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PRI R IR AT I 2k b R, ZR i B0 0 Sk B B P AT 36 ) AR R IR 55 3 55 0 R TT, R Bl ¥ 2 5
TS PR AR | A TR LA SR ST AN T, ] R M ) 22 ol 2 4 TR O A — R RESR Tl B, B = T g
E AR A BSE 10, HE B2C L R ER — A KT 2014 AR T, R IS D DN i A T R4 +
JEART + FRLT I A 2 0T B A, 25 SRAE 2 8] AN BB, XE DL S B OB, BETA B2 ), 129 1 4
MR o UnAnr AR Bl Al AT 22 2 1 SR v Al A AT R e, S A b 2 R A L I A T2 PR,
22 YIS P OGBS B S T ) R AR

RIEZERPHE S U R FAR A CER SR 2 —, — 8ol , R e 2 Rl R T
W95 RN R EZ IR M@= A0 . A ZIREHERZEH TIHe Lk B4 T RIEZ B SC R, K10, £
BUSCHTIR , RS BIEOAR 4 4 J L KGH 23 i 45 W 045 o 5 B2 AL, D 4l 20 45 R 3E B e £ 21 5l ok 1Y
AL 5P, to R B T AR Z B A (A OB IR TS A R AR . AR SC B 71 i X BT 22 SR A8 BEAR 5 SCRk 9 32
BTN S SO EEAT B4 5 9, IR 2 0 0E A B AL S S R, O 0 BT 22 TR Gl A B SRR R R 32 20
FEIT 1A AT, 25 B SCHR P 5 T 5 A8 A2, 0 ROR TR FEBIE T 07 1) E AT IR, B R A1t e,
AP A H TG S S T R 2 R A PR R o AR SO e i 2R E A B S S R T AT
HETT IR & IR IE S B I 2 4 1 U 8 1B 4 = 07 TV BT 22 B0 A B OOk b AT 4504, B e e
A SCHR P A AS R LU BOR SR T AT 7 1) o

— ZSRETENRESS KR
ZIEE B fok B, S B EE WA T A Rk i . 285 JR0E (R85 R0 ) 48 A9 J2 7
s B 95 AR — 2238 SRR (AR 7 R BRI R 1) 55— 2R (D AERELZY) BORERS T BReZiH 2 i AR A2 7 1
7R it AR 55 B 2 A9 A (257K, 2012) o BAT SRR ol P R0 A 1 2 -5 P oA iy o 2% 1 RS 9 MRS, G
Hh, SR A9 RE I B2 AR 7 R R A 0 B 3 P 22 13 B 1) v ) R SR 5 R B9 9 BE i Y R R T R 4
B R (Z7K,2003) o A, BIRHE 122 SRE A& R A SR 8 B X — 4R b AT X0 . BRIRIE Y
BB —, 1B HE Ry Pl B — I (R T SRR IE | H R I (2 IS BB S IRIEAE) [n]
T e PR LR AR 5 94T 00, S — ™ 28 RIS o TITAH S 1), 22 TRl 2 RV 245 Ryl i 21 3R
) 31 e PR LR A AR 5 945 o Bl 2 15 1o SR SR PO, 22 SR A B A M L B = P
TEZAL R[] I T 2 22 D30 O 1 2 2 B A4 Ry ot A IR 55 A8 3, 24 R O e AR A 2% DR R R 00 B
A4, T B — B 2 5 Ry i 4 B A 221 5 R P B — R TR 56 1A A A0 Wl 3K 5 A i W S AT O (2
K,2013) o IXAORES A 2 IE AR RS ZIRIEEF M OIS . B T P E EOR AR, B R
BTG 2RI, R B I 2 # i AR . i T R R R S T 2 RE S e T Y
A — SRE I R A A T AR AL S R, A8 55 — D IRIE W 3K R b, B A AR = IR 58 U A MR e B8 5547
N T BB AR K B AN R B BE AT LR AN [A) B9 4238 ( Berman & Thelen,2004) o Uit —>f 38 9% 4 A € 152
AR R R TR A Sy s [ B IR AL A I i A o AR — TS AR v T B AN B TR R A
PRI R — P —IRE , MR AES AR B2 o i B S B R N 2 IR IE , N4 N S8 (& LM 2 B g Is
SFHATROLIG B (GrRE KA 2014) . 5B RNETEA L, AN 2 REFHELM S RIEZ
AR Z A5 H, P, SR M e iR B s 2R . MRl Beck & Rygl (2015) Y fF
5, B IRE AR AL T 1995 AFTTARTE A AR A SCHR B8 Y, T - e 0RaE &5 7 AY A& I T 2010 4F
THR B, TEBUA STk, S RE R A 2 RE T S AW 5 ZRIETE BRI, X
AR A T R R R A A s A LR IRE R o SR, AR A SRS A 3 i G 5
7E ,Beck & Rygl(2015) B SCRREZRTFE A C A KT EE St 2 RIE I SO T 0 R 58 BE, HFx 2
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IR | R RN A R T = ST T X A RN, 3K — XA AR ARAF I 5T )2 N
N T 2 FUE AR ] 5 XA, AR SORAE Beck & Rygl (2015) AL -, 456 HoA 22 SR8 48 BRAY STk, %)
“ESELGERETC SRGERE DK ZRIETE X ARSI T BRI

