TP AL VIR SRR R

T A skEH x| &
(Bl AZREEE, K M 510275)

NBRE: D FEFCRAFAFTALERF X E N EIE R, LA X 0 U & R 17
W, AW, AXHRPZELEFAHANEEXCRATTREMER, 48, AXLHKT
REERZTRZFAEAMALNEL G EIE L ZT RN AFAE: LRETIERN LA, U
ERMFe A LE, NEREEERARY TR, AR R KN BN, Al b, R
HEEMFEHANEANXRHFTT N, ERET . EHRFER, BDIANSELZF
BFMANEERZZFA A, RN RAINERNRRE-KE®, TEEE. A
BEMEmAONECHEZR#EIANSE2EZLF ;AT EER, FHEMMFE BKRRANE T,
FERERANB LT LN R RS PR XBE R, M LK WX oz
EHTFeRIWEAHEFESF N, RE, AXRBTAZEFARG KKRAE T 4
TRAZEFWBES A EEFTHRABREANA 2ZEFAEZRZAN BRI 2FELHFT
MADRBEEEEELAY AN P ZEFEFEABF, - FRIT. AXFHTHEMN
MAFEFHAR, T HARANERARMLERRAREHNEAEESE N,

KXER:HF 2ZF&F EZZRF WEHEE XHEBR

hESHES F270 XEEREL:A XE4HS:1002—5766(2018)01—0191—18

—. 5 F

535 2 35 ((Sharing Economy , 1 35 3t 52 28 3% ) 1F 76 3 M A8 A AT 09 A= 3% 5 =0R TAE 5 X
( Botsman and Rogers,2010a'"’ ; Matzler 25 ,2015") . {5, Afi 14 A Uber H 47, i@ 32k Airbnb FiiT
], 1 FH 25 bR B 1] #£ TaskRabbit [+ % 52 /% 45 W B g A ( Malhotra and Alstyne, 2014’ ; Cusumano,
2015 FEEARAE 201577 ) o PRV HL B8 Aol 10 20 5 B X e B R T AR R B R, A T R A A
T F P AT 1) 7 b 4% 2 ( Lamberton and Rose, 2012 ; Belk,2014b"7 s x| # 5%, 2017 ) . 4222 3% 28
BRI BRI RLALE AR Al Airbnb #1 Uber, 2017 4, Airbnb (i 42 310 {235
G, Uber HAS (R 4 680 423550, S I 1] Py s 8 5k 77 tH 3R b Ak 205 5 i ol s L0 2 0 B £ 46
M4 PricewaterhouseCoopers (2015) " (TR , 42 Bk 4> 5 28 3 (9 MU 75 2025 4E 4434 3] 3350 {2275 .

BB or E VT TR R R, 4y SE A e W g | T R R O e A B B R 2R 1 OGE ((Martin,
2016 ; Greenwood 45,2017 ) o 2R B0H %% A F 5% 5L DR b b B, SR, H R X4 4%
B B 52 4 R &b 72 52 49] ( Cohen and Kietzmann,2014" " ; Schor and Fitzmaurice ,2015'"") | #3562 R

%5 H 8 :2017 —09 - 15
w« BE TR« H %K H ARl 4050 5 B¢ U5 9K 2h 8 P22 X P2 HER S BE SRR FHALE 58 7 (71572204)
EE B AT (1989 ), 5, =M E A, W E 0904 B 98 SR 43 2 & UF , B F BB : hechao7 @ mail2. sysu. edu. en; ik &
By (1957 =), BRVEE A, Bt , 4 A i B 58 SUSUR 0 5 6030, B F B AR : Inszjq@ mail. sysu. edu. en; X #f (1983 - ), 53,
Bevibg e A, w0z, 8 B T B 98 U Al A 5, o T IR AR : linheng8 @ mail. sysu. edu. en, il IH AR : IR H R o
@ ¥ A VE : The Wall Street Journal , “ The Billion Dollar Startup Club”  http://graphics. wsj. com/billion-dollar-club/ ,
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W5 9% J5 T 4l 52 B (Heinrichs 201375 31128 A K, 20161 22 F 130 V)7 X 4 52 4 5%
T 24 9 7l B G EAT BEAE AR I, M Sy 52 BR R it 75 5 ( Lamberton and Rose,2012) ' 4R %) 43
VRPN 2R R 2 2 A S B, SCHRE iR FAKORE % #EL ( Cheng,2016a) '
I, BB 2 T4 5 2B 2 AR BT RR  I R R AR AT BRI J7 1), AT e 5

ST TEBRAE FSE B b 0 43 5 0 B ) B A, A ST 7 R B 06 9 43 5 4 B SOk HEAT T
R, 76 Bk 2 b, A SO S R TAE BRI 4y 52 R T L IE I A 40 S R4S S 0% W T Ay 4
TR SRR . 3 R ORI AT 0 G0 © A B9 40 S P K BB 40« 11 2 25 J2 1T 9 BF 52 R 8 )2 T
RIBFSE . TE 2 H 2, A R T AMNS 5022 % WK A ZMEmE R ELE20, A X
15 T 4 540 52 2 5 WA 5 7 B T B ST AR o AR SO TR AT X 43 5 R B i AL, e ik
SY AR BT AR B AR R R F R X,

— MRk

A 3P [0 B ) SCHR DA 28 5 [ A7 V7 o & 2 5 BIDRE IE 2 3R 038 SO 32, Bl DL 2 o AT o 5 Y
A TARFEEMTN . S TR 0 A KK TR SR POl KB, 5 =25 LH)
FRB W H 8534 2 B il T LA SO 2 B0 SCER I A Znd ™A% 1 [ AT P, A SO L5 iR
WIS, % 3 4r B2 20 U RO I8 L 14 A 70 L0, SCRR LA EGRL L 2 B8 Zott 25 (2011) T i A 3R
AR SCHIF G R 43 S 000 s SCHR A B SCHR AR 78 | SCHR I 3% SCHRGE T SCHR 4 B oA~ 26 3R

L. W4 SCHRAE 4R

TEHESCSCHR 7T, BT 43 5 4 55 AT [R] 7 2% ( Collaborative Consumption ) 3 # # 1A A J2& [ — HE
G, G5 B A UM T (Hartl 25,2015 5 25 Sc Bl E 48 L, 201510 ) |, A SC B sharing economy il
collaborative consumption >y G5 {a] {8 28 1 45 P 27 G0 3af, 1) T00 2% 341 12 3 1) 10 1) R0 2 B8 e ) 0 R« G 40
1% Administrative Science Quarterly ( ASQ ). Academy of Management Journal ( AMJ) . Academy of
Management Review ( AMR) | Journal of Management ( JOM) | Journal of Management Studies ( JMS) .
Management Science ( MS) ,MIS Quarterly ( MISQ ) . Organization Science ( OS) | Strategic Management
Journal (SMJ) ., J5# 345 Harvard Business Review (HBR) ,California Management Review (CMR) ,MIT
Sloan Management Review (MSM) , $##RZR BN, ATk R AL ETH IS T 0 W F) A X2 a
e SCREECEE AN 2 5, 43 I K RAE MS AT MISQ | 7ESE R S0 1 ) vb, &k A€ HBR .CMR \MSM |
A SCRE ORS00 Dy 3 R 1A 2 R Bl AR SOk — 2B R RVU L Gl i EBSCO B4 15 18 R bp |
1% 2 edliE s & A sharing economy BY, collaborative consumption 383, #iAEE R B~ , 8 E 2017 4F
10 J1 4 H ,7E EBSCO ¥ /i rh Ay 3252 R AH G 3C, Horh, R RAEFIATITHH B~/ AR 1) B i S
894 Ji o AU I 1 e SO A AR AR 2 22 5, AR SR I 1 R b AR B P 8 A DG SR

e P SCOCHR T T, A ST G R0 48 R 2 oy R 2 T R S 2 TR W IO 2T R SR
MR TR A 2017 4£ 10 H 4 H, FHEO /P 407 I SCRBUR K 7565 f, A5
SCEEHCR 16854 5, WREIE 2% 7 09 SCEEECR O 1594 B o ASSCLAAR R J7 12 45 08 R CSSCI &2 5 4
PRSI 48 R B0 0 SCRE R R 35 .

