AR 30 B DL, S8 T 58 4598 1Y ] S, R SORE 28R
FT 121 5 021 7 b 552 22 5% 4 AR 7 ) 5 2 LR SR S Y

T EEL TR A 5 4L S0 4 45 B

BT UL ERGESCER Al W, © A W98 2 i DA S 2 2 T 09 FOE e 40 B, F R Dy — 2 Xt
LT 25 U RRAE I PR A A7 A 25 5 s ORI R PR A () R0 43 SR BT AN [RIAR I o PRI, AR SCHE X AE 7E S
WY I T PR RRAE AT R L SO S S 28 5% 7 R AT 4 — n il b M il s B N AR H A
RSB, BE T MMA—HEU s K0, BRTHL =80 R 8 0 0 21 5 021 ji2E, XK ILEL
VR R E IR O JLE AL AR AR 22 R IR SO 4R 1 T 121 5 021 2R L 25 Ak
HAR) AR,

LRIBAZZFHNMESHAANESRER

mE 3 R e 1AL 2 50 b R 55 530™ a1 & 1L J7 5 55 5RO #0 H A (R OR 1 4 A K
Z I HEA T LTS 1 42 W D E 7 i LA 5 0 A0 O A U P S 3K Rl AR (i e B 20 R BT A
H—F-E7 5 AR WA 5 3§ 32 258 U A 7 AR 5 75 R O AN R Z ) i LR IR
R, I # FESE RIS RS M IR 55 B . DAGURCEE S ), A7 °F & (440) ok 5 4 3= (3R 47 4
1) Fisfe % (75 K Ir AN BBl >k 5 B AT T DS Be L 75 5 58 BUVC e 5 , 4 08 5 e % 38 i 130 58 i i A7
MR 45 s IR 55 45 3R 05, 4 £ 5 & Al i 5 5 438 i B 3h 58 IR 45 S5t

BARME 5, 655 5IR M SR T, A S A IR 55 % IR A0 157 & 5 Ik 55 %I A5 DL 4y
B R & OORHH 7 3 R B SR AL TR M DS G 7 A (6 . LR SR L T SRR T AN IR B R L S
H FE B MR ISR 3y, 75 K I7 AR BT 5 B EE S AL R P BR 3l . SR JE 76 N E IR D T 121 AL TR 2
U T S 3 B N AR AR B AR PR BRSO R — T, R TR A S RS R IR e Rt
T 6 HMELL Ry 1 A AR TR SR T RE IR Dy — Oy, i TR AT A A F L S
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7 BB DR | PR IS AR e B2

1. it mik

B — AR SO L L T AR P U R R AT T R A TR o3 BT 5 BN, TR AR T L L TR RRE Y
WFSE . 1EXTSE B 2 P i 5 b, BUA BT 90 %0 PR B W U & DA 2 kB2 sl ML = A e B2 2 B A F 6 LAy
B 1A 200 3 e A3 I L 2837 B — Se2f (S TE . A Dellaert(2019) 5 5o i B8 Sk & B, 52
ZTRI T Ay TR S5 AR R B HL 5 2 ST R 8 (2018 ) T KL T bR YR IR A i, 2 D AR R R
N R IR PR R . AR, A B 5T 6 5] R X g 5 ) S DR R AT 4 T LR AR A
ARSI I X = AN A A3 6 B A AT T ST, LRI B 2 S SRR TN R VIR S T 4 7 2R 43 B0
R URTE T AT R T T A (] A 0 b v, DRI, R B T PR U e B R T 5 4 K
BT 1 o 3K A A 49 43 B U0 AT T R 5 FLR 4 R S S ML LA RS S ML E, [ R
B AL R i, DT B SCHR G T AL ZE B HLAY 43 BOW S R4 T TR o

B T RSO T AR — 210 LA O SR S B BEAT T 402, X B A B Sk T 2 1 4 e WF e
TTRESMHRE, CAERZELFN R EEUFERIFEILEZEIEGRIFEILZEREKG K, REEHA
BWZFRE L Z LN S5 RS LS IR 3 O ) B 50 b A0 218, SR AR 4 L = A
S HARAEAE WIS AR B . C7 Rk 10 & B Z Wb s < B B 5 U R 2 o BRI, AR SCHE AR 4
JeZ RS S b B TR RS SN A AR o R B TR Y2 N T S B L S 4
Aok 21 5 021 w2,

BRSO T IR AT MR S U B A R HESE T IR L R A 7T X —
ST I R AR 2R o I AF R LS 8 P NN AR 22 Wl N FH T 7 ol S8 B, i HL g ) R 5 AT o o %2
OBFSE F M0 (5 AR 4, 2018) ™ RUAS I e, FIRGA 4R e = 0 kS 8 B i S — i L (U5 2R 4%,
2018) " X AU F T2 A FLff 5 2o 52 2 B B 58 30 0, AL AR Tl Xk 1 oy 0 52 2 5 52 R ok
AT, R B A 2 s T 180, (BT 77 A6 A R B A B S 25 ] . Ranjbari %5 (2018) ' 3%
FXF 2013—2018 4% [H] £ A B Aff e 52 28 3% a2 SCRY SCk 1 )t , 36 i 1 S = 2 5 28 B AE SR SR T AE
B = %) IR 28 PRI BURRIE BEAT TG . Acquier 45 (2017 )17 1 40 W 3 T 2 B R AR AE 9 4
P T IELFNRIE LS SRR HE SR R R A T L2 1w, 8= X85 Ak 2 8] B3 45
Fo DRI, A SO AMR—ZH 407 WA 1 &, JE T 4 BURRAE B9 20 07 T 58 1 0 3 52 22 5 i A 1 5 21 41
fi) 2 A R /E — R B RN T L LB A B