1. ZEEEE

KT ZREREMMER, Levy % (2009) 15 1, 22 R Z 48 19 2 8 i IR sl B RR DL L A URIE , 10074 2
BT A B 55 BT K — FR BT 3l ; Rangaswamy & Van Bruggen (2005 ) ¥4 22 9238 8 7 i i 4 45 52
PRI | H SRR D H T 7 45 SR AR N 0 T A S 22 A SR T [ 1 [ 9 9% 2 SR AR B R IR S5 R SRR
i 5 Lewis %5 (2014 ) 47 22 S8 0 o Lo 280 g (] Aok il ok 8 1 g A LA 2 A B SR D 7 90 2 R I 7 i
R 45 03 A ; Beck & Rygl(2015 ) K 220 058 Z5 45 5 SOk 2885 1 3 3 PR A 879 4 A L 19 SR 2 AR g o AR IR 55 149
1120 SR, A5 A 22 SR Z AN A T B B G T 2 8 L JE T A 7 5 S W S T )

R L XATLIE ), ZREREQ SRS XFHENE, P LR R R R FE
PR A TR A AL A 08 RS 1 91 9 SR 7 o AR 55 A R 35 B, Al SR F 22 4% S 4 0 2 45 R R A T Y
T 3, AR AT 2 28 T AR B [R) A4 SR 308 2 57 5 B4 B 10 0T A 2R o it R ] 198 2 B o A T ) g S5
BE L IRTE Z AU RFETE RS X o T SCRY 22 SR 2265 W) 5 25 65 1 3 Ao 19 o sl 7 LA L ) S, o 4 9 o 42
HER S sl IR 55 DL R AT 5 e i — RN ML 1 3l , B & 38 A I 238 ( Neslin 55,2006 ; Zhang 45,2010 ) FIR %
B HYIRIE (Avery 55,2012)

2. PEUIERE

FRAYE E G SCHk, 15 0 BB S R B & 2 5 — 2 & U TR IR T 22 18] 1 22 HAE L, 91
i, 59 E A PRI H ( Neslin 45,2006 5 Zhang 45,2010 5 Avery 55,2012) 355 2 & X TIEAS —Fh 2 R 1A 58
TSR MG . Beck & Rygl (2015 ) B i U 1 Z B 5 Sk 2 il a1l 79 1 LA 1 24 308 A 485 o it R 1AL Al 55
(it Horh R B REUEA TR A i SR S T S E BRI TR SR R s IR 5 B SEAT O . B T AT LA
KU 2 SR 2 B 0 T U L 58 A B B R ) T AT AT, B AR R T R R A R i R AGE Ar ThBE . )
W, I A ARk ke R e B A, R R BRI o R A R A AR R AR Al R 2 A PR B B IR
AT RO 55 A, v R AR A S IR A B R T AR . PR, B R A T Y S T
F ol A DA 2 1 ] At R 7 i R AR 55 97, O LI 3 R 0 45 SRl 2 [l A7 s AR o