2. SCHRANTE

i T3 =2 T I 9T 30 A TE LI, P BB A AE AN [R) (9 R 1, AR SCHl o 3 07 kb 58 AR 3G ST - 5
—, TR 20 1) 3 T 1 R B Y SCHR 2 3 ek ok S SCHR 1 2 2 SRk — 28 SO0 1Y S 4 T SCRR 5 5
TR RV CEAEE M I, FHRIZE KR SCE 30 B 152 R 478 A O B ) ) B A
5Or B TEAROC B = Tl SN AR 2 SO R 8 I 1) 75 X 20 2 8 5 AU o o E AT S, T B
AT o SE A L AP AR SO T SR BB 4 T S IR 22 i A Ml AN B S 43 T 2 5 BB SE UR
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AR ZE 08 E %15

FT A S 2 TR SR U T R B2 8 75 25 R AT RFSE AT A KB S2 Bk A B I HEAT TR .
S T Sk [ B A A T, AR SO AR FE T LT SOk A2 B A A vk E T S R, 4
5|52 Botsman and Rogers (2010a) 0 Gansky (2010) [20] J5E T I E 25 B 98 # Botsman
(2013) "V FF 5 B — R kb FE kSO B 5 55 =2 B T SCik, 43 5K 1 Keymolen (2013 ) */ il Schor and
Fitzmaurice (2015) sl

3. SCHk ik

TR SCHR G , A RFFE 0 SCHRIEAT T 006 o SCHR I v £ T LU F LA bR 58—, i T
MHT G4 AT KM SR ARZ K FES 2R, 8 T AIE 5P, A SC# T SCL I T SSCI
WITIANHE 5> Web of Science M Tl B SCHK . B Ah, A T CSSCI I Tl SCHik . 3% 26 1 Tl 349 A 4 % 19
FEHENE (Zott 45,2011 5 8 GKRAR 2014 IR RBRE 2016 7)o BF T Ah S TR I S
HIE T 6 1005 206 DR U B4 05 0T R i Bk ok , LR A S R B PR B VR A A
JH % M43 52 25 F 6 % 5 5 F 4 (Schor and Fitzmaurice 20157 2 W1 IBEF 20179k £ 1] 4%
f,2017"7°0) P AR SC R BB T HESE  EATI B B R AR SCEk. BB =L i T A B A
RS 1 A0 76 R0, AR TE IR L, T 098 S0 B AR B 00 43 SRR U IO 2 R R S B R 4N A 1 4%
2%, 40 Martin %5 (2015) 7 BF S TR E S E AT G Freegle 977k AL i 72 : Freegle & — 4> —
FY R AR TA BTG, AT LUK B O R TG 9 5 8% N o i T 1% A v
Wi T RUR A T 8 % T B RB T2 ekl I, A SCR X e AL 450,
22 Y B — A~ “ share economy” 2 (Weitzman , 1986 ) "™ lh SCHL B8l “ p BE 4007 4RO S B T
FEA N B , 321743 52 Al AR, AR B3 T B R (R 54 ,2007) P H S Y Ay AT
JUF A ) 2 5 DRV S B E AR A IAS " R S ) — AR AR ST AR X 2K ST A

4. RS

ARSI Y 86 B STk I STk AT - B S 16 B0 9 SO T SCk 44 8, Ok AT SCL
il \SSCI 1 FI A5 Web of Science JJ T 5 5 G 1] (93 SCH T SCHk 9 45 5 b 3¢ CSSC 9 4] SCHik 28 £
U SCHREL R A 2 3 b Fe kSO 1 R TS0 2 R . AR SO B SCRR I 1 TR

#* 1 A FZUE LG E A K WU A &R
WAl R b VRS XEHKE
Management Science 1 £ (2016)
MIS Quarterly 1% (2017)
Journal of Marketing 1 %(2012)
Journal of Marketing Research 1% (2017)
Journal of Consumer Research 1 & (2012)

Journal of Business Research & (2014 .2015.2016 .2016)

4
Journal of Consumer Culture 2 £ (2010.,2016)
2

%3 3

SRRl
Journal of Management Information Systems (2014 .2016)
SCI & SSCI
International Journal of Consumer Studies 1 & (2015)
Marketing Letters 1 & (2013)
Journal of Vacation Marketing 1 & (2016)
Psychology & Marketing 1 & (2016)
Annals of Tourism Research 3 5 (2016.2016 .2016)
Tourism Management 1 & (2016)
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gk 1

R

Sk R IR/ A AR

XEHKE

TEFER
F 11 4 T
SCI & SSCI

Journal of Travel Research

# (2015 .2017)

International Journal of Hospitality Management

2
2 £ (2016.2016)
2

Technological Forecasting & Social Change & (2016.2017)
Business Strategy & the Environment 1 & (2012)
Organization & Environment 1 #(2014)
Business Horizons 2 % (2016 .2017)
Journal of Management & Organization 1 & (2016)

FEEEH
5 f1 317
SCI & SSC1

Harvard Business Review

3 £(2010.2014 2016)

California Management Review

1 £ (2016)

MIT Sloan Management Review

Communications of the ACM

2 & (2015 ,2016)
3 £ (2014 .2015.2017)

American Behavior Scientist 1 £ (1978)
GAIA-Ecological Perspectives for Science and Society 1 & (2013)
Anthropologist 1 £ (2014)
R AL R Computers in Human Behavior 1 £(2016)
i 5
SCI & SSCI Ecological Economics 1 £ (2016)
Review of Social Economy 1 £ (2016)
Journal of Cleaner Production 2 (2015 .2016)
Journal of the Association for Information Science and Technology 1 & (2015)
Web of Journal of Consumer Behavior 1 & (2015)
Science Journal of Marketing Management 1 £ (2015)
T Strategy & Leadership 1 #(2014)
IR 1 % (2017)
% 78 i 2 (2016 .2016)
At 5otk 3 £ (2017 .2017 ,2017)
F B A i I 4 £ (2017 2017 2017 .2017)
FE R 2 (2015 .,2017)
Z R B E 1 #(2017)
K 2 #(2015.2015)
CSSCLZT e & 1 (2016)
CEEE R :
ZHER 1 & (2017)
w7 & 2 (2017 .2017)
2 3 7] A 1 & (2016)
Z 5 AR R 1 % (2016)
R EFAF 4 £ (20162016 2016 ,2017)
ok B R 2 #(2017.2017)
SR %K EFER 1 % (2016)
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-t L e
HZHE IR 0 5 £ 1
T3
A RA Xk R IR/ % AR XEHE
A %A b VE RS X #E #HK
) Bridging Distances in Technology and Regulation 1 & (2013)
FMXE
Handbook on Research on Sustainable Consumption 1 £ (2015)
# What’s My Is Yours: The Rise of Collaborative Consumption 1 % (2010)
E
The Mesh: Why the Future of Business Is Sharing 1 % (2010)
%M 75 ¥ X & | The Sharing Economy Lacks a Shared Definition 1 #(2013)

BRI A% SO 5
5. SCHk 4B
3 3 X6 SR A0 43 BT K B, R AT 9% 43 SR A U I S B R R T 2015 - 2017 4R R A 24 H
Rl B2 R — AN B D4 A ISR T 05 8, A 2 DA SRR A Al b, AR SO e a5 R I A A
Xt EL, WA T 4 S B M AR 40 B R 1 B 2 A 2 I . RS IR R
FAS SCH 25 043, T8 T BUAT WSS A L, IR 42 1 1T R ol vl BB A 9F 5 07 170

