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Do Consumers’ Individual Demands Affect Their

Positive Word of Mouth Behavior?

JIN Xiao-tong, XU Wei, YAO Feng
(Business School of Jilin University , Changchun, Jilin, 130012, China)

Abstract: Word of mouth (WOM) is an important source of consumer information. Since the publisher of word of mouth is
almost independent of the enterprise, it is considered as a consumer-led marketing communication channel. This makes
word-of-mouth communication the most reliable and credible means of marketing communication perceived by consumers.
Existing research has proved that word-of-mouth has a great impact on shaping consumers’ attitudes and behaviors , mainly
because other consumers’ suggestions can reduce the difficulty of consumers making consumer choices and increase their
confidence in buying products. Many studies have explored what factors drive consumers to share product-related information
and their motivation to participate in word-of-mouth activities. Specifically, the motivation of consumer satisfaction and
identity , seeking advice and making commitment have been considered as the precursors of positive word-of-mouth
communication behavior. In addition, some studies have pointed out that consumers participate in word-of-mouth activities in
order to obtain social benefits and improve their self-worth.

In view of consumers’ word-of-mouth communication behavior, some current studies focus on what personality traits will
motivate consumers to be more willing to disseminate product or brand information. From this perspective, some scholars
believe that consumers’ personality characteristics can influence the spread of positive word-of-mouth behavior. Existing
studies have focused on the impact of characteristics such as extroversion , altruism, self-esteem and control on positive word-
of-mouth communication behavior. Opinion leaders and market experts have also received great attention. However, up to
now , the research on the impact of personal characteristics on consumers’ positive word-of-mouth behavior has not received
sufficient attention. In view of this, this paper considers consumer’s word-of-mouth communication behavior from the
perspective of social interaction demand,and puts forward that individual’s ownership needs and individual’s unique needs
will have an impact on consumer’s positive word-of-mouth communication behavior. Specifically , individual ownership needs
have a positive impact on consumers’ positive word-of-mouth communication behavior. Individual unique needs have a
negative impact on consumers’ positive word-of-mouth communication behavior. However, previous studies have shown that it
is difficult to predict consumer behavior satisfactorily by using personality trait variables alone. Individual prediction results
show that personality trait variables can only explain a small part of the variation of consumer behavior. Therefore , this study
introduced self-brand connection and interpersonal intimacy as moderator variables to further explain and predict the impact
of personality traits on positive word-of-mouth communication behavior. Empirical tests show that,compared with consumers
with low self-brand affiliation , the positive impact of ownership needs of consumers with high self-brand affiliation on positive
word-of-mouth behavior will be weakened , while the negative impact of uniqueness needs on positive word-of-mouth behavior
will be strengthened. Compared with consumers with low interpersonal intimacy,the positive influence of attribution needs of
consumers with high interpersonal intimacy on positive word-of-mouth behavior will be strengthened, while the negative
influence of uniqueness needs on positive word-of-mouth behavior will be weakened.

This study from the perspective of social relations, exploring the unique needs of individual and ownership demand
influence on consumers’ positive word-of-mouth behavior, and further explores the relationship between self and brand and
interpersonal relationships ,the formation of the self-regulatory role in the process of consumers’ positive word-of-mouth. This
research takes famous chain restaurant enterprises as the research object, collects the data through the questionnaire, and
tests the conceptual model on the basis of the hypothesis. The results show that individual ownership demand has positive
influence on consumer positive word of mouth communication ,while individual demand has negative influence on consumer
positive word of mouth communication behavior. At the same time, self-brand connection weakened individual ownership
demand and strengthened individual demand influence on consumer positive word of mouth communication. However,
interpersonal cohesion strengthens individual ownership demand and weakens the influence of individual uniqueness on
consumer positive word of mouth communication.

Key Words: need to belong; need for uniqueness; consumer positive word of mouth; self-brand connection;
interpersonal intimacy
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