3. RIREEE

Darrell Rigby > 2011 4F7E45 12 WICUA BRI ) &3 T (MW BY AR ) — 3¢, 7R3k s SC v, Al 42 51
TURRE S, ANZE, & REM SIS Z B T ENIR) 261, Rigby (2011) % 4 JE i T 6
SE SR TR ) FH S A B G 0 R 36 A 38 DA e 2 W i A B R 3 F R 3 A 1 55 85 3 B2 5 Beck & Rygl
(2015 ) ¥4 S R4 o ORy ook 28 1 14 0T R B 7 A R AR 55 1A T o0, O LR I & IR 2 8 4
AT I 2 RS TE TG U E I T o R S IR WA T . TR T 0 B AR T, I S e
AN AR AR 5 500 B Ak R P2 ) s [ ) BRI T 2 TR A R il R B T 4 5 8
IR AE T R A 018 SR 5 15 BT e 58 U SRA TR (R 1) 7R ,2014)

UL E S FBIRTE | 2050 5 U E AN AR AL SR T LA 1, 20 B 5 i — A T
AWt & Ji 5 583 v, IEZ BIANR T IREE AR Ak, IR f 15 55 DL BB 3 i 45 T R TR (S, BRI
ZUGHE B GE )Y B AR R KR AR R v UE AR R AL G LR AL o P IR TS A B, 1B
T 1] AT 9% R RO G AR S AR (SRR 5K AF R ,2014)

VST R A I PEANE X, AR T AT A, A SR AR AT IR AE
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4. ZULIE G FE AR

Z UL P HA S AR 5w, WA 7 AR S SC T M5 ) BBk Z M4k, B AT, B
i 22 A BT A rh T LU =07 1 - 55—, 2038 I8 9 F AR R A AP ST . X T
B KA, AT TRE % DB 1 A (] SR A5 2 B 22 SRR it AR 55 B9 L2 , AT ] A6 ) S 3 A, 75 48 Ik ] B
A, B 1 AT HE 245 ( Coughlan 45,2001 ) o BFFE KB , 5 PRI IE 1OTH 28 4 A LL , 2 0T8T 2 8 i TH 2 i K,
JVE R S T 3 vy, T o ) R U S SRR R R R R A ) ik R MR I 0 B R ( Kumar & Venkatesan,
2005 ;Lee & Kim,2008) , Xf TEA AL , 22 U 1E 5 1T LU R U [R) R0, RE %41 R 2 4 Aot i B A
AR T 0 8 B9 1S K ( Berman & Thelen,2004) 55 =, 22 3216 85 @ Fir A7 IR 1E Z A 1952 B2 T 5E . R0E
652 B 2 5 5 26 B 8L PR3  Deersnyder 45,2002 Neslin 25,2006 ) , 3 B 22 i 4 22
R R LA S e Y 2 I W SEAT S A R, B =, 00T 22 IR E B R AR (Y B 5 ( Berman &
Thelen,2004 ; Zhang 55,2010 ; 7ESEIE 5Kk HAK,2013) , Gulati 55 (1999 ) K 22 I35 % 4 A IR iE 24 5 5 IR 4
BIPIRSE i IRIER G 23] T A H B TE, IRIE RS i m R I RS A & BT
THREE, BRI A A ToaEn) B E ML, TSR 23 2 WS 15 A B, Homsnn Il =X = 23R R Al
JITAR Z B T 2 ) 58 ST A A 38 L5

FERX LR, AT E Mt 2 R T EAH L T IR IE T 1 5, 68 I 2 24 Rk 3 2 1Y M (B8 ik
THER R, O T 2 RIEZE R R IR 1A R G SRS DL SR T )Y A2 BAE B R R R E S — A e
PRI , A SO N8 T ) 20 2 SR T A2 L DA R T 9 8 SR B 9 = AN D T, W 22 R T 4 B OC SCHR i A 7
e

ZREES

PEBE A RFEEF LML R ETEN R Z —, 5Ce i RE %A R %5 M5
SEARES G ST B ERIE Q) — A A — 0 TCAERE I R E ML, BERELRIEE AR IRE
[B] %8 5