=R HA AT ST 5

FL BT 25 X T 40 52 28 0% 38 A5 W 0 B — S0 52 L (Heinrichs, 20135 Martin, 2016 ; # i,
H,201617°) 5 5 8 4 55 R )R L T L6 IR (9 43 52 ) 5 4 S 40 A HL IR R (Belk, 20142
2014b"70) o A SCE SR X AR I 0 L T AL G B 43 B T R IBE IO F) 43 55 R 52 28 B AR A, T D
T4 5 2 B A A VR AT

1. 355 AL SR B 43 5 FIRE T BLI56 I0 £ 43 =2

43 % (sharing) & —Fl ity % 19 N 2517 (Belk 2010 5 # L H#,2016"™") , Price(1975) /45 4p
T SO AT R 25 s RUIR 45 19 23 B AT A7 o Belk (2007 ) )4 43 525 U < 4B R ATTIY
JR VG 43 TE 28 S0 P % B 2 B AR PR A 1 R AT R R AR Belk (2010) 17 giZ T 4y 52
() 2 4 SR AR T B AT S, B4 S0 [ 0 R U 4 SR 4 N T RS A [, 7 % B b A
NZ 2P b2 e B 6l AT B IX U R J8 . Belk (2014b) 77 [l BRI HG T 96 Al 2 280 ) 43 52
1% 55 i) 43 %2 ( Traditional Sharing) F13E T H 1€ ® (1) 73 %= ( Internet-facilitated Sharing) ,

JE A2 MG (5 B i 43 5, BT IR RAF RIS W 2 05 , & — R 4r SR A9 79 (Hunt ,2005) 0 iy
B bl AS 9 4 FR3 3 4 B DM AR, 4 545 11 B0 g L, — T 425 8 i 2 W0 R N 0451 £ ( Botsman
and Rogers,2010a) """ . 7E L, FBE IR 52— 20 5 5 1] 5 . W) 4 Y8R ( Belk , 2010 ; Yates,
20167 o ZpTE BRI B & [ k2 Soqb b AR R R R TE S 3 T 2 Hl i s T 1
A L LR 5 FE A N (Yan, 1996) 7 7 H A, 0 SR — A AT 5 R R BR i — 4T 5
T2, A N 45 85 IR SR R AR AR 38 50 T A R % 4 26 AL 4 LA 43 52 BB (Rupp,2003) B s 7R AR I,
— AN NIBEEN R T8 4 50 40 55 1O 6 W 5 B 3 R ( Belk,2007) Y (B G 4y ST LR AR A L R
Y T R AR A ) A B BB R ROR I A S T A S R R R A, R S 5
()3 A AT IE A SR B4R 45 =, R 7 B R & 1 S 4, T8 2 IR A A 4 P i 2 S8 2 BLAR
T2 B Ay B2 I R R R T

TR IR RS T/ S0 R R K 0 N TR ) T 4k I (Belk,2014b) 7', 3%
T H 6 B 43 0T LAY g W — KR a2k 94> 2 (Pure-online Sharing) , 4713 i 5 1% [ K L4 X
4% {5 B ( Rheingold, 2000 ) R Napster | & Fl T 2% B, 5 1 35 % ( Giesler, 2006 ) O it
Wikipedia 43 %2 %131 ( Reagle ,2010) """ | #£ Facebook I 4»%Z 18 - ( Carroll and Romano,2011) ") 3@ i
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YouTube 43 S HU4 (John,2013) ) 3 JEEH A 15 T & JF IS ( Hemetsberger,2013) 4 4 5 55 — 2% J2
i3 B R R 2R b SRR 2T 43 22 (Online-offline Sharing) , 4l Sharehood , AfTTAI LA A C IF & /9 4
di CUTHL G L BT AT 22 B RE LA ) ere I L 40 AT DA G 2% 48 T ( Belk ,2014b) 70 T BB ) 14 43 7
RE R 5 — R B TR A N AAHE 2 2 0 b B v TR SR 23 T1 BN B 16 I A X ) )1 s g
B R AR AR A, BT B Ay AR T AE SR I &S, WNAE YouTube F/4352 4 &
ORI N E P S S R L o A 1 L R S U2 S 99 o 2 -l B S % P S Bl o
R 4y 5, #7522 DL BRI 5 o0 L i

2. EAT

G20 U 5 b I T 3 WA AR 20 58 SR 3 R B o [ — N (Hartl 48,2015
ZESCH B RE R L,201510) o HRE) Y 2 B R Felson and Spaeth (1978) ™' 48 | fib 114 15 [ 3 9% 12
g AL NI R 2 S8R 457 . Botsman and Rogers (2010b) M 46 1y 7] 94 2% &
SRR e M5 sC S R AL B R R % e AR B T ORE Ay 2R R AT
( Cohen and Kietzmann,2014m] ; Matzler %,2015[2] ; Schor and Fitzmaurice,ZOlSm] ; Jiang and Tian,
2016'*"") , Botsman and Rogers (2010a'"", 20106 ) ¥ P W I 2 % =2 — B RIR % 2 %
(Product Service Systems) , RV~ AT Al A5 40 149 9 432 0 HE LS 2%, 7 el 82 v 4 1 T A A
AT R AEWUAE AT (R R AS o5 A W TR AR R R R R AR B TR
4y FL 17 5 ( Redistribution Markets ) , BIAS AU AS P75 B2 19 49 & 09 26 084 85 248 0 N, % 0 2 v 7=
W T BUR A T e B, oAE T 3 R AT AS W I S50 7 9 O A8 5 = J2& B IR A= 3% R %t ( Collaborative
Lifestyles ) , R A 2 AH [F] %80 2 47 (9~ N Z 0] 43 S 5058 5y ToIE B e U8, ik ] 25 B B 45

ERX AT E R R R R YEZ . BEE A Z 4R NHIRA, A EE
FRRME St &k T84k, Botsman (2013 ) ' 43 52 28 B T A O <O T8 T LR B TR 2 ik
LA EAS 1] L AE S DR B SRR 2 TR, Belk (2014b) X 4 T Ar B IS AT IE
52, A AT R R I AR A 8 O AT T &8k HoAb il 25 D VE 17
MBI AR IR A BE ™ o 285 A B ATHOUL AL, X T 70 55 48 U L 8 i 3L A w7 LD 0 = 0 8 5% G 1y T
GYIFRTE A AR WA F O I R 2 A R TG R R, 7 A RO A ek
AR (SEBESE TEsaR, 2015 s Habibi 45,2017 22 TG IBAF 20177 ) | B S Ibof = S 5 18 A
T b B AT A B B A A BRI AT AR R — AN T — RO — A 7 TR KR A
il B R A A (L, A3 18 FH A (8 FNBR A {7 (Jiang and Tian,2016) 75 i 2 55 B2 T 58 AT M
Sy PRE B IR F R T AR % 0 A5 T LR A B X Bk 4% T 3K (Botsman, 201311
Belk,2014b"" 2 S0 B K ,2015'" ) oAb T EG A B S — Fh ol B 1 N AT Ry, SR B B
=5 BB & R B — Rl 2% gl 38 4 ( Botsman and Rogers,ZOlOam ;Belk,2014b:7] ) o
U, A3 S22 05 AT LU E SOk T B ST 5, S N B2 SO PR DR I DA I AR A U 25 1 28
T,