2. BHEEIN

55— LI 2R P Al 5 AE DS B T 2 R FH PR R ) T B o 6 M = IR Y PR R PR AT A T DT
i o AV A E A S 52 28 B AT, N AT L A DT BT M EE R R R S ORI B R UR L Ok ) B B RS At
B2V Al T Lt B — A e 3 O T M T VR 1 SR PR U R U R SR, R o E R
N B B R MG . HRIN S 82 F B AR B PR, X T BB S8 v A T 0 VR T Rl 55 i 22 e 5 Aol
T B A AL B R 54t S IR BT S DORE X PR K RN AR ER AN = AN T Tk SR A H B Y
T RE PR E M, DT A FI T AR BOE 9 2 DL O G A BRI T S R S B .

8 SRS TR A B O A R A B S IR L A A R K S R IR . AL
I ) 2 O R R IR B KO AR SR A T AR AR RIS & 5 R &5 IR R 4y, A
RIAE X EM L LR BRI S S FRIE NI =4 R 5. RS, 106, & ik F & 3t
Sk W BB TR A SR AR LS B O AR X S IR 55 XA M T AR AR S T B 22 R EE B T AR
B AR 5 ZH ) - AR o U, Al B 2O A IR B AR 2 AR AR B BBl A X G S A XN I BT T
MR E R TT K XA R F AR S R Z MU R M . s, Ak T LS &
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B A 5 B
3. MRBRERKRE
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(1) AR IR B B BTAG 5 R BI W5 o A AR SO I 1 0 W o8k 7 PRY 69 D) 1 A (AR 0 PR
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What Exactly is the Sharing Economy?

Based on the Integration Perspective of Individuals and Organizations

TU Ke',YANG Xue-cheng’
(1. Shool of Economics and Management, Hubei University of Technology, Wuhan, Hubei, 430068 , China;

2. Shool of Economics and Management, Beijing University of Posts and Telecommunications, Beijing, 100876, China)
Abstract ; Academic circles have carried out a lot of research on the sharing economy,but the question “what exactly is the
sharing economy?” No consensus has been reached. Based on the review of the important literature in the field of sharing
economy, it is found that the main reasons for the differences are: (1) the sharing economy has disputes on the three
characteristics of idle resources,platform and sharing motivation; (2) there are differences in the classification of sharing
economy Ltypes.

For this reason, this paper provides a systematic literature review on sharing economy in business and management
field. We collected literature from two sources in the classification of economics and management science: in English
literature aspect,we searched the EBSCO Business Source Complete database for peer review academic articles in SSCI and
SCI journals. In Chinese literature respect, we searched the CNKI database for academic papers published in CSSCI
journals. Then,we use three methods to supplement the initial literature collection:first,we further obtained the literature of
Sharing economy through the references of collected literature ; Second, we supplemented highly relevant government reports
and guidances; Third, we found the terms that may be neglected to express the connotation of sharing economy through
discussion with authoritative experts and scholars in the field of sharing economy and searched by using them. After
literature screening, we obtained a total of 117 literature. English literature includes 83 papers and 2 books; Chinese
literature includes 28 papers and 4 reports.

Next, this paper firstly analyzes and reconcile the characteristic disputes of the sharing economy. Firstly, we use two-
level criteria to integrate the judgment logic of two idle resources. The primary criterion is whether to produce for the initial
purpose of sharing. The secondary standard includes three indicators: relative idle advantage,long-term effect and external
effect. Secondly, we also use two-level criteria to integrate the judgment logic of sharing economy platform. The primary
criterion is whether the platform is separated from the service resources. The secondary standard includes three indicators:
equality , collaboration and autonomy. Thirdly, we believe that in the sharing motivation is mainly commercial motivation,
supplemented by autonomous or environmental motivation. Specifically, the individual providing resources needs to have both
commercial motivation and autonomous motivation , while the individual demanding resources needs to have both commercial
motivation and environmental motivation.

Consequently , this paper classifies the types of the sharing economy from the perspective of “individual-organization” ,
and divides current sharing economy into two categories: 121 ( Individual-to-Individual ) and 021 ( Organization-to-
Individual) sharing economy. Based on these findings, this paper constructs the integration model of the sharing economy
between individuals and organizations. This paper tries to reveal the essence of sharing economy by solving the disputes and
problems in the research of sharing economy, and then helps the academic and business circles to deepen their
understanding and judgment of sharing economy. In the last section we propose three future research directions: evaluation
and identification of potential idle resources, antecedents and consequences of peer-to-peer networks, exploration of 020 and
120 sharing economy.

Key Words :sharing economy ; characteristic disputes;an integrated model of individuals and organizations ;idle resource
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