L RERA S
RIS ML S RIE L b PC REIHE W — R i S8 1 2E 1Y ( Zhang 55,2010) o WNFTSCHTR , fE%F
B T ST it 22 U T N ), 25 U T 2 R R o B Y, R R UG 0 B R RE AR N A R
AR FE , LATH L AT T 9% 3 0307 14 3R 30 A9 75 5K, B30 2R RO 6 2 38 Fir 47 2k 14 38 184 1 2 HE A4 ( Steinfield 4,
1999) o PRI, WA IR A, 2565 R BT SR T8 TR T8 40 29 10 R W BB 605 o 28 R R AN (B, AT, MAA I
KA, A& U 2 [B) B2 B G 2 S ECRE R I8 8 RCR AR, JF HLRE G 1 2 3 15 22 18 W 3K 19 75 SR FAT R A
HEA, SR R] A 40 2 SR 2 B0 9 AR B R R LR S [ U BT AR Y 7 o R 55 (O — Bt TR
M T % 5 % 28 1T 1) o RUE SR IR ( Zhang 55:,2010) o PR, O 1 42 5 1 2 0 0 B O TR BB DI ) £, 7R
2R BTG 8 A R O O G A IR T R T R R R AT R AR T, e 2 R
PEE Y Al %5 ( Rangaswamy & Van Bruggen,2005) .
A SCHRXS TR I G TR E SO R TG IUGE— AT, 2738 00 T IR I 8 4 1Y LR 258 TR W] 1Y 4
J& . Montoya-Weiss 45 (2003 ) Ay, %18 % & 1Y 32 2 5 AE T3 18 Z (8] Y] 48 (1% 8 ] % ; Berman & Thelen
(2004) 5 i, BUF A 10 2 B 45 T AUV 28 7 — DR ERIU™ i 5 B IFAE D) — A R W SE ™,
ZAEE A RIE SR BT AR BT ; Bendoly 45 (2005 ) 45 i, IR 1A R A8 192 4 R IE 5 HAD R & 0y 22 BAR R, J
TEIRIE 2 [A] Y AT Y145 s McGoldrick & Collins (2007 ) $5 1 , %218 B 545 12 85 R4 H 19 Fu /718 2 34 78 W 3K
b PR AR AR B 8 e S R SR — > BRI 1) 5 — N SR IE AT TEE” RS 09 W SE AR B ; Chiu 55 (2011) 45
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IR TE R SR R 2 T RIZR T U3 22 [A] (1 AH S RE LA K AT U146 PE s Herhausen %5 (2015) 1Ay, SR IE & 5 4
e AR SR I 2 A 52 AR RE

AR BT SC T U B 5 1 Sk AT LAt SROE B B E &5 PR IBR AN B, 5 B DA T, 1 R i 2R
TERE A5 I 12 M B T SR 22 T el B B AT o 2 IR i A 5 S, I Lo SCRR R 31 1 4k 2 F i 3RE
Beh, M Z20ms T Z R A A IRE , L asEr M R sh IRIE . 454 BUA I 2 IRIE B S 9 E S, AR SO, IRIE
RGN NFA S Sl AR A T o MR RTINS, B S IR R T i L 2 R Z Y
R SR L RN [R) 008 2 18] AT [ phy D048 ) 22 2 008 2 A5 O s 9 9% 3 T 7, R 1 5 48 A0 2 5 7 e i
TH 2B ARG S R v, RS S P B LA B AR AR JEAT DD i) 2 IR T g . JRIER S |
TE [T 938 Pt — [ o AT (B B SR W M R . 90, SR /il S 8 7E R T IRIE IR 4 |- PC R1E
W SR i, FEZR T JRIE R BRI b Ao 7™ i Ok 2200 2 A9k, 7E 2k b PC SGH T BAIF 74T SaE T
S, NI — AR, FE A I IR TN R A8 Z Al 5 B A S s b o