A CATI A SO 2 4 U 1 R AE U 99 S < DL DR B 98 05 A, DA BLIE WSF 5 5 S8, D
FER LR A 7 20, DR ss B o B 98, 2 S 4 B 10 B A= AR Bk 7S 43 R ) Wt U B R
77 (Botsman and Rogers,2010a'"’ ; 228 4k , 2017 s x4 2% , 2017 ;x)3 Epe4e 2017°") 40 @ 47T
T N B — % Rl — P A /NI, g R 2 ik W g R (R LR, 2017 ) 2 R R R X T T
A H K UL E ARG EE 2200 f, R T HoA N s 20k i (ELAR i, BRI, T DA g 0 5 00 4 i B R
AU (28 e 48, 2017 ) ™, W, 40 55 & % 75 2 BUAR 15 B B R (9 3 % (Hamari 45,2016
Sundararajan 2016 '™ 3 F 525 #0,20177°) o 7547 B AR R & ik 0 AR, 98U 4 5 00 AR B
YR PR RV 5 Dok 1) B () I A A R M R AR R (28 VAR K, 20161 X B EE AR
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20175 3k B WY AT, 201770) o B ELIE R R TR E A B B S AT AR R I R, K
AR T 8 U5 A DU JE R A, 8 TE T U A D ICOR B o A5 OR R BG40 T R O AT RE R A R
2016a""" ; Heylighen 2017 3k W] A5 ,2017 7)o PR, 1650 52 256 v bR B W6 R 1) 0T A 5 3 5t
I ST £ W R 0 AL N S O 4 VU T 2, 7 3% 58 B i AR v Y R I T A RO R R LR s
(Malhotra and Alstyne, 2014 ; 25 & ¥ B &7, 2017 s AF B2 2 2017 4 Fk il , 2017 ) . F
J& 53 BB S LA R BT R IO 2, VEURUIT A 5 I L 8 U e PR, I B R T3
Bl s (2550 B AR E 20150 e sk Pkt , 2015 E RS UM ,2017 )

3. LG Y T LI I A 43 T A3 5 28 B 1 IX )

OP TRV B L B NS R A S (Habibi 25,2017) Y Sy S R AR T BT O T2 R4 U
SEPR bR LA BRI AL AT R, 2 S R E IR R 2 T 3R] (Belk, 20142 s 2530 B
HE 201550 ) o MBS 4y 5 T G I I A 43 SE R4 S 2 I X I N 2 2 TR

x2

TR AT AT ERKMNE S F o F 450 XA

G HTEHEN 2 Z 9 E B
FERAT R T o845 AMEH R F HTHRFTHEARERTHR
ETEERREE KA A H
EX | BEZHMAMEAERECERANT Y | - 7 Wl i, 0 E W B KR A
= 47 % (Belk,2014b)
Fu 3t 2 (Belk,2007) 1% # % (Botsman,2013) ')
PANFE FEREERA FRF | BEANF . FEREARAAN | BEANF . FERLREAETE
5% X - L
i Z 4] Az JE
o FEEGH . LA R L ELS | FEEFH - AL ERN L ZN | ZEAFH . BLERN S FH
A3 M E AR HWIHETRENT KA E Heh 2N THREKR#H
Fé& | AFELHNT&XFH FEOLKMNT & L5 FEOLRNT & XHF
% i KN4 F B4 Fn fE BT, 48 B Al 4 £ | Wikipedia, Napster, Linux, %1 ¥, | Uber, Airbnb, TaskRabbit, i i#
’ S 1B, Bty B\ A

PR UR AR S

035 2 7R S BI040 55 B R AR A RN S R A 6 o 25 G O 0 R R Ay R R B T
B AR T A T R T IR IR 9 40 5 AR 0 10 4% 52 RV T 006 0 £ 4% 52 0 A T B S 1) 19, T 4
5GP R TS A L 1 £ 43 52 Sy — B R AL B B (A, 20167 5 T, 2016 ), Belk
(2014a) " %} Couchsurfing FI Airbnb )% H iT LLAR 7 M 13 B 43 52 1 43 52 28 3% B0 IX 91« 0396 0 F &5
Couchsurfing fl Airbnb &8 /2 K FA 4 AL fE 78 , 76 Couchsurfing [+, 5 = Al DUE N & W) J5 (8] 4 3% 31
HELS IR AR AL, RZHRATH B 1% AR T BB & o i7E Airbnb b 53 3530 0 8 (4 53 0] J
AR SR B AR T 3 T A28 B 20 . BT 2 0 S5 A R AR 3, U SR 4 R 4 R A ML AR
Fo BLAM, A IE PR AR 2 0] T RE VLI 43 S A4S 52 2 0 9 IX ) — & B BOHLLE R 0 0 A g A
O A0 B A T, B3R A0 T A RS 5 £ I LA B A AR IR R R A TR . A A S R
(6] I 3 30 55 40 BRI /%, A0 T8 O R 7 Bk I 9%, 3 2 40 52 5 24 A AR 25 PR ] 76 TaskRabbit
AR S ARE /NG, HIORN T RG2S X R8T

PO JH 2 2 AT - 2 5 00 B2 B S LA i [N =

HHFH NS GX 0 22 Al i K AR R G, NI, A D2 B R EATAE T A2 5
Or FE TR S HLAE i R A A b o SCRRIRUBTER B, A2 5 0 =2 5 i sl £ 2R 2 55 3h il
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1M #E 22 S HLFN IR LR B AL H A 1 R IS — B0 18 5 5 R AT 2 15 00 22 2 0 19 O B DR 38 B 468 1 A B2 LA
7 LRV Y AU PR 3R

L. 250245l

(D) &FIHL. KBTS 54 AU, 3225 0% MU o 43 = PR & 55 IR A5 4 A ik
AL BCE DL B A S 1 2 A C YT 2% 55 5K ( Botsman and Rogers,ZOlOam ;Gansky,ZOlO[zo] ; Schor
and Fitzmaurice,2015'"" s Bucher 4§ ,2016'™") . 15 53 5 2 U i JIE 450 o 1 B A 05 i O T 28 BF ML 25
(Lawson %£,2016) "' MZHF MM KB, LS 55 S 2K MK T lA, 4 =25 a
KA (Fremstad ,2016) ' 36 T8 YT A1 4 1 7 K5 1 0O DR 68 40 255 4 At A WT LA 375 4 b ik
A B A AT 40 5 PR U U A T BB B (X (Philip 45,2015 ; Tussyadiah, 2016 ") . %f F %%
A P 2 T, A G T A% 8 B0 T S i B B A 5, 0 5 2 5 A T B Sl P AR A PR R AR AR AR
M1, 30 AT 30 aof 3 52 22 B F #3 4T 2% 09 F 225 ( Bardhi and Eckhardt,2012""; Lamberton
and Rose,2012'°" ; Edbring %§,2016'® ; Hamari %5 ,2016"°*' ; Richard and Cleveland,2016'®') , 4=
25 R OBAS A 29 B TR 5 0 2 A0 04 % I R ¥ 52 1 MT 56 ¢ & (Mohlmann,2015) 7' Barnes and
Mattsson (2016) "' $iR T 25 £ 4 4 LR, L RN AE 1, 48 522 0 < L5 46 3 0 (9 R Bl 3%
P27 WA M R FB R IR A" RS Rk

()2 FHL. HZHIR W AN S 5 =80 B R = a0 6 45N
L, IF kK & XMW A B % & (Botsman and Rogers, 2010a'" ; Hamari 2§, 2016 ; Schor and
Fitzmaurice,ZOlS‘ 13) ) o Guttentag 45 (2017) (72 P& T Airbnb BRI E 4R ERN, A ESHE A
124 M NS 8 o U 5 B Adrbnb RYSCHEIN R o (HLA 2 F AT SIS, A2 50 =235 F
ANE R T #:32, Bardhi and Eckhardt(2012) ‘67‘3’5‘&, ,Zipcar H i FH 3 A 248 T HoAth Zipcar A i
JHE 3T Zipear AT (9 X A 5 A1 5 20 W SCHC R (R 245 BE . Tussyadiah (2016) ' LG T B £
ML 5 By FAE— R R IRAT & AR e AR R RAT & L &5 R R, 5 55 B — B IR H S5 5 £
DL T B0 F 3 B R A DU ey g ke A S A N AT A, S 5 A T B IR 2o 1IN
JI A . Bucher % (2016) ™ (W S 7% , 41 A2 B AL 2 15 43 52 20 UF (4 B AE I OF R B35, A1 2
52 BN ELEREN T ETIE