2. JEREG RYEE

H1 T RE B B LU IR, Dy 1R SR T R S SCHEAT SR B, IR SCHR T T SR B 5 Y
HELHEAT THIRAMITHE . BN, Robey 25 (2003 ) 52k T JRIE AL b 3RIE =22 [A] ) 28 G QI 285 0 DU A7 1 -
RIS AL IRIE Y] IRIE G DL IR Bk s Berman & Thelen(2004) $2 1}, SR TH R & 19 ARG S B8 A e 6
BG T i —EUE A RS AR B2 2 5 11 ; Chan 45 (2005 ) K Robey 2 (2003 ) 41 Hi (9 #1
N L b ST B AU, 8 A R TEE— PIE S T X SR Lee & Kim (2010) $5 i, 3% —HFFEAE
ZROT LA T8 e B 0 T B e 1 R SO ST B AN AR P A5 T A R T SRR SRR T L
RN BEREAR A5 R —EobE RIE TR Ay R TR BT IR LR I B X T SO B IR 55 SR
Jiang 25 (2015 ) (ST G I IRIERE S AR5 B A TH Y E IG5 B & A SORIE R A Z ek, LA B IRGE %
A IYERZTHE P T U, B SCHROGT R 18 B8 (9 48 B2 O B0 50— RO AR, 788 0 SCHIRCRE 3R 18 8 5 1 33O 4
JEBA R RE A YRR, anRE L AR AN IE P R4

L55 BUA SCHROC T U1 5 2 B2 A A , S SOKs SR B 5 4 P2 73 g Rl 4 A Z el 7 AR B — Bk
PP R B PR AR R S DU AN, DA () 220 i 22 SR 245 Al Y SRIE R R

(D) IRIEHEAZIO . FHEEAZ TR IR TH 2% REAS I A A (R SR 4 AT 3 9 7 i R AR 55 1) el
RETE. fin, il 2k b PC SRIE 4 = 245 R I A, G e B sh R T 1 A\ R A RS B 3, DL Rd i AT T
O TR T T A S A5 T 9 S S RE S AR A A Rk [ A e i S L 5o b A R P AR A 0 7
FIR S5 (Jiang 55,2015) , [RII, BEAE A J2 245 2 05 R 22 1L A9 77 3, IV oo A b 07 X A %45 7 (Stone 5%,
2002) ,

(2) iR B —Et e 7 A B— 2Pk Rs 02 2 R 7R SR 8 P L4511 2 5 0™ i AR SR A5 B Y
4¢Pt (Stone 25,2002 ) , ALFE 7 i B EAAF B 7 AR A5 B LABO™ Bl R A0 B 5% o T Bl M ) 1 7 [ —
AR R AS [R) SRE Z R4 T FO AL, DABA 5 45 IR IE B S 1L A 45 B2 5 — 30 (Jiang 55,2015) o FHRIIEA
[ SR P AN — A R A5 R, 2 (0 23 77 2 IR R, 31 9% 2 30 SR R e i 245 R 114 220 TR AR I — B
7= { & (Zhang 55,2010) .

)P Rk o PR BRI 9% A N BORLRI D) s I ST S A 2 45 R R it i 2
PR3 22 1] ) B 5 AL, LR 93 ml AR SR T AR IBC AR RO REE o b, 1 98 35 A AR 35 1 2
H L R DL FALS S G R REEE R A SRS WAL, I H A o A R i 3R E
L6 (Hsieh 55,2012) o K17, 1 9% 2 B9 Dy s Wy S0 S 0 73 A T 245 R A9 25 D IRE . T 9 A BB S 1
TR T T B B A AN [ U T AT R A 1 B3 B 1 T A D S SR AR L OR A BRI 2 S NBORL
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HZSEAEFE w0

(4) A a e RS VEIE IR 2 E AT 6 r e A ZIRIE ML R S0P, 7E A R SR 2 (6] A A
DIHBIRE S o N, el id 2 b PCOIRIEIE ™ i (5 8L, Z e B BE T R BEA T AR, fR R B
| PCERESATIG R A FE o 9 I S R R W S A e A (] 198 2 T A 5 JU K, IR AEAS [ 1) SR
Z AT YIS, DIGRBURAR W 3K A ( Bendoly 25,2005 ) o Z 5 i 4R A1 i) 2 3R3H R L A B 5 P2
B e (e S R AT A DI A F 2 R