(3) TR AL . Hb IR BT P A 20 2 A R A0, S e B T A9 B0 08 T g A2l AT T 46 5 4R B A 250
YU A J7 2 (Gansky,2010) P SR 3R B AT S 15 40 52 2 B 9 T 4 3 9 & (Botsman and
Rogers,2010a""" ;Schor and Fitzmaurice,2015'"°") o X FAE G 0904 $hpi =X, A =% 2 — R 25 F
PRI (0 T RS0 3450, R, W] T AR 20 9% 4 (K92 5 (Philip 47,2015 ; Bucher 45,2016 ™)
Edbring %5 (2016) "™ it 5 4t 2 5 IKEA K BB 004 0 4 & R, S 23 A 8 THBE A
112 55y 2P IS F . Lawson 45 (2016) i B 58 587 , 4 5 22 F 5 15 R JE B v 1) 1 3
3 BT BEAR Y o AL AT 43 R — B0 2538, Bardhi and Eckhardt(2012) " 4§ H}, Zipear i)
S5 HAEM IR B I R & % S BRAS BE ] B, Piscicelli 25 (2015) 7 X % {4 £ 2 5 F A
Ecomodo (384 75, A 32% W HI A Ecomodo & i TR 9% &, 5 A %8 B9 SSIEWF I @
A R TY $E 4 AR 5 22 5 5 53 4 B (Hamari 45,2016 ; Tussyadiah, 2016 ) , 3 {35
PXTH B E KRS 5 4 = 2% 05 0 I A B 2% ( Mshlmann, 2015) 7. Barnes and Mattsson
(2016) " YIRS R I BB AE S 5 AV D 2% I BB R

2. Z2H540EATHE AR

(DFARERER, &0 KA LAV RWEAS NZE, Wi, FE AL EE, F
R AL 275 2 15 40 B2 20 B (99 e s 5 18  (Botsman and Rogers,2010a) " B #5002 5 4 1Y
T IR JAE 1 0 it (VTR 423 ,2016) 7 o Mohlmann (2015) 7 i 8 58 R B, 45 (£ X4 T A
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WY AP % BFER LM, Ent 48 (2016) ™ fEMF 58 Airbnb J5 4§ 1, 1 9 % SR ¥ 5
9 IR R SF H 0BT B B T R BE, By R MBI R T AR, B R B A M R BB, M AR B
Edbring % (2016 ) " & thy , #5000 TLA: R A AN JE B AL A A i i FEL B AR A S B3R A 2
(8 5 A AF AT IR K A C M4 5h 4> 45 B . Bamnes and Mattsson (2016) 7' 3K, fF AT 2
MR ES SN EAFMEERE,

(2)BABJEINF o BB DR B9 AL 0 2% 3 0 2 40 755 20 0 e 08 AR G JE 0 D A, AT 2 sk A
MNB5HEEY . MIMES 55 EEFN, S0l SR %A M, AR S S 550
523 (Lamberton and Rose,2012) "7 %f 43 5 25 6 MU R (9 T 26 % BA W RES 540 49, A 0
SFE 1L RE % 94 AR (8 FH 3 5t o B9 R 22 7 (Schor and Fitzmaurice,2015) "™ o %43 52 28 5 (9 4 & A
AR I N AP S TR S R R A 4, R FELAS AT2: 5 4 5 20 B 1 %R ( Edbring %8 ,2016) 1
Mohlmann (2015) 7" By SEIEBFSE W], 76 C2C BB 4 5 2 3% of , X 43 52 2 0% 10 A R L T2 g 5 A
i ANTFK S 50 45 (B1E B2C KB 0 £ 00 Pzl JI R B 3%

(3) ARG H Z . Y4 ANZ 550 250, 20w — 250 89 A0 E Ve o A 77 5 i
IR, BID 244304 B 25 B0 P 55 0007 i S 00 R IR 8L 4 7 it (R P A S 2 B 4 ) 0 7
Bl AR 4 X AMTS 50 4 %A % W% 0 5 5 0 ( Lamberton and Rose, 2012
Philip % ,2015'%") . fif F 43 52 48 1% 7% it 18 5 45 H At A B0 (08 T ) A B, Xt e AT 2 5 4
222 V% (1 55 ( Edbring 25 ,2016) 'Y . Richard and Cleveland (2016) " 5§ H , ¢ 4> [a] 5 J& A A6 £
P 0 A R A G B P S R, Schaefers 25 (2016) 7V IA Sy, 78 I 3K 7 il B 91 9% 3 24000 ) 3K
SN B 7 SR T S M BT REAT FH 355 2 B A5 3 o B R e 43 T 1 45 L T S 2 0 8 7 i

3. 1M B I BT ST A R R SRR 5T T 1)

e o 31 B I SCHR A A T W S R MR FERETAMS 50 S 45K
PRI 2 . X — 2 TR BFSE GBS T — s HE 8, SR T, Y 57 B F 52 1 77 16 — 6 J= BR A, R
S BRI 58 T A LATR JLAS I T SECRD 24 R SCHR A9 R A2 -

(1) HE— 538> A B IR S [ R A Z TS, X T AN 2B ES 58 E AR
BEHNSRTFH N M Z D (Mohlmann ,2015) 7 2 25 1] A LA BY O Bl 2% | 28 35 2 oK
(i E S TP YNNI RS20 i UL 85 IS E i A NS E e ke A DN R e o
iF AR RS SRS R A2 5 2857 OA ¥ & EX 7 m 722, i Akbar 45
(2016) 7 A I R H W T LSS 5 E 8T,

(2) Ve A X R B REAS 32 THF 78 4598 10 058 ko 3 ok SCRR AR B R B, XY T AT S I RE AR
R A T A BT, B DU WL 3 R, KE8 43 A 9% 9 A X AN [l S B0 ) = 4
Fo M TARRATAL R 50 5 25 Al A 5 A ) BRE 5, DRI, 45 Y A 4598 3k S A2 16 7 )
ELV HANEAEY BB Z A7, 2F H AT 2 MR R AN [5) 28 3 (1 43 52 28 5% 4l b il BORE
A DL BT 52 40596 O 1

(3) X 432> S B 9SSR AT & A 3 o 7S SO sk STk B8 % B, 3 43 T 98 B A 1X 43 TR
BREFAHF MM NE, REESZLF D, REFTAEA SO EWIHRGHHE, 07N H
(Prosumer) (Ritzer and Jurgenson,2010) 7™ {H J& | W U5 T 45 3% 43 55 DR B 60 R0 9 D00 D 2 4o D R
BYEUR WK S N R R R T REATAE 25 R ST B RIS A T R IR B I %
Fd I3 R RS 540 5 0 10 AN 5] 3K 20 R 2 RS I R %

() BFE S 50 2P0 AT MR . 515> 2 2 5 i3 1 9247 0 ( Cheng,2016b 7
Heo,2016'*) | 11 Tussyadiah and Pesonen(2015) ™" 3% Hy i o7 % 76 i I B 75 S FiL 22 J , i 007 90 F
AR P AT AR B T R W N S K, B 5 MG S £ . Y RTROBE S EEME TR AN S 50
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EER S PN R KR DS S G 0 5 2 TR I 9 AT O B RS A o AR R AN 5 S 5 T Y
ST, ANBEFETH 2% 2 5 0 = 2 0F Ja IR TR T S T S A T e AR A SR

L CFREREEI . R TF A s E

F BT 75 059 ) B2 R 5 43 52 28 1% 10 SCHR AR X454 ( Cheng,2016a) ' 0 BEA W52 £ W1, 4y 2 4
V-5 1 I P, LR = A ik R (B AT R R R ST T B R R ST
T A R T B T e X £ A T U A7 7 4L

I BEEFEAIEE

(D (SRR 2R RS . AP AR5 F 8 R AT R A2 A2, B/, F & % 2 e b
A N 22 18] B A7 A 1) 8 ( Keymolen , 20132 s XUAR 2% 2017 ) o BLAR X T AL Al 0 55, 15 AT B S i
B, RAE 5 52 2 U Al HE 9 45 5 o B2 ( Gansky ,2010) ™" 4352 28 2 5 T 5 AT 1 2% 2 K 19
T A 2 (35 R B 1 AR e T 88 ) AR R0 (T R, 201670 E g, 20171 PR, 4y
B2 PR B A AR AR FR L & R, T B ST 52 35 15 AR ML ( Botsman and Rogers,2010a""’ ;28 K3 |
AT ,2017%0) o 7R ST AF AR B 9 BAA D7 i 1 Malhotra and Alstyne (2014) g8, 2 L2 4
MESTEHITFM KRR, BN AE NS B NI EE A IEM {5 B, Schor and Fitzmaurice
(2015) " IE RS AR IE R A SR Y, B 5 % 2 R IS SES R A B T A5 A
W, X3 B4 (2017) A A0 S B Al 7 B ST XU SE S N HAR R LR XU 7E RS
Sy v R L PF43 VR L 5 2 33 b 000 I 25 DK PR AL AR R A% 1 3 v 1 T 5 B 45 T ERBE . K JLIR (2017) B
T4 1, 52 44 ARG 42 1 7 50 B T A BT B 015 SRR, T 2 5 F 1 A SRR BAT R %)
BEL, 0 B A% e 3 2 0 R A IR VS BT I FE R o S )

() FEWERRINBSL ., A% TR ERENR A, &g d AR, xS
5% W F 2 . Bardhi and Eckhardt(2012) " §F 55 @R, i T Zipear B4 F % HB A © A
5, e 2 ) FENE NS AT, PR, Zipear 75 52 5 WO i 90 W5 45 K 28 ke {750 1) 35 % 1 KL b i 1] 3%
A 25, Hartl 25 (2015) " g BFEit— B %W, BB HE R T WE RETE T2 5% 25
PR (5T A AR 0 B 7 B IR R, R 2 MR 3, 5 HAK 7 1 I, Weber (2014) ™ 45
AL b LR A AT AR E B MR 2R, F 6 0T LI B S SRR 7 58, DT 4 6 3 7 XU
BRI . F 585 30 (2017 ) 2 ot I ) 8 (9 BT 5 e W, 3F 40 B2 2 e A i 5, 2 57 45— B R 55
VR FIRRAE T H 1 5 ek 42 o 25 L BV ARF 1500 135 6 A 26 LR L A B T A e A 8 ol v 435 R X ik i 2%
AR5 W] IR 25 00 3 AU R TR R A B . A, FE A SR T A b R A T R I 00 ],
Fisman and Luca(2016) ™ & 3,7 Airbnb b, B A T4 45 55 W IE BB 1L 1A 16% o Al fi] 0T
3 B 2 TR 5 U 7 A W AL AR T 5 T A G A R B )

(3) BB BTt o A% 55 il 75 T o 43 555 25 T I 5 B O T SO T P I R
#72” (Botsman and Rogers,2010a) " . MR A 101 BE SR ABX TAE G4, 4 52456 Al
94t A AE T 3 0 175 B AR T840 ) P DR U, A A0 T 2 B 2 e AL AR B R SR L M T B
¥ 1B U A5 B2 2 ( Kathan 2520161 IR 75 K, 20162 5 £ 2 55,2017 ) . 18 AR 0F 58 07
] b, — 85 2 F R Ty S 2 v p A A A (A S ML . YT BUE 2538 (2016) 7Y 1L Airbnb
] BF 5S35 Y WE DR BE 56 R R | 00 4% 9 I RE 8 AT S A 20 5 420 5 19 4% ARG 1) ) % D0 3 2 0 i
W TR THBI . B2 IR R (2017) V5 5 % Uber fORF5E & B0, 76 47 43 22 vh A [ B B 2
B R ) B (B0 3 A X 7 PP I O B P P R A A (L0, 7 P A o BE Sk P
SeB R  (EBY 78 P B Y BE R R Uy T SR R M AL, AT RS (2017) P Ik
BEAIL PR R Rl 4 7= 252 5 & g ), Y50 DO 4 A0 (10 0 3 1 s 22 < ) D 3o 9000 4457 i S B4 (00 3
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WD HOR I SN R 2 RS S LI A A B B3 P )20 357 9K 2 52 AN (BB 3 o oK
FHA ML (2017) 20 5 T B R R AR S A ME A, 5 R R o B 2 ok BUAR A BB R B
T HAY B DR AT R G RN R AR A B T Al v A B IR 2 AR S BT A B AR R KUK . 55—
BRI T ST S UK . Cohen and Kietzmann (2014) ' 4% T A [ 43 52 28 B g
A G AT Rk A5 R, A AL A Al (40 Uber) Bk = BRF S2 35, 42 340k (41 White Bikes)
AFAEZN L7 3 BT 9% 0 ) AT, % R Ml S S O n] R £, T BUR SCRE - RA iz B R ARk (i
Zipear) [ Ay FUERF R 26 — B0, 12 0 Ml AR 3 A0l R S P S o VR0 45 (2017) T AR I O 481, 4
RPN R A A AL 72 BE R T, S 2 E 0 Al 0K A B T4 sl 2 S B A
b B AL R

(4) B WAL IR B . I R Xt BEE 70 5 22 U 5 A ROR B9, 70 S5 2 BF Al 75 2 T i
M 4 X [ 8 1% ( Botsman and Rogers, 2010a'"’; Piscicelli Z§,2015'); Schor and Fitzmaurice,
2015°0) o M55 FE X U R KR A B, R AT O % AR O BE R B/ ((Gansky, 2010) P
Laamanen % (2015) "% 57 F 45 2 (35 > B [E 9 =5 Timebank BOBFSE R W1, 49 1 KL X423 A 51 2
] 37 R AL 2 0 R 2 Timebank BERSFFEL A IR N ER . r =& TFREMS & A K, Wi Ae 703
ERTATIE ML G R R PR 0 N5 N Z B0 5C R0 B 1 55 % £, 0 2 1 P AR N2 a] 5 20 Y
TR TSR (76 IRLET ,2017) 0 o o IR B (2016) TR SE T Uber (40 (B3 B i S 45 4
OF ST AL AR R AL RS, B T AR R R B0 5 B A U A R 58 A
SALM . 5 ARG S5 MR, Bardhi and Eckhardt(2012) "7/ IA N, 4352 28 B Al =2 i 35 4 1 56
B ONTE T ISR 9% AL S Tl MIAE T LA SEAIR 0 A0 i A AR T 7 6 44 1R 55, DRk, o ST R 2 DX Y
85 I3 EHE S5 . Mohlmann(2015) ™ BF S 4 th, 76 B2C 6 ALY 4 5 28 P fioll v, 7 A XAk o0 B2
i, H7E C2C SEBIAY I3 2 U Al b U R A B

2. V-6 2 I ST S KR R WESE T k]

1 30k SCHR Y 23 A T, 252 5 AR TV 5 2 T AT ST AL TR R AL B B, AH SR SEA A . R
A FE AT LA JUAS J5 T 5% b S B AT 58 AN 2

(1) R E 25— IETEE A LA (H P 5 2 10 2547 0T 52 1 SCRE b B/, e, sk
XMAFELEFF AW A L%, O ARY A HE N T8 X 8% T, I Academy of
Management Discovers(2016) @ Journal of Management Studies(2017) @#FfE 1 T & [ TIF £ 4 E 4%
WSSOI R T, S A B 2 B 90 3 2R U O T, A A TV B 2 T WF TS AR ME A IR A AT