= REXE

KT 2RI 53— R Rl Z (R 38 EAE BB SE , WAk 2 S 5 SR T A2 BAE o JR3H W) 19 38 1.
P F £ 22 AT 43y A B3O R ) R0 PR 2 (Levy 2, 2009 ; Kourouthanassis & Giaglis,2012) o MG W IH
SCHR R & T A RN A R BON BB FE A1 AN S 1 7R o AN TR 14 SR 5 T A0 A e ) o oo 258 7 LA B 9 2
AR BRI

%1 B AR A IR Sk
ff# () K T2 I TR B i BOMO | DR
Kumar & Venkatesan 2005 | 2RI U EAT L, FLI i - VS 30 15 0 9 i v

Xof 22 SRAE I S5 A TE ) R

LS (R 55 BB B B 45 IR 1B A IETV 3RiH ) Z 8] (1 P
Wagner 45,2013 [R) R E A FH R 8% 160 M0 % 5 T T B N T 2 2 B (L, AT Y
B 0 S R

TEEA 9 H 3 RE AR R IRGE 5] A SR IRGE 2 Jm, 0 H S
Avery 45,2012 I BB AR, TR S5 R A B B AN 3 IR Vv vV
I 3% SR MR 7 7 55 R T ) 4 AR BT

T T AT ) 57 2 T R0 I o Y2 T 4 S A I T S B ) SR T
Pauwels & Neslin, 2015 BER AT, SR, AT AR AN TR AN T R A, O S BORMCA Y Vv Vv
Hm

HERMBETE X T O A B RE I A2 BA IR A 28 v

Deleersnyder %2002 | by b5 b1 47 Y3 AAEADITE 6 £ 1 P OO T AEREA- B

2 TR HEM I T 3 8 9 — P75 2, B 22 00 SR R A 1 o £ ol v

Neslin 42,2006 i gy ]
eslin %, B, XN R Z N BT A5 RN

TEAGGEIEIE 5| NGB v 77 5 I 2 I, R 2R 7 g 95 IR 18
Van Nierop 45,2011 T 7 PR HAE AL G SRS 114 I S VK W S 4 4T, X — B3R vV
TEITA T i 253 Rl A P A B

ZSUSIE I B RESZ B S 28 B S A2, LA I SR R 1 v/

Ansari 55,2008 e BL T HOX S R A0

YRR AR AR IRE 2 J5 , e R A A IOk TR
PG SR TE A BRI R TT B S PR D 2 7 e R 9 SR 0 v/ v
ARMCT G F RS o SR, B BT AR 2 A 1A T A
BHE R INE , U TE 2 18] B A B AR A DL

Coelhl % ,2003

FIAFARBE R P2 TR TR 55 S i KRR B PC TRIE v v

Ghose 25,2013 B A 2 HL IR 17 b

GORBR IR AR B
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U] TR (Y 2 HE S HE A

L. R

AN AR RTEFE R A HEERER , A HERENE BB HINE (Avery 55,2012) , A~
[F] B Y2 1 RIS M T B SR AP R R SR BE ) (BRI A7 7E 45 B B9 JRIBR 14 ( Dholakia 45 ,2010) .l F i 2%
BTN B A D U e 426 8 ) 1) 3K %2 38 ( Balasubramanian 25,2005 ) , 24245 5 S 18 9% 5 42 4157 14 1
SEULTE I, Q0 S U A R A N AR, BT BT 2 E R T SRR I SE TR oK BIORTHE U 4
HERy DS CA RE ALY, 325 5 & A #3000 ( Deleersnyder 45,2002)

AL ACHT ST I, B 9 T8 2 W 5 18 I 2 35 REOR , DT A58 2 A A A B I K AR e 4 IR
T 2 SRTAT, B AR A B ] 27 A A U ( Coelho 45,2003) o A AFAY EZITIR T EE R
IEE LR R IR L H SR R A ZE AN . Van Nierop 45 (2011) FHSZIFERRFSE 7 HESE T 8] A% |
IRE P ECT I O AR SRR IR IE I K A /L 5 Biyalogorsky 45 (2003 ) R TSR AR S H , 22T F Al
FIAL FRIEJG & FIRERZL T RIEF{EAERY ., Pauwels & Neslin (2015) fypfF5E4s ih, 7EC A H %R
TERNZE FIRIE IGO0 SR 2 N IRIE , (T H SR IR IE 50 R 0 AR B R AFZERETH
SRR RN R E ., FEBINRSIMNE, B RE RN AR A L 2T R B it o2 [n) @,
SR, HRTA 1k ARG AR 25 7 5 AR s IR 2 e %o H A Tl A AR B350

2. BhIEE

T T A AN ) R 3 2 (Rt A7 78 25 AR B 2 1) DI R 2500, A 4530 2 8 S5 B B Wl A D S 4 i = AR
#4K (Berman & Thelen,2004) , 3A A0 285 75 09 W0 R0 3540 AS [R] A A5

B, BEETIA TG RIEZ S, 28 S0 5 a8 B A Al 2 n R N T . AT 2 E
(AR LT 5, 265 R RTHS SR0E 25 20 98 35 1905 848 R U BRI, AL A 75 7 2 10 8 B 0% 3 S8 5 52 e 317
P, E A BN 2 W 3K SV 1) 42 T ( Deleersnyder 45,2002 )  MZ 85 7 09 /1 2T &, B4 8 5 FH R
A AP AR SEA - EEREE IR T, mlan, I TN IRE N EMEEREREEL LREZ S, H
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A Literature Review on Multichannel Management
Research Group

Abstract; As an important aspect of business retailing, multichannel management is becoming one of the most
popular research topics in marketing research. Multichannel management is based on the concept of channel retai-
ling, which refers to how enterprises choose and manage their retailing channels, including offline channel, online
channel , mobile channel,etc. The evolvement of business environment has substantially changed the basis of channel
retailing , especially under the fast development of e-business,as well as the mobile commerce. The target of this pa-
per is to clarify the definition and key components of multichannel management through reviewing extant literature,
and we also discussed the major findings and limitations of current studies from three perspectives : channel integra-
tion , channel interaction,and consumer’s channel choice. Finally this paper sheds light on future research direction
on multichannel management.

The idea of multichannel management is developed from channel retailing, which refers to the route through
which firms provide products or services to the market. When firms first begin to adopt multichannel strategy , differ-
ent channels usually are totally isolated from each other,to serve consumers from different groups. However, as con-
sumers’ preference evolves over time ,one consumer might have demand for multiple channels,and channels without
integration might lead to the dissatisfaction of consumers,as well as the decrease of business operation efficiency. In
this case,firms begin to integrate different channels and design multichannel management strategies. In multichannel
management , three basic concepts need to be clarified; (1) multi-channel retailing , refers to the strategy the firms a-
dopt different marketing channels to provide products and services to consumers, and those channels usually are iso-
lated from each other and consumer could adopt any one to finish a complete purchasing process. (2) Cross-channel
retailing , refers to the strategy that firms adopt different channels to fulfill different phases within a complete purcha-
sing process,and cross-channel retailing usually requires channels to be semi-integrated with each other. (3) Omni-
channel retailing, refers to the strategy that firms integrate all marketing channels and consumers could adopt any
channel to finish any phase within purchasing process anytime and anywhere.

Current studies on multichannel management are focused on three aspects: (1) the value generated by multi-
channel activities to retailers and consumers, studies have shown that multichannel can bring more business value
and utility to retailers and consumers respectively. (2) The interaction between different channels, there are two ma-
jor effects when introducing new channels to the market :the cannibalization effect and the synergy effect,and those
two effects are likely to happen under different circumstances. (3) The choice of multichannel strategies for enter-
prises, including channel integration and channel separation. The paper further discussed major findings and limita-
tions of extant studies based on three major research questions: channel integration, channel interaction, and con-
sumer’ s channel choice.

According to the discussion of current findings on multichannel management,we determined two directions de-
serve future investigation; (1) the dimensions of channel integration, scholars have achieved an agreement on the
definition of channel integration , however,the dimensions of channel integration have no consensus, this paper tried
to define four dimensions of channel integration :the diversification of channel access, the integration of product in-
formation ,the sharing of user information,and the integration of business process. Those four dimensions can be fur-
ther discussed. (2) Different channel integration strategies might influence channel interaction effects, only a few
studies have discussed the relationship between channel integration and channel interaction and findings also are
limited , this direction also deserves further investigation.

Key Words: channel retailing; channel management; multichannel ; literature review
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