(2) BFFERY T3 1 E 2R 0PI P RR R 2 BT ST, 94 0 AR A SR 5, ARk AT DA% 3 0d i IF &
V-3 2 IR 43 55 2 T A OGS B Y i R AT IIEPE Y A SR R Y Ay A TR AR R Z A O R M
Sy LA TR G RR o T80, YT FEH R C T A il RE SN,
B2 X5 T8 & A0 A L BT, B AT DL i o 22 B 2 R A E ST O iR R IR R =
28 A R A T IS AL 5 5 R &
(3) 4 K15 J2 1 Y R 73 S A AR R i 8 1 B, i 3 R A BA PRS2 i R AT
EEY . AT T DR R B 2 i R A BE, B ER e . ROR AT
BT —E MBI T T A TE, Al LLCE 5 SO 308 BT IR 5 BEE ) R B 5 AR

P /AN

71
B

2o
L
%‘;‘»

@  ¥ERISE PR : Special issue call for papers on “ Business Models, Ecosystems, and Society in the Sharing Economy” , Academy of
Management Discoveries, http : //amd. aom. org/content/2/2/218. extract,

@ YERIIIE : Special issue call for papers on “Challenges and Opportunities in the Sharing Economy” , Journal of Management Studies
http ://www. hec. edu/Sn0O/CALL-FOR-PAPERS/ Journal-of-Management-Studies-JMS-for-special-issue-on-Challenges-and-Opportunities-in-the-

Sharing-Economy ,
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X o> A TFHATOIGE o W, W] LUKE T & S B8 AR R I =2 55 Al el 85 28 5 Fz B A
i o B IR S B 5T 0 T 2 B Al e R A PR B BT U e o R B R I 5 AR B Ak
T ¥ T B 29 A B R RS o FERTSE 0 = PR R IR , 75 278 oA BIE T IR ARG, DU 56 3%
B IE BT BNE , BB A R e

AN ARRAIETE TS 18] FIBIE T 4

1. RRMFIE 7 W)

Gy S T E S Xk DR R 4 R P A R T 3% 2 IR, AN FRBE TS Yt (Heinrichs,2013) MY Bk A 5K
(Almirall %,2016) """ 283 % 4 ( Greenwood and Wattal ,2017) " = Rg i ) (#8&K ,2016b) ) 45 H.
A EEIRME AL ST ME . SR =L PR JE SR, TCIe 2 2 AR Ll & S A,
XoF 3K Pl % R L B G AU AR AN J2 o B 25 4 2 B (R 0F 9% BIUIR , 0 B 2 R B X 43 = 42 O 1
TR TR A 2, B B WIS ML o W RIS M R, o 2 4 U Z T LME
HFSE , BN B A GRS BB R TP . i =& 00, NUA B TR I =4
Al A R K s 5 9 AILEE, SE A B THE E B0 6 B R A B B L A A R e

TEAGSE TR, il i) 288 R QR il 3k vo B A1 204k 1) 5 4, o) 8 ) P B 485 s Ak 1) 7
(X35 Bt ,2017) 1, Zp TR B it BT 1 IR bt A B A 7 R 2 X ol Ak 22 A PR 2
(9 FF TS R 20 21 3 ) kR GE Ak R IR R R ) R T AR T A R A ) 1 A 5 (Sundararajan,
2016 ;2= KA AR, 2017"7) L AEP AV T TR T A AP T R A B
R P A DY S 3 T 52 (5 LR, 2016) 0 L Al 5 AT 0k 4% B i A U4k B 4 Rk 2l
2Ll B, 5T 5 B R 740 8 A R R M Y TR B U, 4R Rl 1 BB KT (kB B
2017) > e [0 A2 B A SCHRE A SCA R, S S A B R R SE TS, RO T LR
ANT5 58 3 4y A TF ST

(D) X 2B St — B8R0 . B AT A X6 43 22 26 5% (A0 98 1 A 12 25 B B, X 40
LU W E SURVRHIE 1 A2 A2 P 0 EAR I — BT, B8, AT 247 2L AR R4
H R 7E 2 AR 0 S R A AR TR B — B, W, B TR AR O R AT L LA Al ofo FIEEFE
B BRI E AT TR AR TR S B A ARAEAE i . W 2R ofo FEEFE A RERR N r = &8
U B AT o E A T I S M T 2 A A X517 HOR BRI A E R &4 W
SRR EE KRR A R PR N A B TR ? S E AV RAHE A S (M ST &0 HHmAW FTARH)H
fEA X7 B EZ RGN BRI, 55, 5 F 20 A WL AR I o b7 AR R
I3 TG MRS A Y A AR R AR S 7 X SR AT E— D AR T AT

()P FA&TF TR WERIEF A . 02 E T d 6 N B SRR, b A S IFAT A 5
TR PR W R B ol 1 W R A R R el B B G (R R, 2016) 0T 5 R IR O A
WU JE Ll 0L ( Wernerfelt, 1984194 ; Barney, 19917 ) R R K # B i ( Pfeffer and Salancik,
1978) % 28 | 35 356 TR Al BT A 9 VU F i e 5 W A4 5 D o 3R R R ORI B A T 3 T 2R
AP EARTIA G MESE TR TR, S G M SRR ok TR, PR E AT A I
T IE R 58 FH X e . Al Anfal A FHR &8 T H O B9 IR B 980 25 B0 0, AR = A5 Ifi {E A5 i
I8 S, AN TR BRI A AS TR T8 M R AL B IR S = ISR R 5 43 =, 40 Botsman and
Rogers(2010a) "' $2 5], B A ATE A M0 &, Q0 205 S T 18 LR e 40 /& il B s AL MLk R 5 5
TEORE TR (2017) I, BEAS 22 TR K W R LA 8 HRUR T A ALSh 43 B L 5 % W
TSR T LA P S s B 2R (2017) N g A vk el I ) R K 20 B T BE B4
B OCHIR Ay SRR T BT R SR ST, A Airbnb (9 5 35 38 i X R 0 25 ORI T, Y 2R 4R
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HET R RS IS T AR AR (TR 2558 2017) 7Y L 2R LA SO T BRI % 1) B
1 Akbar %5 (2016) 7745 H 90 3 B T T USRS HE B 5 40 SR A L AE R 6 7 5 B T RE S IR AT
SRR AL o BT, YT A B R 5T S A R LR I 2 AU (EL A b ] R R R A 4
AL AE PR % (Ndubisi 25,2016 ;XI55 Bl 2248, 201771 ) MG AT 93 th B 22 22 B, n s Ay
BEAE(2017) URFSE TILBHBLIR 1S B e IR G

(3) A EDREMBIT . 40520 40l BE A I A % Al R AR 77 e UL, T 5 7 65
ARBTAC MR, K, 7 0 R84S R G5 M 5 A 56 3 92 B0 (8 S A () R g
2017) """, Amit and Zott(2001) """ 25k i Ml AR 2 3 B9 R BEAT T T 40 PR B BF S, T R B9 BT T
TEREETAUAL, MAERF SN FEEL AR RTOMNESRSE N FEEFESR
GBSO SR £ m R R BT . 76 B G B % b, LU = AN 7 A5 56 1 . 1 %8, A
LAY G N Uber 3T 2552 4 it R 28 04 28 09 AR 30, U0 ] 152 1 B4 19 7 b 468 X 44k 9 S
T 28 T Al T e B B A (3 L, 201605 Eh iR 2016 ) o R FE AN AT R IR 4
O % RN SR A B AN A 9 B 4L, 70 3t 20 0 2 T WA Y A 2 A 0 T 5 P % ) L, 7 7
SR 3 ) S L T B T AR A PR TSR AT S A R LR S T U7 4Rt B A R
%, T AN 2 A RIS (R Tk, 2015) Y L RS A AT T L5 A5
FIZEAR R, 2 A5 5 1) R W A A5 A 5 e T 9k R ( Cusumano, 20151 B 82 7 45 20151 ) | Jp 2 28 3%
(VA5 T B A A2 el B S R BRE BT T B R R o QAT 45 4% 5 £ b A 3 4 n ] b B 5 B
[ 3 Zo MR K2 (B A5 VR AR U 1 305

(OB ERFTFMANGEEM, SERFITH TEENS5ER. BEANESXEAT,
A5 TRBA MR M ELFRN TS E5HN KR L LA R, e Z 04 7 25k
I 25 4 M 3 3 2 sl A 0 W A T Of 1S A Pk A (2 S0 R 20161 S R B
14,2017 o G RF ST AT R 2 SR N 7 YU B S A5 4 0 T B U B B 6 A5
BB IERISE 76 BAR BB SEIE I 1, o] AR = AN 07 TR I - 8 58, it 4y 29 % 6 T LA 5
22 (%) 55 50 % I 25 DR SE 18] g £l i 45, il ok k6 16 77 58 78 43 & i T 9 b R T 40 LR 1 5 B i
B, 25 Al B AT B AL T BT A ML ( Greenwood 45,2017 s 22 5 I #2016 ) . Hik, b7
GV e T R i L B T M ARl B SRR A T B TAE R, SR 45 &
W o 32 Sl A, (H SR RT O 95 45 06 2 W0 el 45 B, H T B Z BT 5 (Fang 48,2016 ; Leighton,
2016 BRI ,20161" ) o BT M — A E BRI AL B, AT 43 B 20 B i AR 5B R I A
WG 51 3FA45 B2 5 R (A5 HE— 4R, 095 55 R I 0 R4 B &5 — BB AR A e Fi P 5 il AL, B
LT XU 1E K e — W B 58 5 S5 sk 8 S A L A 23T K4 20 (R e %% 2k aasit ,2015) 1%,

(5) 1 G A i Un ] S5 % 43 55 28 5 PR U601 300 I AR AR AR, 43 B 48 T AR S — R 37 194 % W04 T
Jr AFNZE P IE 75 0% 5 A8 G847l 59 {8 81 7% J7 28 ( Botsman , 20141 x40 22,2017 ) o 4
AN EIR A IR T AT FA N A WA B (Firnkorn and Miiller,2012) ' . Zervas and Byers
(2017) "B BT ST, Airbnb 1E 7636 75 15 GE R BT %, Airbnb 59 5 )8 R 8 1% A SER
(A TE TR 0.05% ., SR, AR5, S 2 A G A 25 kb, th TArZ &%t m
H B B8 4 B S A IR T S il 7 R B A W T T W SR 2 AT LA S A TR AR
T W% A (Jiang and Tian, 2016 ; Weber, 2016 ) & 55 A b W 1% A% R £ 7 i 4 ] i 32 1) 4%
TELFRIIBR R, I i R 6 5 ( Denning, 20141 R4k, 20171 ) o 2 T LS TR 5 B
B OGBS RS Ml B 2 TR S 5 43 52 22 U T A5 e A B % TR I B, 94 R A G BRI

2. WHIT B

AR SO 43 B2 20 U AE T M RS B AT 0 2 AR S T R, RS, BB T2 S R B I M A N
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i, A S 5 %) SCHR 73 A7 R BT, 23 55 28 B 2 — Rl i T IR 160 Jact I ARHL B PR B U LGB SR iR S H RS Y
U B ASCEE T AMNZ S50 220 KEh N R FE N R N R E S50 =285 H )
PLEZR 2T Sl AL, IO S AL AN S S HLAFAE S 805 B2 R TH 2 5 2 5 0 2 DR i N R 16 (5 AR BE N
R ABENR JBRPNE N R . fea , ASCEE 0 2 25 iz & B 2R, BRI 5L
FIF AR R BN CF 68 BA R B9 BEA7 R B BT AR 5 3 5, 1006 1 3R 0 A X i )
FEE A AE

I3 2 U AR B LI ) A AR B BRSNS PR S U A R RS AR B S AR R B
B i 2z — o Y0 5 40 U & SR atlA: , (H 27 AR SRS B 5 0 23 = 2 B AU B A AL
ZAS A8 SRR [T 65T -5 A A IO T R 5 B S R 2 R B X 0 T 2 T I B

AR AR SCSCHR ] B A AR AN AR < 5 — , 9 T R AR5 R 22 sl RIRE IE 3R 3R Y
SCI 1 1] \SSCI 1] ¥ 3 Web of Science 1| F1 CSSCI )36 SC A1/ A7 822 52 Wi 114 2 4 K i
SCEE Al HE 23 5 — L8 TR A 2 OB ORI G T SO 5 T r AR KB T ARG,
A VAR S as f iR A AR AT 32 RO TE TR M R AR R AR, X M Al 450 de 03 T 2 Y
R ARA W S, XM RASCH — DR IR % b AU 5 220 T 5T RE A8 B 2 i) 0L AR AT 58 0 = 42
T L DT 4 55 2 50 e B4 1) PR
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Sharing Economy: Literature Review and Future Directions

HE Chao,ZHANG Jian-qi,LIU Heng
(Lingnan College,,Sun Yat-sen University , Guangzhou , Guangdong,510275 , China)

Abstract : Sharing economy is gradually changing people’s lifestyles, working patterns and companies’ business models. With
its rapid development,sharing economy has attracted much attention from policy-makers, managers and scholars. However,
studies on sharing economy are at the early stage. Research on sharing economy is multi-disciplinary and multi-level, but the
literature is fragmented. To better understand sharing economy, this paper provides a systematic literature review on sharing
economy in business and management field.

We collected literature from following sources: In English literature respect,we searched the EBSCO Business Source
Complete database for academic articles containing the term sharing economy or collaborative consumption. In Chinese
literature respect,we searched the CNKI database for academic papers published in CSSCI journals with the same terms. In
addition , we obtained literature from the references of sharing economy papers and the official websites of sharing economy
scholars. As a result, we obtained 44 academic-oriented journal papers,9 practitioner-oriented journal papers,28 Chinese
journal papers and 5 other papers.

Firstly, this paper distinguishes between sharing and sharing economy. Sharing comprises traditional sharing and
internet-facilitated sharing. The typical examples of traditional sharing are that tribal members share the meat of prey in
primitive society and family members share housing, furniture, food and other resources in modern society. There are two
types of internet-facilitated sharing: pure-online sharing like Facebook and online-offline sharing like Sharehood. Both
traditional sharing and internet-facilitated sharing are non-reciprocal. Contrary to sharing, sharing economy is an economic
model based on sharing underutilized assets from spaces to skills to stuff for monetary or non-monetary benefits. There are
four characteristics of sharing economy : idle resource, internet-platform , temporary transfer of use right, and revenue-driven.

Then, this paper reviews the customer-level literature. Consumer-level studies on sharing economy show that the
motivation of people’s participation in sharing economy is mainly economic interest, while social motivation and
environmental motivation do not reach consistent conclusions. People’s participation in sharing economy is affected by trust,
familiarity with the platform and perceived risk. There are several limitations in the existing studies. We suggest scholars
select more representative samples, distinguish between resource sharers and users, and explore the outcomes of people’s
participation in sharing economy.

Next, this paper reviews the platform-level literature. Platform-level studies on sharing economy show that trust
building, platform governance,and business model design are key factors that make sharing economy companies successful,
while the role of community building is still in dispute. The platform-level literature on sharing economy is rare. We suggest
scholars explore the process and mechanism of sharing economy companies and develop platform-level measurements of
sharing economy.

Scholars can extend existing theories or even build new theories by studying sharing economy. In the last section we
propose five future research directions; Making the concept of sharing economy clearer,idle resource utilization in sharing
economy , business ecosystem design in sharing economy, human resource management in sharing economy, and traditional
companies’ responses to sharing economy. This study deepens people’s understanding about sharing economy and advances
scholars’ research on sharing economy.
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